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Excellence  In  Jenrnallsm 
Deserves  Recegnttlen. 

Announcing  the 

1994  Fred  Pettijohn  Award  Winners 

Each  year,  distinguished  Sun-Sentinel  journalists  are  presented  with  the  Fred 
Pettijohn  Award  to  honor  their  personal  dedication,  professional  expertise  and 
continuing  contribution  to  their  profession.  This  award  was  named  in  honor  of 
former  editor  Fred  Pettijohn. 

This  year,  we  again  honor  three  of  our  outstanding  journalists  for  editorial 
excellence.  Their  achievements  reflect  a  dedication  to  good  journalism  that 
goes  beyond  reporting  the  news. 

Their  efforts  and  commitment  to  editorial  quality  have  helped  propel  the 
Sun-Sentinel  into  one  of  the  most  dynamic  and  fastest-growing  dailies  in  the 
nation  during  the  past  decade. 

Sun-Sentinel 

A  Tribune  Publishing  Company. 


Florida's  fastest  growing  major  newspaper. 


Photo  courtesy  of  Sun-Journal  Newspaper 
Lewiston,  ME. 


Skiing  is  in  full  swing  at  Sugarloaf,  ME  and  throughout  all  of  New  England. 


Busy  ski  slopes  mean  big  business 
for  New  England  retailers! 

With  over  200  alpine  and  cross  country  ski  areas,  New  England  is 
the  busiest  winter  playground  in  the  Northeast. 


When  the  crowds  head  north,  steer  them  to  your  store  with  your 
retail  ads  in  these  New  England  newspapers. 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


Bangor  Daily  News  (M) 
Maine  Weekend 
Sun-Journal  (M) 

Sunday  Sun-Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 


The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


NEW  HAMPSHIRE 


Concord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 
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FEBRUARY 

1  —  Ohio  Newspaper  Association  Convention,  Capitol  Square 
Hyatt  Regency  Hotel,  Columbus 

1  O"  11  —  New  England  Newspaper  Advertising  Executives  Associ¬ 
ation  Winter  Conference,  Royal  Sonesta  Hotel,  Cambridge,  Mass. 

1  O"  12  —  California  Newspaper  Publishers  Association  Conven¬ 
tion,  Beverly  Hilton  Hotel,  Beverly  Hills 

1  2*  14  —  Great  Lakes  Newspaper  Production  Conference,  Shera¬ 
ton  Center,  Toronto 

1  3- 16  —  Editor  &  Publisher  Telecommunications  Conference,  Hy¬ 
att  Regency  Hotel,  Tampa 

1  3>1  6  —  International  Press  Institute  General  Assembly,  Hotel 
Cape  Sun,  Cape  Town,  South  Africa 

20>22  —  Southern  Newspaper  Publishers  Association  Key  Execu¬ 
tives  Conference,  Ritz-Carlton/Buckhead  Hotel,  Atlanta 
24-26  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Clarion  Hotel,  Baltimore 

24- 26  —  Utah  Press  Association  Winter  Convention,  Little  Amer¬ 
ica  Hotel,  Salt  Lake  City 

25- 27  —  Alabama  Press  Association  Winter  Convention,  Adams 
Mark  Hotel,  Mobile 

27-3/2  —  Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

27-3/3  —  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Naples  Beach  Hotel  and  Golf  Club,  Naples,  Fla. 

MARCH 

1- 5  —  Newspaper  in  Education  Week 

2- 5  —  American  Newspaper  LayOut  Managers  Association  Confer¬ 
ence,  Biscayne  Bay  Marriott  Hotel,  Miami 

6-8  —  Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  Ill. 

6-8  —  Southern  Newspaper  Operations  Conference  and  Trade 
Show,  Hyatt  Regency  Hotel,  Atlanta 

9“  11  —  Inter  American  Press  Association  Hemisphere  Conference 
on  Free  Speech,  Mexico  City 

1  O- 13  —  National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington 
1  3-1  5  —  Inter  American  Press  Association  Midyear  Meeting, 
Guatemala  City 

17-16  —  Missouri  Society  of  Newspaper  Editors  Meeting,  Capitol 
Plaza  Hotel,  Jefferson  City 

20-23  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 


Editor  &  Publisher 
U.S.  Media  Stock  Values 


(Weekly  Closing  Quotes) 


Stock  1/25/94 

1/18/94 

1/26/93 

A.H.  BeloCorp.  (NY) 

52.375 

52.50 

42.625 

Capital  Cities/ABC  Inc.  (NY) 

664.00 

637.00 

484.00 

Central  Newspapers  Inc.  (NY) 

28.00 

27.625 

23.875 

Dow  Jones  &  Co.  Inc.  (NY) 

39.00 

38.125 

30.50 

Enquirer/Star  Group  (NY) 

18.75 

18.50 

17.875 

Gannett  Co.  Inc.  (NY) 

57.75 

58.125 

54.875 

Harte-Hanks  Comm.  (NY)  * 

20.00 

19.75 

Knight-Ridder  Inc.  (NY) 

57.50 

57.625 

63.125 

Lee  Enterprises  Inc.  (NY) 

37.00 

34.875 

29.25 

McClatchy  Newspapers  Inc.  (NY) 

23.625 

22.625 

19.875 

Media  General  Inc.  (AM) 

27.25 

26.50 

19.50 

Multimedia  Inc.  (NDQ) 

34.25 

35.00 

33.50 

New  York  Times  Co.  (AM) 

27.75 

28.375 

28.50 

Park  Communications  Inc.  (NDQl 

19.75 

20.00 

19.75 

Pulitzer  Publishing  Co.  (NY) 

36.50 

35.375 

36.50 

E.W.  Scripps  Co.  (NY) 

27.00 

27.125 

24.875 

Times  Mirror  Co.  (NY) 

36.00 

35.50 

31.00 

Tribune  Co.  (NY) 

59.875 

60.25 

52.875 

Washington  Post  Co.  (NY) 

261.00 

264.50 

233.50 

*  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

1/25/94 

1/18/94 

1/26/93 

MacLean  Hunter  Ltd.  (a) 

13.375 

13.75 

11.875 

Hollinger  Inc.  (a) 

14.75 

14.75 

10.00 

Quebecor  Inc.  Class  A  (a) 

19.375 

20.00 

18.375 

Reuters  (c) 

87.00 

84.25 

62.375 

Southam  Inc.  (a) 

18.50 

18.25 

15.875 

Thomson  Corp.  (a) 

17.50 

17.50 

14.25 

Toronto  Sun  Publishing  Corp.  (a) 

14.125 

13.50 

14.00 

TorStar  Corp.  (a) 

26.75 

26.375 

21.625 

Pearson  Ltd.  (b) 

6.55 

6.28 

3.78 

News  Corp.  Ltd.(c) 

55.50 

54.75 

39.50 

(a)  Quotes  ate  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.ti.  dollars 

Prepared  for  E^P  by  Wertheim  Schroder  & 

Co.  Inc. 

24-26  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  2- 14  —  American  Society  of  Newspaper  Editors  Conference,  J.W. 
Marriott  Hotel,  Washington 

20-22  —  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

21  -23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24-27  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 
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About  Awards 


In  Brief 


Final  Iran-contra 
report  is  released 

THE  FINAL  REPORT  of  Iran-contra 
independent  counsel  Lawrence  Walsh 
has  been  released. 

Concerned  that  the  report,  or  por¬ 
tions  of  it,  might  be  further  delayed, 
redacted  or  withheld,  the  Society  of 
Professional  Journalists,  Reporters 
Committee  for  Freedom  of  the  Press 
and  National  Security  Archive  filed 
emergency  motions  with  federal  courts. 

“This  is  great  news  for  the  American 
people,”  SPJ  president  Paul  McMasters 
said.  “When  all  is  said  and  done,  they 
are  the  ones  who  should  be  the  final 
judges  of  what  happened  in  Iran-con¬ 
tra.” 

Daily  changes 
to  twice-weekly 

AFTER  87  YEARS  as  a  daily  newspa¬ 
per,  the  Falls  City,  Neb.,  Journal  now 
publishes  only  two  days  a  week,  Tuesday 
and  Friday. 

Journal  owners  Bill  Schock  and  Marj 
Loucks  cited  economic  reasons,  noting 
an  eroding  advertising  base  in  and 
around  Falls  City,  a  community  of 
about  5,400  in  southeast  Nebraska. 

The  paper  had  operated  as  an  after¬ 
noon  daily  since  1907,  publishing  Mon¬ 
day  through  Friday  with  a  circulation  of 
about  4,300.  A  Saturday  edition  was 
discontinued  years  ago. 

There  will  be  no  staff  layoffs.  Ad 
rates,  the  lowest  of  any  daily  paper  in 
the  state,  will  remain  the  same.  —  AP 

NFL  team  won’t 
talk  to  paper 

THE  PRESIDENT  AND  general  man¬ 
ager  of  the  Kansas  City  Chiefs  pro-foot- 
ball  team  has  said  the  team’s  adminis¬ 
tration  no  longer  will  talk  to  the  city’s 
major  newspaper,  the  Kansas  City  Star. 

Carl  Peterson  said  he  is  upset  about  a 
series  of  articles  in  the  Star  concerning 
the  off-field  activities  of  several  Chiefs 
players.  He  blasted  the  paper  for  an  ar¬ 
ticle  in  a  recent  Sunday  edition  detail¬ 
ing  civil  and  criminal  cases  filed  against 
15  players  on  the  1992  active  roster. 


Peterson  said  he  was  “not  going  to 
talk  to  the  Kansas  City  Star  about  any¬ 
thing,”  adding,  “That  goes  for  everyone 
in  the  team’s  administration  as  well,  re¬ 
garding  this  team,  the  National  Foot¬ 
ball  League  or  any  league  meetings  or 
anything  else.” 

Star  reporters  can  write  about  what 
they  see  the  Chiefs  do  on  the  field,  Pe¬ 
terson  said,  “and  that  will  be  enough.” 

The  ban  does  not  prohibit  players  or 
coaches  from  talking  to  the  Star,  Chiefs 
public  relations  director  Bob  Moore 
said. 

Star  managing  editor  Jane  Amari  and 
assistant  managing  editor  for  sports 
Dale  Bye  declined  comment  on  Peter¬ 
son’s  decision.  —  AP 

Gannett  sells 
radio  stations 

GANNETT  CO.  INC.  has  completed 
the  sale  of  two  St.  Louis  radio  stations 
to  EZ  Communications  Inc.,  Fairfax, 
Va.,  for  more  than  $15  million. 

Gannett,  based  in  Arlington,  Va., 
sold  KUSA-AM  and  KSD-FM.  It  ac¬ 
quired  both  in  1979.  The  company  is  re¬ 
taining  the  KUSA  call  letters,  however. 

Gannett  said  that  with  the  sale  of  the 
stations,  Gannett  Broadcasting  consists 
of  11  radio  and  10  television  operations. 

—  AP 

Town  commends 
newspaper  for 
investigative  work 

THE  TOWN  OF  Orangetown,  N.Y., 
has  awarded  certificates  of  merit  to  the 
publisher,  managing  editor  and  city  edi¬ 
tor  of  the  local  weekly  newspaper.  Our 
Town,  for  the  paper’s  investigative  re¬ 
porting. 

The  paper  was  recognized  for  stories 
that  led  to  local,  state  and  federal  crim¬ 
inal  investigations  into  alleged  mishan¬ 
dling  of  more  than  $1  million  in  funds 
at  an  anti-poverty  agency. 

“Our  local  political  leaders  would 
long  ago  have  given  up  the  fight  with¬ 
out  the  investigative  ability  and  the  in¬ 
vestigative  grit  of  Our  Town,”  Orange- 
town  Supervisor  Roger  Pellegrini  said  at 
a  ceremony  honoring  publisher  Arthur 


Aldrich,  managing  editor  Peter  Sluys 
and  city  editor  Robert  Knight. 

Aldrich,  who  has  been  in  weekly 
newspaper  publishing  for  more  than  30 
years,  commented,  “  .  .  .  From  the  be¬ 
ginning,  I  have  believed  that  weeklies 
have  a  vital  job  to  do  in  protecting  the 
public.  So  often,  it  is  the  local  weekly 
paper  that  tackles  a  story  that  may  be 
too  controversial  or  too  politically  cor¬ 
rect  for  the  larger  dailies.” 

Cox  contributes 
to  Unity  ’94 

cox  ENTERPRISES  IS  committing 
nearly  a  quarter  of  a  million  dollars  to 
Unity  ’94,  the  joint  convention  of  four 
minority  journalists  groups  to  be  held  in 
Atlanta  in  July. 

Cox,  which  is  based  in  Atlanta,  will 
contribute  $120,000  for  newspaper  and 
television  projects  that  will  attempt  to 
keep  convention  attendees  informed 
and  give  college  students  practical  work 
experience.  It  also  is  awarding  $100,000 
in  scholarships.  The  Atlanta  Journal 
and  Constitution,  which  are  owned  by 
Cox,  and  a  local  television  station  will 
provide  $24,000  in  production  assis¬ 
tance  at  the  gathering. 

The  groups  participating  in  the  meet¬ 
ing  are  the  Asian  American  Journalists 
Association,  National  Association  of 
Black  Journalists,  National  Association 
of  Hispanic  Journalists  and  Native 
American  Journalists  Association. 

Prodigy  to  carry 
Nynex  listings 

NYNEX  CORP.  WILL  offer  on-line 
Yellow  Pages  listings,  joining  with 
Prodigy  Services  Co.  in  a  service  that  is 
expected  to  be  available  in  the  fourth 
quarter  of  next  year  and  will  allow  for 
use  of  headline  type,  color  and  photos 
in  the  ads. 

Nynex’  directory  services  arm  will 
work  with  Prodigy,  the  on-line  service 
with  1  million  subscribers.  Their  effort 
will  offer  1.7  million  New  York  and  New 
England  business  listings  as  well  as  dis¬ 
play  advertising. 

Nynex  also  said  it  would  license  the 
new  service’s  software  to  any  Baby  Bell 
that  wants  it. 
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I  CHOSE  JOURNALISM  "  I  WANTED  TO  PRPFIlf  *THE  RtCITCMEnT  OF 
SO  I  COULD  WRITr  ABOUT  GREAT  MEN  IN  COVERING  STOATS 
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9  ‘Take  A  Hike’ 

That’s  what  a  Canadian  publisher  tells 
readers  who  don’t  like  the  content  of 
his  newspaper  or  how  certain  stories 
are  played. 


1  O  Sportswriter 
Gives  Up  Vote 
In  AP  Poll 

He  says  harassment,  threats  and  self¬ 
doubt  placed  an  undue  burden  on  him. 


wonder  wht  people 

STILL  think  we 

reporters  are 
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*  WHAT  COULD  DE  MORE  "  I  PIQUREP  COVERING 
EXCITING  THAN  TOP  NEWS  MAKERS 
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-SOISTAKEP  OUT  COPY- 
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1  1  Covering  Another 
California  Disaster 

Los  Angeles-area  newspapers  respond¬ 
ed  quickly  to  the  Jan.  17  earthquake, 
providing  broad  coverage  under  severe 
conditions. 


1  4  Surviving 
The  Quake 

Newspaper  printing  plants  got  through 
the  Los  Angeles  earthquake  without 
catastrophic  damage,  but  some  dailies 
were  forced  to  shift  temporarily  to  al¬ 
ternate  production  sites. 


30  Covering 
Health  Care 

journalists  participate  in  a  roundtable 
discussion. 

1  6  Sage  Advice 
From  A 

Newspaper  Veteran  SECTIONS 

James  Russell  Wiggins  offers  some 

journalistic  insights  as  he  celebrates  his  1  8  Advertising/Promotion  —  (J.S. 
90th  birthday.  firm  selling  ad  space  in  Russian  newspa' 


1  7  Stringers  Unionize 
In  Suburbs 
of  Philadelphia 

The  Philadelphia  Inquirer’s  suburban 
correspondents  approve  Guild  repre¬ 
sentation. 


20  Legal  —  Expeditor  sues  Colorado  DEPARTMENTS 

weekly  for  wrongful  discharge;  $7.5  mil' 

lion  libel  award  thrown  out  2  About  Awards 


22  Interactive  Communications  —  2  Calendar 

U  S  West  in  Omaha,  looks  to  20  cities 

2  Stock  Tables 

20  JNewspeopie  m  the  News 

32  News  Tech  —  Overview  on  U.S.  ^  Ed'toria 

paper  capacity;  Orders  and  installations  ,  t- « 

#  Letters  to  the  Editor 

34  Syndicates/News  Services  — 
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‘'Donna  Britt  is  a  welcome 
break  from  the  Muzak  tone  of 
a  lot  of  syndicated  columnists. 
Her  insights  and  opinions  are 
thought-provoking  hut  she 
doesn 't  pontificate.  She  chats 
with  the  readers  in  a  voice  that 
has  elements  of  hip-hop,  jazz 
and  rock.  ” 

. . .  Ernest  Tollerson, 

New  York  Newsday 

“Donna  Britt  delivers  fresh 
insights  and  a  distinctive  point 
of  view  rooted  in  personal  values. 
/  look  foward  to  reading  her 
columns,  and  /  count  on  them  to 
leave  me  something  provocative 
in  return.  ” 

. . .  .inn  Hurst 

.San  Jose  Mercury  News 
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Papers  in  the  quake 

NEWSPAPERS  LOCATED  IN  the  Los  Angeles  earthquake  area  and  all  the  peo¬ 
ple  who  work  for  them  deserve  praise  from  their  colleagues  nationwide  for  their 
outstanding  performance  in  serving  the  public  during  the  early  days  of  that  dis¬ 
aster. 

Newspapers  shared  their  production  facilities  with  other  papers  that  had  lost 
power  or  whose  buildings  had  been  damaged. 

Many  newspapers  produced  editions  without  advertising  to  get  the  news  to  the 
public  with  free  distribution. 

Many  reporters  and  editors  reported  to  work  to  fulfill  their  obligation  to  serve 
the  public  despite  severe  damage  to  their  own  homes. 

All  this  was  in  the  spirit  of  comradery  that  historically  has  always  come  to  the 
surface  whenever  a  newspaper  is  affected  by  such  a  disaster. 

The  only  reward  for  the  newspapers  and  their  personnel  is  the  feeling  of  a  job 
well  done.  Proof  of  that  was  the  public  “ate  up”  all  the  newspapers  it  could  get 
with  earthquake  coverage  despite  the  fact  that  radio  and  television  broadcasts 
had  not  been  interrupted. 
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Licensing  photographers 

HAVE  YOU  EVER  met  anyone  who  has  been  happy  with  pictures  of  themselves 
that  have  appeared  in  a  newspaper?  Well,  a  voter  in  Pennsylvania  was  dissatisfied 
with  wedding  pictures  that  had  been  printed  and  complained  to  state  Rep. 
Thomas  Scrimenti.  The  result  is  a  bill  introduced  in  the  Pennsylvania  House  of 
Representatives  that  would  regulate  professional  photographers. 

The  bill  would  require  those  who  hold  themselves  out  to  be  “professional  pho¬ 
tographers”  —  supposedly  that  would  include  news  photographers  —  to  pass  a 
test,  hold  a  degree  in  photography,  serve  a  two-year  apprenticeship  or  have 
worked  as  a  photographer  for  at  least  two  years  in  the  military  or  police  force  and 
be  free  of  criminal  fraud  charges. 

How  silly  can  you  get?  What  sort  of  training  would  two  years  on  the  police 
force  be? 

Of  course,  the  proposal  screams  with  unconstitutionality.  But  before  it  gets  to 
that  test,  the  Pennsylvania  House  of  Representatives  should  laugh  it  out  of  exis¬ 
tence. 

Excessive  libel  award 

WE  HOPE  THAT  Superior  Court  Judge  Harvey  Schneider  in  Los  Angeles  has 
set  a  precedent  by  rejecting  a  jury’s  $7.5  million  libel  award  as  being  “inconsistent 
and  excessive”  and  ordering  a  new  trial.  But  that  might  be  a  little  too  much  to 
hope  for.  This  is  part  of  a  pattern  of  outrageous  awards  that  have  been  made  by 
juries  lately. 

The  judge  said,  “The  court  is  mindful  of  the  chilling  effect  that  such  an  award 
would  have  on  First  Amendment  rights.”  If  only  other  judges  would  impress  this 
fact  on  other  juries  that  are  granting  excessive  amounts  in  libel  suits. 
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Letters  to  the  Editor 

What  is  legal  and  what  is 
right  is  not  always  the  same 


I  MUST  RESPOND  to  what  is  hap¬ 
pening  at  Marquette  University  (E&P, 
Sept.  25,  1993,  p.  14).  This  letter,  how¬ 
ever,  does  not  come  easy. 

I  am  a  graduate  of  the  Marquette 
University  College  of  Journalism  (now 
the  College  of  Communications,  Jour¬ 
nalism  and  Performing  Arts).  I  count 
my  education  in  Johnston  Hall  and  my 
years  in  Milwaukee  as  among  the  best 
in  my  life. 

1  am  now  an  attorney  with  the  Stu¬ 
dent  Press  Law  Center  in  Washington, 
the  only  organization  in  the  country 
devoted  exclusively  to  protecting  the 
free-expression  rights  of  the  student 
media. 

During  my  time  at  the  Student  Press 
Law  Center,  I  have  provided  legal 


Newspaperdom> 

50  YEARS  AGO  .  .  .  Rep.  Lyle 
Boren  of  Oklahoma,  chairman  of  a 
congressional  committee  studying 
the  newsprint  situation,  has  urged 
President  Roosevelt  to  make  a  deal 
with  Russia  to  send  wood  pulp  and 
newsprint  to  the  United  States  in 
ships  that  carry  war  supplies  to  the 
Soviet  Union.  The  plan  not  only 
would  help  the  newspaper  and 
newsprint  industries  but  would 
solve  the  problem  of  ballast  for  the 
returning  ships. 

Gen.  Dwight  Eisenhower,  with 
his  wife,  Mamie,  spent  more  than  a 
week  in  Washington,  Virginia  and 
Kansas,  attending  conferences  at 
the  White  House  and  War  Depart¬ 
ment.  However,  the  first  published 
announcement  of  his  trip  came  in  a 
story  cabled  from  London.  U.S.  cor¬ 
respondents  and  their  newspapers 
had  not  been  told  of  the  visit. 

From  Editor  &  Publisher 
January  29,  1944 


counsel  to  more  than  1,500  student 
journalists  and  their  advisers;  censor¬ 
ship  problems  have  and  continue  to 
represent  the  majority  of  our  calls. 

As  a  private  school,  Marquette,  of 
course,  committed  no  First  Amend¬ 
ment  violation  in  prohibiting  the  stu¬ 
dent  newspaper’s  editorial  staff  from 
running  a  boxed  editorial  that  ex¬ 
pressed  an  opinion  contrary  to  that  of 
the  Catholic  Church. 

Likewise,  no  violation  occurred 
three  years  earlier  when  the  school 
fired  the  newspaper’s  business  manager 
and  suspended  the  student  editor  and 
advertising  manager  for  running  an  ad¬ 
vertisement  for  a  pro-choice  rally. 

As  a  number  of  Marquette  officials 
have  taken  pains  to  point  out,  Mar¬ 
quette  probably  has  every  legal  right  to 
do  exactly  as  it  has  done. 

But,  as  Marquette  has  so  clearly 
failed  to  understand,  what  is  legal  and 
what  is  right  is  not  always  the  same. 

Like  most  drawn  to  journalism,  I  am 
an  unyielding  believer  in  the  promise 
and  the  importance  of  a  marketplace 
of  ideas  to  a  free  society.  I  also  believe 
that  if  the  fundamental  principle  of 
free  expression  is  to  take  root  and 
flourish,  we  must  convince  our  young¬ 
est  generation  of  citizens  of  its  value 
and  relevance  to  their  lives. 

To  be  sure,  my  studies  and  experi¬ 
ence  as  a  Marquette  journalism  student 
helped  reinforce  these  beliefs.  But  then 
I  graduated  before  the  recent  problems 
surfaced.  I  think  what  is  most  disturb¬ 
ing  to  me  about  the  situation  at  Mar¬ 
quette  is  that  the  trouble  comes  from 
such  an  unexpected  source. 

A  university  —  particularly  one 
whose  college  of  journalism  had  the 
excellent  reputation  Marquette’s  once 
enjoyed  —  is  a  place  where  a  free- 
speech  advocate  would  expect  to 
preach  to  the  converted.  And  a  place 
where  it  is  taken  for  granted  that  stu¬ 
dents  will  be  taught  —  by  example  as 
well  as  by  textbook  —  about  the  ab¬ 
solute  importance  of  a  free  press  to  so¬ 
ciety. 

Even  when  committing  to  such  a  be¬ 


lief  occasionally  offends  or  causes  em¬ 
barrassment.  (I  can  assure  Marquette 
officials,  however,  1  am  not  the  only 
alumnus  more  offended  by  their  cen¬ 
sorship  than  by  anything  the  student 
newspaper  might  have  published.) 

Finally,  it  is  a  place  where  I  would 
have  expected  someone  to  stand  up 
and  simply  but  firmly  say,  “This  is 
wrong,”  instead  of  posturing  to  put  for¬ 
ward  the  best  public  relations  spin. 

Michael  Hiestand 

Hiestand  is  a  staff  attorney  at  the 
Student  Press  Law  Center  and 
a  1 987  graduate  of  the  journalism 
program  at  Marquette  University 

Do  not  oversimplify 

AS  USUAL  I  agree  with  most  of  Gene 
Roberts’  observations  (as  reported  by 
Tom  Winship)  (E&P,  Dec.  4,  1993,  p. 
25 ),  but  I  believe  he  has  oversimplified 
why  some  metropolitan  papers  became 
dominant  at  the  expense  of  their  com¬ 
petitors. 

I  was  an  editor  in  Miami,  Philadel¬ 
phia,  Dallas  and  Denver  when  there 
was  genuine  competition.  In  the  first 
three  towns,  the  afternoon  newspaper 
failed.  In  Denver,  we  converted  the 
Denver  Post  from  afternoon  to  morning 
in  1982  and  it  remains  a  robust  com¬ 
petitor  for  the  Rocky  Mountain  News, 
which  is  also  a  morning  paper. 

Will  Jarrett 

Dallas 

In  response 

IN  RESPONSE  TO  Robert  Larson’s  let¬ 
ter  (E&P,  Dec.  4,  1993,  p.  9),  by  law, 
broadcast  media  must  offer  politicians 
the  lowest  per  unit  ad  rate  available. 
California’s  “three  for  one”  Campaign 
Ad  Plan  package  offered  to  politicians 
by  CNPA  (California  Newspaper  Pub¬ 
lishers  Association]  addresses  the  com¬ 
bination  of  frequency  and  rate  necessary 
to  compete  with  broadcast  media. 

There  is  no  “madness”  here  or  “free” 
advertising  as  pointed  out  hy  Mr.  Lar¬ 
son.  It  is  just  an  attempt  to  level  the 
playing  field  that  was  so  generously  tilt¬ 
ed  in  favor  of  broadcast  many  years  ago. 

Darell  Phillips 

Phillips  is  president  of  the  CNPA 
and  publisher  of  the  Manteca  Bulletin 
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KTirS  REALLY 
PERFORMING.” 


“Advertisers  like  it  and  readers  love 
it.  It's  really  performing.  Since  we 
replaced  our  old  TMC  with 
CoverSTORY,  that  part  of  our 
operation  has  gone  up  254%  over 
last  year  in  terms  of  revenue.  ” 


Keith  Blevins,  Publisher 
The  Daily  Citizen-News 
Dalton,  Georgia 


CoverSTORY  builds  revenues,  profits  and 
readership.  Three  good  reasons  why  it’s  the 
fastest  growing  entertainment  package  in 
the  industry.  For  more  information: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  Illinois  60018. 
Fax:708-299-9509. 

Or  call:  Paul  Camp,  Publisher, 
1-800-21STORY. 
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Phone  Number, 


Address 


CitylStatelZip. 


The  Best  Performer  in  the 
Entertainment  Business. 


1 

1 

\ 

1 

1 

'  , 

1 

Every  Saturday  since  1884 


January  29, 1994 


Take  A  Hike’ 

That’s  what  a  Canadian  publisher  tells  readers  who  don’t  like 
the  content  of  his  newspaper  or  how  certain  stories  are  played 


hy  Tony  Case 

A  CANADIAN  PUBLISHER  has  a 
message  for  those  who  don’t  like  what 
they  read  in  his  newspaper;  “Take  a 
hike.” 

Last  month,  Verne  Shaull  of  the 
4,468'circulation  Nelson  (British  Co¬ 
lumbia)  Daily  News  penned  a  vituper¬ 
ative  editorial  aimed  at  readers  “intent 
upon  shooting  the  messenger”  and  put 
it  on  an  editorial  page  free  of  any  oth¬ 
er  commentary. 

In  the  space  usually  reserved  for  the 
editorial  cartoon,  the  word  “censored” 
appeared  in  prominent  typeface  with 
the  jab  “Mr.  Government  Expert  ob¬ 
jects  to  content.”  The  letters  to  the  ed¬ 
itor  section  was  left  blank  “due  to  the 
hurt  feelings  of  Ms.  Cause  A.  Prob¬ 
lem.”  And  an  opinion  column  was  sup¬ 
planted  by  the  “censored”  stamp  be¬ 
cause  “Ms.  Create  A.  Cause”  disagreed 
with  its  sentiment. 

“Today’s  editorial  page  is  what  the 
page  would  look  like  on  a  daily  basis  if 
a  minority  of  individuals  in  the  Nelson 
area  were  to  have  their  way,”  Shaull 
wrote,  just  below  the  paper’s  masthead. 
“Pretty,  isn’t  it?  There’s  a  lot  of  valuable 
information  there,  don’t  you  think? 
Can  you  imagine  what  it  would  be  like 
day  to  day?  Is  this  what  you  want?” 

Shaull  related  in  the  editorial  that 
he  produced  the  page  because  of  read¬ 
ers’  frequent  verbal  attacks  on  Daily 
News  staffers  about  virtually  every  ele¬ 
ment  of  the  paper,  from  content  to  the 
way  articles  and  editorials  are  played. 

But  in  an  interview,  Shaull  said  con¬ 
troversy  surrounding  what  he  de¬ 
scribed  as  a  satirical  column  specifical¬ 
ly  had  inspired  the  unorthodox  page. 

In  “The  Sexes  Are  At  War,”  Vancou¬ 
ver,  British  Columbia-based  opinion 
writer  Doug  Collins  proposed  that 
women,  whom  he  repeatedly  referred 
to  as  “wimmin,”  be  separated  from 


Government  offers 
Conservative 
logging  plan 


By  Strrt  Wiaflii  rtii 
Sliriiic  Ntm  Sarrln 


Mr.  Would  B.  Expert 
Anti  Logging  Croup 
disagnees  with  content 


Nelson  (British  Columbia)  Daily  News 
publisher  Verne  Shaull  ran  an  editorial 
page  filled  with  examples  of  how  the 
newspaper  would  look  if  it  bowed  to 
reader  complaints.  Above  is  an  example. 

He  cited  a  study  by  the  Panel  On  Vi¬ 
olence  Against  Women  that  said  98% 
of  women  polled  reported  they  had  suf¬ 
fered  some  form  of  male  violence.  Male 
violence,  he  commented,  takes  many 
forms:  “a  black  look,  a  plea  that  a  man 


ran  Dec.  6,  which  was  designated  as 
National  Day  of  Remembrance  and 
Action  on  Violence  Against  Women  in 
Canada.  The  day  marked  the  fourth 
anniversary  of  the  shooting  of  14  wom¬ 
en  in  Montreal. 

Incensed  letter  writers  referred  to 
the  Collins  column  as  “inexcusable,” 
“inciteful,”  “vitriolic”  and  “garbage,” 
and  two  canceled  their  subscriptions  to 
the  Daily  News. 

One  man  wrote,  “Inflammatory  edi¬ 
torials  of  this  kind  damage  a  communi¬ 
ty  where  many  men  and  women  are 
working  together  to  combat  violence 
and  promote  higher  education,  regard¬ 
less  of  gender.” 

Meanwhile,  others  sided  with  the 
paper,  both  for  publishing  Collins’ 
piece  and  running  the  blank  editorial 
page  in  response  to  the  backlash. 

A  woman  who  said  she  regularly 
reads  Collins’  work  even  though  she 
doesn’t  always  agree  with  his  views 
wrote,  “I  find  it  astonishing  that  you 
and  your  staff  would  be  subjected  to 
such  awful  abuse  for  printing  some¬ 
thing  with  which  certain  individuals 
disagree.  Are  they  too  lazy  to  take  pen 
in  hand  and  write  a  letter  to  the  editor. 


“There  are  many  minorities  in  Nelson  —  and  by 
minorities  Pm  talking  not  about  racial  minorities 
but  about  all  these  small  little  groups,  whether  it 
be  nationality,  way  of  life,  feminists  —  who  are 
uptight  about  every  little  thing.” 


has  a  headache  or  a  demand  for  din¬ 
ner.” 

About  350  letters  and  phone  calls 
followed,  and  one  group  unsuccessfully 
tried  to  organize  a  boycott  of  the  pa¬ 
per. 

Many  readers,  men  and  women 
alike,  expressed  anger  that  the  column 


or  do  they  get  their  jollies  by  abusing 
people? 

“The  freedom  to  communicate  with 
one  another  is  vital  to  the  survival  of 
democracy.  If  a  totalitarian  society  is 
desired  instead  of  a  democratic  one,  a 
necessary  first  step  would  be  censor¬ 
ship  of  the  media.  Is  that  what  the  ma- 
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Sportswriter  gives 
up  vote  in  AP  poll 

Says  harassment,  threats,  self  "doubt 
placed  an  undue  burden  on  him 


jority  of  us  really  want?” 

Shaull  praised  readers  who  express 
their  views  in  letters  to  the  editor.  He 
has  been  in  the  newspaper  business  for 
35  years,  including  a  Ih-year  stint  as 
publisher  of  the  Wapakoneta  (Ohio) 
Daily  News,  and  he  said  the  Nelson 
Daily  News  has  the  most  popular  and 
best-written  letters  section  he  has 
seen. 

It’s  those  who  don’t  bother  to  write, 
who  are  violent,  abusive  and  “holier 
than  thou”  in  their  judgment  of  the 
paper  who  irk  him. 

They  “believe  there  is  only  one  view 
and  that  is  their’s,”  he  wrote  in  the  edi¬ 
torial.  “These  people  we  understand. 
They  just  want  to  hear  themselves  talk, 
often  spewing  out  garbage  and  obscen¬ 
ities  and  making  a  perfect  ass  of  them¬ 
selves.” 

Shaull  pointed  out  that  the  function 
of  an  editorial  page  is  to  present  a 
range  of  opinions.  He  insisted  that  the 
content,  placement  and  timing  of  a 
piece  do  not  necessarily  reflect  the 
views  of  the  paper  or  its  executives. 

The  publisher  described  Nelson, 
which  has  an  estimated  population  of 
8,628,  as  disproportionately  left-wing. 

“It’s  known  as  ‘Little  San  Francisco’ 
because  of  all  the  groups  and  philoso¬ 
phies,”  he  said  in  an  interview. 

“There  are  many  minorities  in  Nel¬ 
son  —  and  by  minorities  I’m  talking 
not  about  racial  minorities  but  about 
all  these  small  little  groups,  whether  it 
be  nationality,  way  of  life,  feminists  — 
who  are  uptight  about  every  little 
thing.  They’re  so  far-out  in  one  way  or 
another,”  he  said. 

But  this  diversity  makes  life  in  Nel¬ 
son  interesting,  Shaull  observed. 

“It  gives  us  a  wider  perspective. 
Everybody  tolerates  everybody.” 

NAA’s  daily 
newspaper 
membership  falls 

THE  NEWSPAPER  ASSOCIATION 
of  America  has  fewer  U.S.  dailies  as 
members  now  than  before  it  absorbed 
six  other  industry  groups. 

As  of  Nov.  15,  NAA’s  daily  member¬ 
ship  had  slipped  to  895  since  June  1, 
1992,  when  the  group  changed  its  name 
from  the  American  Newspaper  Publish¬ 
ers  Association,  which  had  904  mem¬ 
bers,  and  merged  with  six  newspaper 


(See  Members  on  page  37) 


by  Robert  Bell 

AFTER  WEEKS  OF  harassing  phone 
calls  ana  threatening  letters  and 
countless  hours  of  self-doubt,  Loren 
Tate  decided  he  wasn’t  going  to  take  it 
anymore. 

What  many  sportswriters  view  as  a 
prestigious  privilege,  Tate  came  to  view 
as  a  burden.  So  last  month  Tate  relin¬ 
quished  his  vote  in  the  Associated 
Press’  weekly  college  football  poll. 

“I  just  didn’t  want  any  part  of  it,” 
said  Tate,  executive  sports  editor  of  the 
Champaign,  Ill.,  NewS'Gazette.  “A  lot 
of  sportswriters  say  they  would  love  to 
have  a  vote.  Fine  —  let  them  have 
mine.” 

This  time  next  year,  there  may  be 
more  voting  vacancies  to  fight  for  as 
members  of  the  media  feel  the  increas¬ 
ing  heat  of  picking  a  national  football 


champion.  And  the  pressure,  usually 
generated  by  high-spirited  fans,  is  com¬ 
ing  from  an  unusual  source:  fellow  re¬ 
porters. 

Division  I-A  football  is  the  only  Na¬ 
tional  Collegiate  Athletic  Association 
sport  without  a  playoff  to  determine  a 
national  champion,  relying  instead  on 
the  results  of  media  and  coaches’  polls. 
It  was  a  cozy  relationship  that  lasted 
decades,  and  few  in  the  Fourth  Estate 
protested. 

But  last  year,  in  a  major  revamping 
of  the  sport,  most  major  bowls  formed 
a  coalition  designed  to  produce  a  New 
Year’s  Day  showdown  between  the  top 
two  teams  based  on  the  media  and 
coaches’  polls. 

That,  critics  argue,  is  the  problem. 
Should  reporters  be  casting  votes  that 
can  have  a  significant  impact  on  the  fi¬ 
nancial  gains  and  post-season  exposure 
that  schools  receive,  particularly  when 
a  media  voter  actually  covers  a  con¬ 


tending  team? 

“It’s  amazing  newspapers  allow  re¬ 
porters  to  have  so  much  control,”  said 
Robert  Cole,  a  journalism  ethics  teach¬ 
er  at  Trenton  (N.J.)  State  College.  “If  I 
knew  my  vote  might  help  a  team  I  cov¬ 
er  get  to  a  bowl  game  and  it  meant  ei¬ 
ther  going  to  a  warm,  sunny  game  or 
no  game  at  all,  my  bias  would  be  obvi¬ 
ous.” 

Many  newspapers  agree  with  Cole 
and  are  distancing  themselves  from 
charges  of  conflicts  of  interest. 

The  New  York  Times  and  Washing¬ 
ton  Post  do  not  allow  their  reporters  to 
vote  in  any  polls  or  for  any  awards. 

“We’re  in  the  business  of  covering 
the  news,  not  making  it,”  said  Anthony 
Cotton,  assistant  sports  editor  at  the 
Post. 

Others  don’t  agree.  In  fact,  when 
Tate  relinquished  his  vote  last  month. 


editors  at  the  Chicago  Sun-Times  lob¬ 
bied  AP  officials  for  Tate’s  vote  —  and 
got  it. 

If  that  seems  odd,  consider  that  the 
Chicago  Tribune,  the  Sun-Times’  cross¬ 
town  competitor,  promotes  its  voter, 
Ed  Sherman,  by  publishing  his  ballot 
every  Monday. 

“We  didn’t  look  at  it  as  trying  to 
keep  pace  with  [the  Tribune],”  Sun- 
Times  sports  editor  Bill  Adee  said. 
“One  of  our  managing  editors  saw  the 
rinky-dink  papers  and  radio  stations 
that  get  to  vote  and  thought  we  should 
be  represented  too.  We  talked  about  all 
the  negatives  involved,  but  they  didn’t 
outnumber  the  benefits.” 

The  AP  poll  is  made  up  of  53  news¬ 
paper,  television  and  radio  reporters 
throughout  the  country.  Members  are 
selected  by  AP  bureau  chiefs  in  each 
state. 


‘‘A  lot  of  sportswriters  say  they  would  love  to  have 
a  vote.  Fine  —  let  them  have  mine.” 
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Covering  Another 
California  Disaster 

Los  Angeles-area  newspapers  responded  quickly  to  the  Jan.  17 
earthquake,  providing  broad  coverage  under  severe  conditions 


The  editorial  staff  was  forced  out  of  its  Los  Angeles  Daily  News  headquarters  in 
Woodland  Hills  after  the  ceiling  caved  in  on  the  newsroom  and  power  went  out.  Two 
days  later,  the  facility  was  declared  safe  by  inspectors  and  operations  resumed  there 
under  a  newsroom  banner  that  said  “Home  Sweet  Home." 


by  M.L.  Stein 

LIKE  FIREFIGHTERS  PREPARED  for 
the  next  alarm,  Los  Angeles-area  news¬ 
papers  responded  quickly  and  massive¬ 
ly  to  the  6.6  earthquake  Jan.  17. 

The  fire  bell  metaphor  seems  appro¬ 
priate  for  news  staffs  that  in  recent 
months  have  fanned  out  to  cover  dev¬ 
astating  brush  fires  and  major  rioting. 

Although  the  quake’s  severest  dam¬ 
age  was  in  the  San  Fernando  Valley, 
where  it  was  centered,  virtually  all  oth¬ 
er  sections  of  the  Los  Angeles  basin 
were  jolted  hard.  Freeways  collapsed 
and  hundreds  of  homes,  businesses  and 
public  buildings  were  buckled  by  the 
temblor.  A  week  after  the  quake,  the 
death  toll  was  51. 

The  Los  Angeles  Daily  News’  head¬ 
quarters  in  Woodland  Hills  and  its 
Santa  Clarita  Valley  production  facili¬ 
ty  were  hit  so  hard  that  editorial  and 
production  staffs  were  forced  out.  The 
ceiling  caved  in  on  the  newsroom  and 
power  went  out.  For  the  first-day  story, 
editor  Robert  Burdick  and  his  staff  set 
up  an  emergency  newsroom  at  the 
Santa  Monica  Outlook  and  printing 
was  done  at  the  Torrance  Daily  Breeze, 
both  Copley  Los  Angeles  Newspapers. 

On  the  second  night,  the  news  staff 
moved  to  the  Pasadena  Star^News  and 
published  at  the  West  Covina  plant  of 
the  San  Gabriel  Valley  Tribune  Inc.  By 
Jan.  19,  the  Woodland  Hills  facility  was 
declared  safe  by  inspectors  and  opera¬ 
tions  resumed  there  under  a  newsroom 
banner  that  said  “Home  Sweet  Home.” 
Two  helicopters  were  hired  to  carry 
negatives  to  the  newspaper’s  plant  in 
Valencia. 

The  Daily  News  published  a  12- 
page,  no-advertising  special  the  first 
day,  nine  pages  the  second  day  and  30 
the  third  day.  Single  copies  were  a  sell¬ 
out,  Burdick  said,  adding  that  bundles 
of  papers  were  dropped  off  free  at  shel¬ 
ters  for  residents  rendered  homeless  by 


the  quake. 

Burdick  said  there  was  full  turnout 
of  the  staff  on  the  story  despite  the  fact 
that  the  Valley  homes  of  several  of 
them  suffered  damage. 

Functioning  newspapers  opening 
their  facilities  to  power-robbed  papers 
was  a  common  occurrence  during  the 
first  hours  after  the  quake. 

One  of  the  biggest  obstacles  in  the 
early  hours  after  the  quake  was  the 
lack  of  power  to  operate  computers 
and  dead  or  overstressed  phone  lines. 

For  a  few  hours,  Los  Angeles  Times 
staffers  worked  out  of  the  plant’s  park¬ 
ing  lot,  using  cellular  phones.  Even  the 
backup  generators  were  not  working, 
metro  editor  Leo  Wolinsky  said. 


The  Times  threw  more  than  120 
people  on  the  story,  including  the  pa¬ 
per’s  entire  staff  at  its  Valley  edition. 
Like  many  other  newspapers,  the  Times 
has  an  emergency  plan  on  paper,  but 
Wolinsky  said,  “When  it  comes  down 
to  dealing  with  a  disaster,  you  use  your 
wits  and  fly  by  the  seat  of  your  pants. 
Plans  are  not  predictable.” 

One  way  the  Times  got  news  was  by 
using  direct  telephones  to  staffers  for 
reports  on  what  was  happening  in 
their  neighborhoods.  Besides  the  metro 
staff,  writers  from  Calendar,  Real  Es¬ 
tate,  Business  and  other  sections  con¬ 
tributed  to  the  overall  picture.  The 
Sacramento  bureau  went  to  work  on 
the  state  aid  angle.  continwes 
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“Everyone  performed  marvelously,” 
exclaimed  Wolinsky. 

Area  newspapers  were  loaded  with 
photos  and  sidebars,  many  of  which 
provided  detailed  information  on 
where  quake  victims  could  get  help. 

Although  the  quake  caused  no  ap¬ 
preciable  damage  in  Orange  County, 
except  for  toppling  the  scoreboard 
from  Anaheim  Stadium,  the  Orange 
County  Register  printed  guidelines  on 


what  their  readers  should  do  if  the  re¬ 
gion  is  struck  by  a  temblor. 

La  Opinion,  the  Spanish-language 
daily  in  Los  Angeles,  published  despite 
the  initial  loss  of  all  power  and  a  dam¬ 
aged  microwave  link  from  the  editorial 
offices  to  its  production  facility.  In  ad¬ 
dition,  the  paper  put  out  a  free-stand¬ 
ing  resource-guide  broadsheet  that  was 
distributed  free  to  hundreds  of  Span¬ 
ish-speaking  people  driven  from  their 
homes  in  the  Valley. 

Editor  and  associate  publisher  Mon¬ 
ica  Lozano  said  the  Red  Cross  and  oth¬ 
er  relief  agencies  took  hundreds  of 
copies  to  parks  where  people  were 
camping. 

The  Associated  Press  bureau  in  Los 
Angeles  had  the  foresight  to  rent 

12 


downtown  offices  in  the  building 
owned  by  ARCO,  which  has  a  huge 
backup  generator.  Even  it  went  down 
for  a  short  period  right  after  the  quake 
but  came  back  to  give  AP  the  power  it 
needed.  A  key  aid  was  AP’s  direct 
phone  line  to  the  wire  service’s  New 
York  headquarters,  where  the  first-day 
story  was  assembled. 

In  addition  to  the  dictation  to  New 
York  from  the  bureau,  AP  staffers  in 


the  field  used  any  phone  they  could 
grab  for  the  feed  to  New  York,  bureau 
chief  Andy  Lippman  said. 

AP  also  brought  in  extra  reporters 
and  photographers  from  Chicago, 
Boston  and  other  cities.  Some  local 
staffers  with  a  tortuous  commute  and 
whose  homes  were  damaged,  were 
housed  in  hotels  along  with  their  fam¬ 
ilies.  Bureau  news  editor  Steve  Loeper, 
who  lives  in  the  Valley,  was  totally  cut 
off  from  his  normal  driving  route  and  it 
was  several  hours  before  he  arrived  at 
the  office. 

“Our  people  had  lots  of  experiences 
with  disasters  —  Hurricane  Andrew, 
floods  and  fires  —  so  they  knew  how 
to  respond  to  the  quake,”  Lippman  ob¬ 
served.  “But  their  energy  level  was  as 


high  as  any  story  1  have  ever  seen.” 

Editors  of  smaller  metropolitan  and 
suburban  newspapers  also  reported 
high  energy  levels  and  hours  of  over¬ 
time. 

The  Santa  Monica  Outlook,  one  of 
three  Copley  Los  Angeles  Newspapers, 
had  its  hands  full  as  the  quake  battered 
West  Los  Angeles  and  Santa  Monica, 
where  87  buildings  were  declared  un¬ 
safe  for  occupancy,  including  the  apart¬ 
ment  house  where  business  editor 
Cyndia  Zwhalen  lives. 

Jim  Box,  executive  editor  of  the 
three  papers,  said  staff  members  from 
the  Outlook;  Daily  Breeze,  Torrance; 
and  San  Pedro  NewS'Pilot  were  mar¬ 
shaled  to  cover  the  West  Side  and  the 
Valley. 

“Afternoon  papers  are  getting  to  be 
a  rare  breed  so  we  had  a  pretty  good 
package  for  home  delivery,”  Box  re¬ 
marked. 

At  one  point,  the  Copley  printing 
plant  in  Torrance  was  turning  out  five 
nameplates:  its  own  three;  the  New 
York  Times,  which  it  regularly  prints; 
and  the  temporarily  homeless  Daily 
News. 

The  Ventura  Star-Free  Press  pro¬ 
duced  a  countywide  edition  under  its 
name  and  those  of  two  sister  John  P. 
Scripps  newspapers,  the  Simi  Valley 
Enterprise  and  Thousand  Oaks  Neifs- 
Chronicle,  at  the  San  Luis  Obispo 
Telegram'Tribune  after  power  at  all 
three  papers  was  knocked  out  by  the 
quake.  A  bulldog  edition  hit  the  streets 
the  afternoon  of  Jan.  17  and  a  regular 
paper  was  published  the  morning  of 
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At  one  point,  the  Copley  printing  plant  in 
Torrance  was  turning  out  five  nameplates:  its  own 
three;  the  New  York  Times,  which  it  regularly 
prints;  and  the  temporarily  homeless  Daily  News. 


Jan.  18  with  a  press  run  of  110,000. 

As  in  other  Southern  California 
cities,  street  copies  were  grabbed  up 
immediately  despite  almost  continuous 
coverage  by  some  television  and  radio 
stations. 

Street  sales  of  the  Inland  Valley  Dai' 
ly  Bulletin,  Ontario,  jumped  35%  from 
11,400  on  an  average  Tuesday  to  15,500 
the  day  after  the  quake.  City  editor 
Mike  Mahi  had  assembled  a  staff  of  18 
reporters  and  photographers  before 
dawn  and  sent  them  to  different  areas 
from  which  they  produced  18  stories 
and  16  photos  and  graphics. 

In  Ventura  County,  reporters  also 
covered  an  earthquake-caused  spill  of 
130,000  gallons  of  oil  from  a  cracked 
pipeline  into  the  Santa  Clara  River. 

Another  Ventura  County  daily,  the 
Oxnard  Press-Courier,  also  lost  power 
and  went  to  emergency  production  at 
the  San  Gabriel  Valley  Daily  Tribune, 
another  Thomson  paper. 

This  involved  a  contingent  of  four 
editors,  a  photographer,  a  graphics  co¬ 
ordinator  and  three  Mac  computers. 
The  small  staff  took  dictation  from  re¬ 
porters  but  a  few  stories  were  typed 
and  faxed  to  West  Covina,  the  Daily 
Tribune’s  headquarters. 

“In  Oxnard,  the  quake  rattled  more 
nerves  than  buildings.  So  our  reporters 
concentrated  on  such  hard-hit  places 
as  Simi  Valley  and  Sylmar  [the  scene  of 
a  major  quake  in  1971],”  said  editor 
Karen  Magnuson.  “It’s  really  amazing 
that  a  staff  of  this  size  can  do  so  much. 
I’ve  worked  for  wire  services  and  metro 
dailies  and  I’ve  never  seen  the  journal¬ 


istic  spirit  that  exists  here.” 

The  Santa  Clarita  Signal  got  an  as¬ 
sist  from  the  Antelope  Valley  Press, 
Palmdale,  when  its  electricity  failed 
and  staffers,  cut  off  from  their  normal 
routes,  took  up  to  two  hours  to  get  to 
work.  The  contents  of  editor  Tim 
Whyte’s  house  took  a  big  hit. 

“Everything  that  was  glass  is  history,” 
he  recounted.  Also  damaged  was  the 
house  of  Signal  general  manager  Will¬ 
iam  Fleet,  who  lives  in  Chatsworth, 
the  heart  of  the  Valley. 

The  Jan.  18  issue  of  the  Signal  car¬ 
ried  no  ads  and  all  but  two  of  12  pages 
were  filled  with  earthquake  stories. 

Quake  news  also  dominated  the 
Press  although  its  circulation  area  suf- 

Quake  nips  Kup’s 
career  in  the  bud 

THE  LOS  ANGELES  earthquake  nip¬ 
ped  in  the  bud  the  potential  acting  ca¬ 
reer  of  81-year-old  Chicago  Sun'Times 
gossip  columnist  Irv  Kupcinet. 

Kupcinet,  who  is  known  as  Kup,  was 
caught  in  the  Jan.  17  temblor  while  in 
Los  Angeles  to  film  a  bit  part  in  the 
movie  I  Love  Trouble. 

“The  quake  caused  considerable 
damage  to  the  studio,  thus  postponing 
the  filming  until  next  Monday  [Jan.  24], 
far  beyond  the  time  1  wanted  to  spend 
in  Hollywood,”  Kup  explained  in  his 
column  Jan.  20. 

“But  1  am  indebted  to  the  producer 


fered  little  damage. 

Although  Long  Beach  was  almost 
unscathed  by  the  quake,  the  Press- 
Telegram  collected  a  staff  by  5  a.m.  Jan. 
17  and  fanned  them  out  to  the  Valley 
and  other  stricken  areas.  The  Newspa¬ 
per  Guild,  which  is  locked  in  stalled 
contract  negotiations  with  Press- 
Telegram  management  and  has  urged 
advertisers  to  boycott  the  paper,  or¬ 
dered  a  byline  ban  on  the  first-day 
quake  stories. 

In  addition  to  rapid  street  sales,  pa¬ 
pers  in  the  damaged  areas  got  a  big 
chunk  of  windfall  advertising  —  much 
of  it  full-page  —  from  banks,  insurance 
companies  and  retail  stores  offering  to 
help  quake  victims. 


acting 


of  the  movie,  Charlie  Shyer,  who  relat¬ 
ed  1  was  the  only  actor  ever  canceled  by 
an  earthquake,”  Kup  added. 

However,  the  earthquake  was  jour¬ 
nalistic  fodder  for  Kup,  who  wrote  a 
Jan.  18  first-person  account  of  how  the 
jolt  measuring  6.6  on  the  Richter  scale 
tossed  him  from  his  bed  at  the  Bel  Age 
Hotel. 

Although  /  Love  Trouble,  which  stars 
Julia  Roberts  and  Nick  Nolte,  is  about  a 
Chicago  newspaper  columnist,  Kup  ear¬ 
lier  had  told  readers  he  would  not  be 
portraying  a  gossip  writer.  “They  told 
me  I’m  not  the  type,”  he  wrote.  iE6?P 
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Surviving 

The  Quafe 

Newspaper  printing  plants  got  through  the  Los  Angeles 
temblor  without  catastrophic  damage,  but  some  dailies  were 
forced  to  shift  temporarily  to  alternative  production  sites 


by  Jim  Rosenberg 

FIVE  NEWSPAPER  PRINTING 
plants,  some  very  near  the  epicenter  of 
the  earthquake  that  awakened  South¬ 
ern  California  in  the  early  hours  of  Jan. 
17,  survived  without  catastrophic  dam¬ 
age. 

However,  all  closed  temporarily, 
moving  production  to  other  sites.  After 
all  restarted  their  presses  within  a  day 
or  two,  production  resumed  at  four 
plants  and  a  fifth  continued  press  test¬ 
ing. 

Production-distribution  burdens  at 
the  Los  Angeles  Times'  Valley  plant  in 
Chatsworth  were  absorbed  by  the  pa¬ 
per’s  downtown  Olympic  and  Orange 
County  plants. 

About  five  miles  south  of  Chats¬ 
worth  and  about  the  same  distance 
from  the  quake’s  epicenter,  the  head¬ 
quarters  of  the  Los  Angeles  Daily 
News  was  forced  to  shut  down  ad  sales, 
newsroom  and  prepress  operations. 
Closed  too  was  the  Daily  News’  four- 
year-old  printing  plant  in  Valencia, 
about  10  miles  north  by  microwave 
link. 

A  few  miles  north  of  the  epicenter 
and  but  a  mile  east  of  Valencia,  Morris 
Newspapers’  Santa  Clarita  Signal  was 
back  on  its  presses  the  night  of  Jan.  18, 
after  publishing  its  edition  that  day  at 
the  Antelope  Valley  Press,  36  miles 
northeast  in  Palmdale. 

just  across  the  county  line,  the  Easy 
Street  address  of  the  Simi  Valley  En¬ 
terprise  didn’t  live  up  to  its  name.  The 
area  was  hard  hit,  and  though  the  pa¬ 
per  is  printed  a  few  miles  away  at  the 
Thousand  Oaks  NewS'Chronicle,  the 
otherwise-unharmed  plant  there  lost 
power. 

“We  were  wiped  out,”  NewS'Chroni- 
cle  editor  Terry  Greenberg  said.  “Our 
backup  plan  is  to  go  to  Ventura.  Ventu- 


THE  SIGNAL 

DEADLY  QUAKE  RIPS  SCV 


The  Santa  Clarita  Signal  was  back  on  its 
presses  the  night  of  Jan.  18  after 
publishing  its  edition  that  day  (above)  at 
the  Antelope  Valley  Press,  36  miles 
northeast  in  Palmdale. 


ra’s  backup  plan  is  to  come  here,”  he 
said.  But  the  Star-Free  Press,  Ventura, 
and  the  group’s  dailies  in  Camarillo 
and  Oxnard  also  lost  power. 

Staff  began  arriving  at  the  News- 
Chronicle  about  5  a.m.  Jan.  17,  half  an 
hour  after  the  quake  struck.  Alone 
there  when  the  quake  occurred  was 
managing  editor  DeAnn  Wahl,  who 
Greenberg  said  “usually  comes  in  very 
early  to  get  things  started”  and  was 
“scared  to  death.” 

As  soon  as  staffers  walked  in,  they 
were  handed  pads  and  told  to  go  out 
and  report  on  the  disaster.  Some  were 
dispatched  20  miles  to  the  Enterprise, 
which  could  not  be  reached  by  phone. 


With  power  out  until  about  1:30  p.m., 
returning  reporters  wrote  on  battery- 
powered  laptop  computers. 

When  group  management  decided 
to  print  at  the  San  Luis  Obispo  Tele¬ 
gram-Tribune,  copy  could  not  be  sent 
there  by  modem  from  Thousand  Oaks. 
Greenberg  said  a  group  of  staffers  called 
up  material  on  their  TRS-80s,  selected 
bits  and  pieces  of  copy  for  use,  and  read 
them  to  Wahl,  who  composed  a  story 
in  longhand  by  the  light  of  a  camp 
lantern. 

When  staffers  in  Ventura  got 
through  to  those  in  Thousand  Oaks  by 
phone,  Greenberg  dictated  the  story  to 
a  staffer  working  by  candlelight.  From 
Ventura,  local  copy  and  that  from 
Thousand  Oaks  was  dictated  to  the 
Telegram-Tribune.  Later,  modem  com¬ 
munication  with  the  San  Luis  Obispo 
building  was  possible,  said  Star-Free 
Press  editor  John  Irby  (also  the  group’s 
editor). 

“We  didn’t  have  a  plan,”  he  said. 
“Like  everyone  else,  we’re  working  on  a 
plan  now.” 

The  Star-Free  Press  sent  six  news¬ 
room  staffers  on  a  two-hour  ride  to 
San  Luis  Obispo  at  10:15  a.m.  Stories 
were  sent  ahead  by  voice  and  modem 
for  a  12:30  p.m.  deadline  for  an  Extra 
that  day.  “We  rented  a  plane  and  flew 
the  Extra  back  that  afternoon,”  Irby 
said.  The  four-page  section  was  in 
news  racks  countywide  by  6  p.m. 

“We  were  using  Radio  Shack  [TRS- 
80s]  here  .  .  .  with  what  looked  like 
jumper  cables  going  out  to  the  car  bat¬ 
teries,”  Irby  said.  More  staffers  went  to 
San  Luis  Obispo  to  work  on  the  Jan.  18 
edition.  Power  was  restored  by  3  p.m., 
but  because  the  utility  warned  that  it 
might  be  lost  again  and  with  other 
arrangements  in  effect,  he  said,  the  de¬ 
cision  was  made  to  print  the  edition 
there. 
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Nine  rented  trucks  carried  back  the 
Jan.  18  Extra,  which  consisted  of  about 
20  pages  in  two  sections.  Greenberg 
said  it  “was  delivered  to  most  homes  in 
the  county  Tuesday  morning,”  surpris¬ 
ing  readers  unaccustomed  to  receiving 
a  morning  edition. 

In  all,  Irby  said,  about  30  newsroom 
staffers  and  15  to  20  production  staffers 
made  the  trip  up  the  coast.  Operations 
director  Bill  Williamson  was  the  last  to 
return  from  San  Luis  Obispo,  at  9  a.m. 
Jan.  18. 

With  power  reliably  restored  and  the 
press  checked,  the  News-Chronicle  was 
able  to  print  an  afternoon  Extra, 
which  was  delivered  to  homes  in  east¬ 
ern  Ventura  County  and  to  west-coun¬ 
ty  news  racks.  A  normal  production 
schedule  was  resumed  Jan.  19. 

“A  mess  ...  it  looked  like  a  bomb 
went  off”  was  Signal  production  direc¬ 
tor  Don  Pitts’  description  of  his  build¬ 
ing.  Leaking  natural  gas  was  the  imme¬ 
diate  reason  for  an  evacuation,  but 
with  computer  terminals  littering  the 
floor,  no  power  and  telephone  lines 
down,  the  11,000-circulation  paper  had 
to  move  operations  up  the  highway  to 
Palmdale. 

Before  operations  in  Santa  Clarita 
could  resume  the  next  day,  Pitts,  whose 
nearby  home  fared  better  than  the  pa¬ 
per,  faced  the  task  of  getting  every¬ 
thing  running  again  and  checking 
damaged  newsprint.  Two  days  after  the 
quake,  he  said,  the  biggest  losses 
seemed  to  be  the  six  or  so  monitors 
that  hit  the  floor,  although  the  Macin¬ 
tosh-based  system  survived. 

The  platemaking  “camera  pulled  out 
of  the  wall  and  moved  about  a  foot, 
and  the  processors  also  shifted,”  Pitts 
said.  And  though  the  big  pressroom 
lights  “came  crashing  down,”  “our  press 
seems  to  be  fine  —  we  printed  last 
night,”  he  added. 

The  Jan.  19  paper  was  an  abbreviat¬ 
ed,  12-page  edition.  The  earthquake 
disrupted  personnel  as  well  as  produc¬ 
tion  systems,  though  Pitts  said  the  pa¬ 
per  managed  to  work  around  staffers’ 
needs  to  restore  some  order  to  their 
homes  and  lives. 

Daily  News  management  could  not 
be  contacted  immediately,  but  those 
who  helped  publish  it  during  the  worst, 
first  days  were  able  to  outline  its  oper¬ 
ations.  Star-News  publisher  Thomas 
Culligan  drove  to  Woodland  Hills  to 
find  the  inside  of  the  Daily  News 
building  “a  shambles.”  The  structure, 
however,  was  intact;  the  area’s  high¬ 
ways  were  not. 


From  there,  Culligan  made  his  way 
south  past  the  Santa  Monica  Moun¬ 
tains  to  the  offices  of  Copley  Los  An¬ 
geles  Newspapers’  Santa  Monica  Out¬ 
look,  where  he  found  Daily  News  edi¬ 
tor  Robert  Burdick  and  his  staff 
working  out  of  an  improvised  news¬ 
room. 

Punctuated  by  a  5.5-magnitude  af¬ 
tershock  that  rocked  the  building,  dis¬ 
cussions  with  Burdick  resulted  in  a 
temporary  Daily  News  advertising 
sales  office  in  San  Gabriel  Valley  Tri¬ 
bune  Inc.’s  Pasadena  headquarters  and 
an  editorial  operation  at  its  West  Cov¬ 
ina  facility. 

The  12-page  Jan.  18  Daily  News  was 
printed  without  advertising  by  Copley 
Los  Angeles  Newspapers  in  Torrance 
from  copy  supplied  by  staffers  in  Santa 
Monica.  Culligan  said  he  was  told  that 


the  Daily  News  managed  to  reach  “at 
least  85%  of  home  subscribers”  the  day 
after  the  quake. 

Printing  switched  to  Pasadena  that 
night,  when  a  24-page  Jan.  19  edition 
was  published  with  a  deadline  several 
hours  later  and  with  sufficient  space 
for  advertising  by  picking  up  the  world 
news  and  sports  sections  of  the  San 
Gabriel  Valley  Daily  Tribune. 

“We  were  able  to  just  replate  the 
pages  they  needed,”  Culligan  said.  “We 
kept  the  sizes  the  same  [and]  just  start¬ 
ed  running  them  early,  around  10 
o’clock  in  the  evening.  We  got  all 
225,000  copies  off  and  continued  run¬ 
ning  our  own  on  the  other  parts  of  the 
press.”  Copies  were  delivered  to  Wood¬ 
land  Hills  for  distribution. 

Ads  dropped  into  the  borrowed  sec¬ 
tions  (which  had  some  Daily  News 
copy)  included  insurance  companies’ 
messages  and  information  from  two  su¬ 
permarket  chains,  listing  stores  that 
were  open  and  their  cooperative  relief 
effort  for  people  without  food. 

The  Daily  News  reportedly  was  able 
to  resume  printing  on  its  presses  in  Va¬ 
lencia  the  night  of  Jan.  19.  Its  48-page 
Jan.  20  edition  was  the  product  of  pre¬ 
press  work  at  Pasadena;  page  negatives 
were  flown  by  helicopter  from  there  to 


Valencia,  Culligan  said. 

The  Times’  Valley  plant  sustained 
some  structural  damage  but  is  safe, 
spokeswoman  Laura  Morgan  said. 
Cleanup  began  last  week  as  damage 
was  assessed. 

With  press  testing  and  evaluation  in 
Chatsworth  in  progress,  Morgan  said, 
the  equipment  there  seemed  to  be  “in 
good  shape.” 

While  the  plant  was  “not  fully  oper¬ 
ational,”  she  said  three  days  after  the 
quake  that  “a  few  of  the  presses  are  ac¬ 
tually  printing  . .  .  nondeadline  mater¬ 
ial”  in  short  runs  while  the  paper’s  1.1 
million-plus-circulation  was  printed  at 
its  two  other  plants. 

Morgan  also  reported  that  distribu¬ 
tion  was  a  success,  with  “only  about 
850  papers  that  could  not  be  delivered” 
throughout  the  entire  market  area. 


No  deaths  or  serious  injuries  among 
newspaper  workers  were  reported. 
Times  staffers  sustained  no  injuries  of 
note,  Morgan  added. 

Culligan  knew  of  only  relatively  mi¬ 
nor  injuries,  some  requiring  stitches  or 
other  medical  attention,  “but  nothing 
that  would  have  kept  them  in  a  hospi¬ 
tal  bed  for  a  while.” 

Many  suffered  great  material  losses, 
including  houses  and  apartments. 
Some  at  Ventura  County  Newspapers 
were  not  heard  from  for  a  day  or  two, 
Greenberg  said. 

A  sportswriter  living  in  Northridge, 
site  of  the  epicenter,  showed  up  before 
6  a.m.  Jan.  17.  “He  just  got  the  hell  out 
of  there,”  Greenberg  said.  “His  apart¬ 
ment  was  trashed  ....  His  way  of  deal¬ 
ing  with  it  was  to  get  here  and  do 
something.” 

The  editor  gave  him  a  laptop  and 
asked  for  a  first-person  account. 

In  addition  to  a  company  employee 
assistance  program  offering  counseling 
or  just  a  chance  to  talk,  Greenberg 
said  the  Thousand  Oaks  building  tem¬ 
porarily  is  storing  some  employees’ 
possessions  and  the  paper  hopes  to  set 
up  a  program  to  match  the  material 
needs  of  some  with  what  others  can 
give  or  lend.  lES?? 


Leaking  natural  gas  was  the  immediate  reason  for 
an  evacuation,  but  with  computer  terminals 
littering  the  floor,  no  power  and  telephone  lines 
down,  the  1 1 ,000-circulation  paper  had  to  move 
operations  up  the  highway  to  Palmdale. 
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Sage  Advice 
From  A 

Newspaper  Veteran 

James  Russell  Wiggins  offers  some  journalistic 
insights  as  he  celebrates  his  90th  birthday 


by  Dorothy  Qiobbe 

AFTER  MORE  THAN  70  years  in  the 
newspaper  business,  James  Russell 
Wiggins  offers  opinions  and  insights 
that  are  as  crisp  and  thoughtful  as  the 
weekly  editorials  and  column  he  writes 
at  the  Ellsworth  (Maine)  American. 

On  criticism  that  the  media  is  parti¬ 
san  and  irresponsible:  “1  think  the 
press  is  sturdy,  responsible  and  reliable. 
I’m  not  ready  to  write  off  the  daily 
press  of  the  United  States.” 

On  political  correctness  in  college 
newspapers:  “Political  correctness  is 
folly.  If  there’s  any  place  where  speech 
ought  to  be  free,  it’s  in  academic  cir¬ 
cles.” 

On  being  fired  early  in  his  career: 
“Every  newspaper  man  ought  to  be 
fired  at  some  point  in  his  career.” 

Last  month,  in  celebration  of  Wig¬ 
gins’  90th  birthday,  the  American  pub¬ 
lished  a  special  commemorative  sec¬ 
tion  highlighting  the  many  achieve¬ 
ments  of  his  distinguished  journalism 
career. 

The  12-page  section  included  con¬ 
gratulations  and  reminiscences  from 
Wiggins’  family  as  well  as  from  Maine 
Gov.  John  McKernan  Jr.;  colleagues 
Benjamin  Bradlee,  Washington  Post 
vice  president  at  large,  and  Katharine 
Graham,  chairman  of  Washington  Post 
Co.’s  executive  committee;  and  sailing 
companion  and  former  CBS  News  an¬ 
chorman  Walter  Cronkite.  Also  in  the 
section  was  a  reprint  of  a  lengthy  piece 
by  Wiggins’  one-time  neighbor  and 
good  friend,  the  late  author  E.B. 
White. 

As  one  of  the  senior  statesmen  of 
American  journalism,  Wiggins  has  re¬ 
ported  on  some  of  the  most  interesting 
events  and  periods  in  the  nation’s  his- 
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James  Russell  Wiggins  Turns  90  Dec.  4 
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In  celebration  of  James  Russell  Wiggins’ 
90th  birthday,  the  Ellsworth  (Maine) 
American  published  a  special 
commemorative  section  highlighting  the 
many  achievements  of  his  lengthy  and 
distinguished  journalism  career.  Wiggins 
is  shown  at  top  right. 


tory. 

At  age  22,  Wiggins  bought  a  newspa¬ 
per,  the  Rock  County  Star,  Luverne, 
Minn.  He  later  went  to  work  at  the  St. 
Paul  Pioneer  Press.  After  a  stint  in  the 
Air  Force  during  World  War  11,  he 
eventually  moved  to  the  New  York 
Times  and  then  to  the  Washington 
Post,  where  he  retired  as  editor  and  ex¬ 
ecutive  vice  president  in  1968.  After  he 
left  the  Post,  Wiggins  served  as  U.S. 
Ambassador  to  the  United  Nations  for 
a  short  period  under  President  John¬ 
son. 

Wiggins  purchased  the  American  in 


1966,  and  after  leaving  Washington,  he 
moved  to  Maine  to  become  editor  and 
publisher  of  his  paper.  In  1991,  he  sold 
the  American,  though  he  stayed  on  as 
editor. 

Besides  sailing,  gardening  and  com¬ 
posing  poetry,  Wiggins  works  at  the 
American  five  days  a  week,  driving 
himself  to  the  office  every  day  over 
nearly  25  miles  of  country  roads. 

Additionally,  he  lectures  and  writes, 
mainly  about  issues  of  news  coverage 
and  freedom  of  the  press.  Wiggins  has 
received  honorary  degrees  from  eight 
colleges  and  universities  as  well  as  nu¬ 
merous  awards  and  membership  to 
honorary  societies. 

With  such  a  plethora  of  experience 
and  wisdom,  Wiggins  holds  a  unique 
perspective  on  some  of  the  topical  is¬ 
sues  in  journalism. 

One  of  those  issues  is  criticism  fre¬ 
quently  heaped  on  the  media  for  its  of¬ 
tentimes  intense  scrutiny  of  public  fig¬ 
ures’  private  lives.  Fifty  years  ago,  Wig¬ 
gins  said,  events  that  occurred  in  the 
private  life  of  a  public  figure  were  not 
automatically  assumed  to  be  newswor¬ 
thy  and  were  held  to  a  “standard”  set 
by  newspaper  editors. 

“There  was  a  tendency  to  look  at 
private  lives  and  evaluate,  depending 
on  the  relation  to  the  performance  of 
the  public  man’s  function,  if  it  inter¬ 
fered  with  the  discharge  of  duties. 
There  must  be  a  sharp  distinction 
made  between  action  taken  in  the  dis¬ 
charge  of  a  public  function,  which  may 
be  illegal,  corrupt  or  unwise,  and  ac¬ 
tion  taken  in  an  individual’s  private 
life,”  he  said. 

“The  trouble  comes  where  the  pri¬ 
vate  behavior  begins  to  interfere  with 
public  behavior,  and  it’s  not  easy  in  ad¬ 
vance  to  determine  whether  that’s  so.” 


16 


Editor6?Publisher  •  January  29,  1994 


4k 


’U. 


Get  the  news  while  it  is  still  the  news. 
Subscribe  to  Editor  &  Publisher. 

d  One  Year  52  Issues  —  $55.00 
d  Two  Years  104  Issues  — $100  00  (You  save  $10.00) 
d  Three  Years  1 56  Issues  —  $1 32.00  (You  save  $33.00) 
d  International  Air  Delivery  (52  Issues)  — $315.00 
d  International  Surface  Delivery  (52  Issues)  —  $1 1 5.00 


BUSINESS  Circle  One  Category 

I.  Doily  Newspo(!er  2.  Weekly  Newspaper 

3.  Carp /Ind/ Assn  Buying  Advertising  Space 

4.  Advertising  Agency  5.  Newspaper  Rep. 

6.  Magazine /Other  Publication 

7.  Graphic  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  News  Services /Feature  Syndicate 

9.  Publicity  and  Public  Relations 

10.  Library  /  Federal  /  Stole  and  local  Governments 

II.  Education  Instructor  /  Students  /  Teachers 

11  Other _ 


1  Payment  Enclosed  Cl  Bill  me  O  Chorge 

Please  supply  your  telephone  and  FAX  numbers  lor  our  internal  records  PHONE: . 


n  New  Subscription 


OCCUPATION  Circle  One  Category 

A.  Publisher  I.  President  C.  VPreudent 

0.  Editor  (Type) _ 

E.  General  Monoger  F.  Business  Manoger  G.  Controler 
Icirdeone) 

H.  Advertising  Mgr  I.  NoTl  Soles  Mgr  J.  doss  Mgr 
(circle  onel 

K.  Reseorch  Director  L  Promo  Mgr  M.  PR  Mgr 
Icirdeone) 

N.  MechSpvsr  0.  Prod  Mgr  P.  Composing  Frtnn 
Icirdeone) 

O.  Circulation  Manoger  R.  Editorial  Deportment 

S.  Advertising  Department  T.  Circulation  Deporlment 
V.  Production  Department  W.  Promotion  Department 
X.  Freelonce  Artist  /  Writer 

T.  Newspaper  Dealer  /  Distributor  1  Retired 

Other _ 

To  insure  proper  credit  return  itus  torm  wiin  you'  check  or 
VISA/  MC  occount  •  and  expiration  dote  to 

Editor  &  Publisher  ’  I  West  '9lh  Street  New  York  NY 
10011  4234  (212)675  4380  Fa.  I2'21 929-1259 
District  of  Coktinbio  and  LA  'esrdents  please  odd  opplicoble 
soles  lax  Ak  payments  must  be  n  U  S  dollors  Your 
subscription  is  lax  ded-jctible 


I 


I 


! 

I 


Editor(^Publisher 

Circulation  Department 
1 1  West  1 9tti  Street 
NewYork,  NY  10011-4234 


Recently,  allegations  of  sexual  im¬ 
propriety  have  clung  to  such  public  fig¬ 
ures  as  Sen.  Bob  Packwood  (R-Ore.), 
Supreme  Court  Justice  Clarence  Thom¬ 
as  and  even  President  Clinton.  Some  ca¬ 
reers,  like  that  of  1984  and  1988  Democratic 
presidential  hopeful  Gary  Hart,  have  been 
devastated  as  a  result  of  media  reports  of 
private  behavior. 

With  such  intimate  examination  of 
personal  lives  accepted  in  most  cam¬ 
paigns,  Wiggins  said,  emphasis  should 
be  placed  less  on  any  scandal  un¬ 
earthed  and  more  on  the  honesty  and 
character  of  the  individual. 

“There  are  many  people  who,  when 
confronted  with  allegations  of  private 
irregularities,  will  admit  that  a  mistake 
was  made,”  he  said. 

“Some  will  lie  about  it.  You  must  be 
very  suspicious  about  the  one  who  lies 
because  he  might  also  lie  about  public 
affairs.  Lying  in  a  public  figure  is  more 
serious  than  an  act  of  sexual  irregulari¬ 
ty” 

Newspapers  should  treat  the  recent 
allegations  of  sexual  abuse  against  en¬ 
tertainer  Michael  Jackson  carefully, 
Wiggins  said. 

“Most  newspaper  editors  in  this 
country  are  wary  of  the  libel  laws  and 
are  open  to  the  suggestion  that  people 
who  are  accused  of  something  are  enti¬ 
tled  to  state  their  case. 

“It’s  only  a  reckless  newspaper,  like  a 
reckless  prosecutor,  that  will  talk  about 
and  proceed  with  material  that  doesn’t 
on  the  surface  of  it  seem  to  be  or  in¬ 
volve  a  violation  of  the  law.” 

As  evolving  technology  greatly  ex¬ 
pands  the  reach  of  news  coverage, 
Wiggins  said,  one  of  the  byproducts  of 
a  “one-world  news  community”  is  a 
“tendency  to  pick  up  bizarre  and  illegal 
behavior  over  a  much  more  extensive 
geographic  area.” 

The  media’s  extensive  reach  is  such 
that  “when  bizarre  breaches  of  the 
statutes  are  picked  up  from  all  corners 
of  the  globe,  a  distorted  appearance  of 
worldwide  illegality  and  criminal  be¬ 
havior  is  created.” 

For  example,  he  noted,  “the  [Lore- 
na]  Bobbitt  case  in  Virginia  has  been 
picked  up  everywhere  because  of  the 
eccentricity  of  the  events  and  the 
bizarre  aspect  of  the  case.  But  1  ven¬ 
ture  to  say  that  story  might  not  have 
been  carried  out  of  Virginia  fifty  years 
ago.” 

As  technologies  used  in  news  cover¬ 
age  have  evolved  during  the  years,  the 
public  increasingly  has  reaped  the  ben¬ 
efits  of  faster,  more  immediate  news  re¬ 


ports,  Wiggins  said. 

“Nothing  presently  can  take  the 
place  of  the  presidential  press  confer¬ 
ence,”  he  added.  “The  country  benefits 
greatly  from  having  continuous  access 
to  what  the  government  is  up  to,  and 
the  government  benefits  from  having 
continuous  confrontation  with  the 
questions  that  are  on  the  minds  of  the 
people.” 

The  dynamic,  interactive  nature  of  a 
presidential  press  conference  is  in 
sharp  contrast  to  questions  shouted  at 
the  president  while  he  is  en  route  to 
another  destination,  Wiggins  said. 

“Sound  bites  on  the  way  to  a  heli¬ 
copter  or  a  plane  are  treacherous  and 
very  dangerous.  It’s  beneath  the  dignity 
of  the  presidential  office  to  sling  an  an- 


by  Qeorge  Qarneau 

ENDING  A  SIX-YEAR  battle  for  em¬ 
ployee  status,  the  Philadelphia  Inquire 
er’s  suburban  correspondents  have  won 
union  representation. 

They  voted  107-37  Jan.  13  to  be  rep¬ 
resented  by  the  Newspaper  Guild  of 
Greater  Philadelphia  Local  10. 

The  new  bargaining  unit  —  separate 
from  the  Guild’s  1,200  other  members 
at  Knight-Ridder  Inc.’s  Philadelphia 
Newspapers  Inc.  —  represents  175 
part-  and  full-time  nonstaff  correspon¬ 
dents,  many  of  whom  work  32  hours  a 
week  covering  regular  suburban  beats 
but  receive  less  than  half  the  wages 
and  benefits  of  staff  reporters. 

“It’s  a  win  for  part-time  employees 
who  are  being  screwed  by  corpora¬ 
tions,”  Local  10  president  Kitty  Capar- 
ella  said. 

“These  people  were  just  ready  to  be 
represented  by  a  union,”  Guild  organiz¬ 
er  Eric  Geist  said.  “They  want  to  be 
treated  like  other  employees  and  want 
to  have  a  say  in  working  conditions.” 

The  Inquirer,  which  had  refused  the 
union’s  requests  to  represent  the  corre¬ 
spondents,  said  it  will  negotiate  with 
the  new  unit. 

In  the  meantime,  company  spokes¬ 
man  Charles  Fancher  said,  correspon- 


swer  to  a  serious  question  that  may 
mean  war  or  peace  somewhere  in  the 
world.” 

While  some  wonder  about  the  role 
newspapers  will  play  in  the  age  of  an 
information  superhighway,  Wiggins 
sees  a  permanent  need  for  the  service  a 
newspaper  provides. 

“The  mechanical  apparatus  that 
goes  with  a  newspaper  has  very  little  to 
do  with  whether  newspapers  survive  or 
not,”  he  said.  “Essentially,  the  editorial 
function  of  selecting  and  gathering  the 
information  that  goes  into  a  newspaper 
still  has  to  be  performed,  whether  it’s 
in  a  printed  medium  or  a  visual  media. 

“Even  the  availability  of  thousands 
of  television  channels  doesn’t  alter 
that.” 


dents  will  work  under  existing  terms. 

Inquirer  publisher  Robert  Hall  antic¬ 
ipated  that  union  representation  would 
lead  to  higher  costs,  forcing  the  paper 
to  reconsider  plans  to  expand  subur¬ 
ban  coverage  by  increasing  the  fre- 


(See  Union  on  page  38) 

We'vt  Delivered  DiE  Inquirer  ‘ 
Free  For  Ov'ER  10  Years 


Well.  almoM 

lUcrtainly  has  been  a  bargain. 

Tax  free.  Stvial  SecuriU'  free. 

\o  Workers  Comp.  No  Urtemploymonl. 
No  sick  days.  No  vacation.  No  overtime. 

No  matemitv  or  patemit>*  leave. 

No  stock-purchas«*  plan.  No  car  allowance. 
No  medical  benefits.  No  dental  benefiK 
No  disability'.  No  pension. 

A  bargain.  A  real  steal. 

Sign  you  up  for  aiHHher  year? 


9!!hE  ®uilb 


A  piece  of  organizing  literature  used  by 
the  Newspaper  Quild  to  persuade 
correspondents  to  vote  for  representation 


Stringers  unionize  in 
Philadelphia  suburbs 

Inquirers  suburban  correspondents 
approve  Guild  representation 


Editor6?Publisher  •  January  29,  1994 


17 


Advertising/Promotion 

U*S*  firm  selling 
ad  space  in 
Russian  newspaper 


by  Dorothy  Qiobbe 

WHILE  THE  FRENCH  vigorously 
guard  against  any  further  encroach¬ 
ment  of  American  culture,  the  breakup 
of  the  former  Soviet  Union  has  creat¬ 
ed  a  vast,  growing  marketplace  eager 
for  American  products  and  services. 

Such  is  the  hope  of  Clearwater,  Fla.- 
based  Anderco  Publishing  Inc.,  which 
recently  entered  into  a  joint  venture 
with  a  Russian  daily  newspaper, 
Rossiyskiye  Vesti  (Russian  News),  to 
promote  and  sell  advertising  space  in 
the  newspaper  to  companies  in  the 
United  States  and  worldwide. 

“The  Russian  economy  is  ailing 
right  now  but  the  ability  for  advertisers 
and  consumers  to  communicate  will 


may  not  be  as  reliable  as  a  “truly  inde¬ 
pendent”  audit;  he  uses  a  310,000-cir¬ 
culation  figure. 

De  Groot  added  that  Anderco’s  ini¬ 
tial  push  has  focused  on  contacting 
large  international  advertisers,  such  as 
General  Motors,  Nabisco  and  Quaker 
Oats. 

Once  there  are  five  or  six  U.S.  ad¬ 
vertisers  on  contract,  he  said,  “the 
plan  is  to  go  to  Moscow  and  train  a 
sales  staff  and  put  them  to  work”  sell¬ 
ing  ads  to  the  Russian  market.  Cur¬ 
rently,  most  of  the  Russian  advertisers 
are  Moscow-area  restaurants,  bakeries 
and  stores. 

Despite  a  highly  volatile  economy 
and  the  limited  purchasing  power  of 
the  Russian  consumer  base,  De  Groot 


“Philip  Morris  and  R.J.  Reynolds  are  looking  for 
new  markets  and  I  am  very  confident  that  they 
will  be  advertising  shortly,”  he  said. 


help  them  succeed  in  their  economic 
goals  and  we’re  helping  them  to  do 
that,”  said  Tom  De  Groot,  vice  presi¬ 
dent  of  Anderco. 

De  Groot  said  the  Rossiyskiye  Vesti 
formerly  was  state-sponsored,  but  the 
paper  has  filed  the  necessary  docu¬ 
ments  with  the  Russian  government 
and  now  is  privately  owned. 

“All  the  Russian  papers  realize  that 
the  future  depends  on  selling  advertis¬ 
ing  and  they’re  trying  to  adjust  to  that,” 
he  said. 

Traditionally,  advertisers  have  relied 
heavily  on  market  demographics  when 
planning  media  buys.  De  Groot  said  a 
recent  demographic  study,  conducted 
by  the  paper’s  staff,  found  that  the  pa¬ 
per  has  600,000  “upscale  subscribers,” 
though  he  pointed  out  that  the  results 


said,  advertising  in  the  Rossiyskiye 
Vesti  has  myriad  advantages  for  compa¬ 
nies  seeking  foreign  exposure. 

One  of  those  advantages,  he  said,  is 
a  lack  of  “clutter”  in  the  newspaper. 
“There’s  no  competition  because 
there’s  so  few  ads.” 

Also,  the  Russian  government  has 
placed  few  restrictions  on  product  ad¬ 
vertising,  clearing  the  way  for  cigarette 
and  alcohol  advertisers,  De  Groot  said. 

“Philip  Morris  and  R.j.  Reynolds  are 
looking  for  new  markets  and  I  am  very 
confident  that  they  will  be  advertising 
shortly,”  he  said. 

Anderco  offers  translation  services 
for  advertisers  and  runs  proofing  and 
ad  layout  from  the  Florida  office,  then 
sends  the  information  by  courier  to 
Moscow,  with  a  15-day  notice  required. 


Inland  survey: 

Ad  linage  better 
at  smaller  papers 

THE  INLAND  PRESS  Association 
found  that  daily  newspapers  with  circu¬ 
lations  of  less  than  10,000  fared  better 
in  advertising  linage  in  1993  than  those 
with  circulations  of  more  than  30,000, 
measured  against  the  same  month  in 
1992. 

In  the  less-than-10,000-circulation 
group,  the  increase  in  total  retail  linage 
ranged  from  11.2%  in  January  1993 
compared  to  January  1992  to  0.2%  in 
September  1993  compared  to  Septem¬ 
ber  1992.  Classified  advertising  linage 
in  the  smaller  newspapers  also  showed  a 
range  of  gains,  from  a  9.2%  gain  in  Sep¬ 
tember  1993  from  September  1992  to  a 
1.6%  January  1993  gain  from  January 
1992. 

In  the  more-than-30,000-circulation 
group,  newspapers  showed  retail  run-of- 
press  linage  decreases  in  each  of  the 
nine  month-to-month  comparisons 
year-to-date.  The  largest  decrease, 
12.6%,  was  in  March  1993  compared  to 
March  1992.  The  smallest  retail  de¬ 
crease  was  0.1%,  in  January  1993  com¬ 
pared  to  January  1992.  Classified  linage 
rose  7.8%  in  January  1993  from  January 
1992  and  9.9%  in  September  1993  from 
September  1992. 

Preprints  showed  increases  in  news¬ 
papers  in  all  size  ranges.  Increases  in 
full-run  preprints  from  January  through 
September  1993  compared  to  the  same 
period  in  1992  were  reported  by  86%  of 
the  less-than-10,000-circulation  news¬ 
papers;  40%  of  the  10,000-to-15,000-cir- 
culation  newspapers;  71%  in  the  15,000- 
to-20,000-circulation  range;  80%  in  the 
20,000-to-30,000-circulation  group;  and 
63%  in  the  more-than-30,000-circula- 
tion  group. 

Inland’s  monthly  linage  survey  lists 
monthly  and  year-to-date  comparisons 
for  retail,  classified,  national  and  legal 
totals  in  participating  daily  newspapers. 


Valassis  adds 
insert  program 

VALASSIS  COMMUNICATIONS 
Inc.  will  add  a  cooperative  free-stand¬ 
ing  insert  program  June  5. 
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Give  us  your  TV  books,  your  grids  and  rolling  logs, 
your  daily  TV  pages  yearning  for  recognition. 

The  center  pieces  of  the  Sunday  edition. 

Send  these,  your  TV  listings  guides,  to  us 


so  you  may  compete  for  the  Television  Listings  Awards 


Announcing  the  first  annual  Television 
Listings  Awards,  the  first  honors  to  recognize 
TV  books  and  pages  that  have  the  best 
combination  of  style  and  functionality. 

Open  to  all  U.S.  dailies,  the  awards  will  be 
presented  both  regionally  and  nationally  in  the 
following  categories: 

Best  Tabloid  TV  Book,  Best  Quarterfold  TV  Book, 
Best  Other  TV  Book,  Best  Daily  TV  Page  Layout 
and  Best  Use  of  Color. 

Deadline  for  entries  is  February  22. 

For  entry  forms  &  rules,  call  Mary  Kopczak 
at  (800)  833-9581 ,  ext.468. 


^’'TVData 

^  ^Technologies 

Northway  Plaza 
Queensbury,  NY  12804 


Expeditor  sues 
Colo*  weekly  for 
wrongful  discharge 

Claims  she  was  harassed  into  resigning 
after  alleging  an  employee’s  drug  abuse 


by  Dorothy  Qiobbe 

A  FORMER  EDITOR  of  the  Telluride 
(Colo.)  TimeS'Journal  says  she  was 
wrongfully  discharged  in  a  lawsuit  re¬ 
plete  with  accusations  of  drug  and 
physical  abuse  in  the  newsroom  of  the 
3,268-circulation  weekly. 

The  complaint  was  filed  in  U.S.  Dis¬ 
trict  Court  by  Marta  Tarbell  against 
the  paper’s  corporate  owner,  Wick 
Communications  Co. 

In  the  complaint,  Tarbell  alleges 
that  in  July  1992,  she  discovered  that  a 
co-worker,  Tom  Bonfietti,  was  abusing 
drugs  and  using  both  his  office  and  the 
newsroom  as  a  drug-trafficking  center. 
Tarbell  said  she  had  “no  option  but  to 
report  the  activity.” 


She  said  she  reported  it  to  her  supe¬ 
rior  at  Wick  and  also  informed  the  lo¬ 
cal  sheriff’s  office. 

Wick  has  filed  an  answer  to  Tarbell’s 
suit  in  which  the  company  acknowl¬ 
edged  that  Tarbell  told  her  superior 
about  her  suspicions. 

However,  Wick  has  denied  most  of 
her  other  claims. 

In  the  suit,  Tarbell  said  that  despite 
being  informed  by  her,  the  company 
took  no  action  and  the  atmosphere  in 
the  office  steadily  deteriorated  because 
Bonfietti  “knew  that  Tarbell  was 
watching  him”  and  reporting  on  him 
to  her  superior  at  Wick. 

Eventually,  Tarbell  said,  Bonfietti 


“physically  abused  her  on  at  least  one 
occasion.” 

Sheriff  Bill  Masters  has  not  com¬ 
mented  on  the  drug-trafficking  allega¬ 
tions,  although  he  did  say  Tarbell  did 
not  report  any  physical  abuse  to  his  of¬ 
fice. 

After  she  discussed  her  concerns 
with  her  superior,  Tarbell  said,  Bonfiet¬ 
ti  was  promoted  to  publisher,  effective¬ 
ly  becoming  her  boss,  and  her  hus¬ 
band,  a  part-time  columnist  at  the 
TimeS'Journal,  was  fired. 

Tarbell  said  she  “had  no  choice  but 
to  resign.” 

Bonfietti  said  Tarbell  is  simply  a  dis¬ 
gruntled  employee  trying  to  get  even 
with  the  company.  “The  allegations  are 
false  and  I’m  shocked  that  she  is  re¬ 


sorting  to  this  behavior  because  she 
didn’t  get  a  promotion,”  he  said. 

Wick  attorney  Ira  Long  Jr.  would  not 
comment  on  the  suit. 

Tarbell  is  seeking  wrongful  discharge 
damages  totaling  about  $437,300,  in¬ 
cluding  lost  salary,  “extreme  emotional 
distress,”  moving  costs  and  punitive 
damages. 

John  Steel,  Tarbell’s  attorney,  said 
the  Colorado  Department  of  Labor  has 
ruled  twice  that  Tarbell  was  de  facto 
discharged.  Wick  appealed  the  first 
time  and  lost.  Steel  said,  and  is  appeal¬ 
ing  again. 

Tarbell’s  suit  against  Wick  is  await¬ 
ing  a  trial  date. 


Judge  drops 
contempt  charges 
against  reporter 

A  JUDGE  HAS  dropped  contempt  ci¬ 
tations  against  the  Wichita  Eagle  and 
one  of  its  reporters  after  reviewing  notes 
and  tapes  that  the  reporter  surrendered 
under  the  threat  of  jail. 

The  material  yielded  nothing  new  for 
prosecutors  about  a  woman  accused  of 
shooting  an  abortion  doctor.  District 
Judge  Paul  Clark  said. 

Clark  had  set  a  deadline  for  the 
newspaper  and  reporter  Judy  Thomas  to 
let  him  review  the  notes  and  tapes  or 
give  them  to  the  prosecutor. 

If  they  refused,  Thomas  faced  jail 
and  the  paper  risked  a  daily  fine  of 
$1,000. 

The  materials  contained  Thomas’  in¬ 
terviews  with  Rachelle  “Shelly”  Shan¬ 
non,  who  faces  a  February  trial  on 
charges  that  she  tried  to  kill  Dr.  George 
Tiller,  owner  of  a  Wichita  abortion  clin¬ 
ic. 

Tiller  was  wounded  in  a  shooting 
Aug.  19. 

Thomas  wrote  a  story  published  Nov. 
2  in  which  Shannon  was  quoted  as  say¬ 
ing  she  shot  the  doctor  and  had  no  re¬ 
grets. 

Shannon  refused  to  talk  to  prosecu¬ 
tors,  who  had  hoped  to  glean  more 
from  Thomas’  notes. 

Clark  said  the  materials  contain  no 
evidence  that  could  be  used  in  prose¬ 
cuting  a  crime  aside  from  statements 
that  had  been  published.  —  AP 

Virginia  court  OKs 
youth  sales  force 

A  VIRGINIA  COURT  has  upheld  a 
contract  sales  firm’s  right  under  state 
law  to  use  children  to  sell  subscriptions 
to  the  Washington  Times. 

District  Judge  Lon  Farris  in  Manassas 
held  that  the  state’s  child  labor  law 
“specifically  intended  to  exempt  both 
the  distribution  of  newspapers  and  the 
solicitation  for  subscription.” 

Ruling  against  state  labor  officials, 
Farris  decided  in  favor  of  Dillener  Sales 
Co.,  which  used  children  younger  than 
14  as  “independent  contractors”  to  sell 
subscriptions  to  the  Times  door  to  door. 


“The  allegations  are  false  and  I’m  shocked  that  she 
is  resorting  to  this  behavior  because  she  didn’t  get 
a  promotion,”  he  said. 
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In  ordering  a  new  trial,  Schneider 
denied  the  defendant’s  other  request 
for  a  bench  verdict  “notwithstanding 
the  judgment.” 

Los  Angeles  lawyer  Rex  Heinke, 
who  represented  the  Neu/S'Press  and 
Times,  said,  “We’re  gratified  that  the 
court  has  reversed  the  jury’s  unjustified 
verdict.” 

Ross’  attorney,  Anthony  Glassman, 
said  he  will  ask  Schneider  to  reinstate 
the  verdict. 

That  failing,  he  added,  he  will  ap¬ 
peal  the  judge’s  ruling  to  the  state 
Court  of  Appeal.  lE^P 


$7*5  million  libel 
award  is  thrown  out 


that  a  mistake  had  been  made  by  them 
undoubtedly  contributed  to  the  exces¬ 
sive  jury  award. 

“The  fact  is,  however,  that  in¬ 
tractability  of  defendants  is  not  a  suffi¬ 
cient  basis  for  upholding  a  verdict  that 
is  inconsistent  and  excessive.” 


CALLING  A  $7.5  million  libel  award 
against  the  Santa  Barbara  (Calif.) 
News-Press  and  its  owner.  New  York 
Times  Co.,  “inconsistent  and  exces¬ 
sive,”  a  Los  Angeles  judge  ordered  a 
new  trial  in  the  case. 

In  a  Jan.  14  response  to  the  defen¬ 
dants’  motion  to  set  aside  the  October 
jury  verdict,  Superior  Court  judge  Har¬ 
vey  Schneider  in  an  eight-page  opin¬ 
ion  said  he  found  inconsistencies  in 
the  jury’s  findings. 

The  suit  was  filed  by  Leonard  Ross, 
a  Beverly  Hills  lawyer-businessman 
who  accused  the  News-Press  of  wrong¬ 
ly  linking  him  to  the  criminal  activity 
of  his  partner  in  connection  with  a 
Santa  Barbara  savings  and  loan  com¬ 
pany  of  which  Ross  was  a  major  share¬ 
holder.  Also  named  as  defendants  were 
former  editor  David  McCumber  and 
ex-reporter  Kathleen  Sharp. 

Schneider  conceded  that  Ross 
proved  false  an  allegation  in  a  1988 
story  that  he  was  investigated  by  the 
government  for  investor  frauds  that 
sent  his  partner,  Barry  Marlin,  to 
prison. 

However,  the  judge  noted  that  the 
jury  failed  to  find  false  by  a  “prepon¬ 
derance  of  evidence”  another  state¬ 
ment  in  the  story  that  Ross  and  Marlin 
were  investigated  by  the  FBI,  an  Orga¬ 
nized  Crime  Strike  Force  and  a  federal 
grand  jury. 

The  court  also  pointed  out  that  $2.5 
million  of  the  total  award  was  based  on 
Ross’  claim  that  he  suffered  emotional 
damage  from  the  News-Press  article  al¬ 
though  there  was  no  testimony  that  he 
sought  help  from  a  psychiatrist  or  psy¬ 
chologist  or  had  suffered  “severe  or 
permanent  harm.” 

In  addition  to  terming  the  award 
“clearly  excessive,”  the  judge  said,  “The 
court  is  mindful  of  the  chilling  effect 
that  such  an  award  would  have  on  First 
Amendment  rights.” 

In  summing  up,  Schneider  wrote, 
“The  court  agrees  with  the  jury’s  con¬ 
clusion  that  the  defendants  were  negli¬ 
gent,  in  some  respects,  in  preparing 
the  articles  in  question.  Indeed,  the 
unwillingness  of  the  .  .  .  defendants  at 
trial  to  concede  even  the  possibility 
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—Dr.  Mimi  Silbert,  founder  of  Delancey  Street, 
San  Francisco’s  center  for  criminal  rehabilitation. 

Excerpted  from  Parade. 


Editorial  that  provokes,  informs,  entertains  and  most  importantly, 
involves  the  reader.  Writers  who  are  prominent  authors,  journalists 
and  public  figures— everyone  from  James  Michener  to  Kurt  Vonnegut, 
Call  Sagan  to  David  Halberstam,  as  well  as  our  past  five  Presidents. 
For  50  years.  Parade  has  stood  for  a  tradition  of  quality  journalism. 

It  hasn’t  gone  unnoticed. 

Every  Sunday,  America  sits  down  with  Parade.  Because  the 
issues,  the  concerns  and  the  personalities  that  interest  all  of  us  at  that 
particular  moment  in  time  come  to  life  in  the  pages  of  Parade. 


PARADE 


Every  Sunday,  it  involves  73,000,000  readers. 


6  1993  Parade  Publications.  Inc. 


Interactive  Communications 


U  S  West  in 
Omaha,  looks 
to  20  cities 


ALREADY  PAVING  ITS  first  stretches 
of  the  information  superhighway  to  test 
interactive  cable  television  among  as 
many  as  2,500  subscribers  in  Omaha, 
U  S  West  Communications  has  an¬ 
nounced  plans  to  expand  the  capability 
throughout  its  parent  company’s  14- 
state  service  region. 

Denver-based  U  S  West  Inc.  serves  a 
larger  chunk  of  the  country  than  any 
other  regional  Bell  operating  company. 

In  all,  its  subsidiary  plans  to  spend 
$750  million  during  the  next  two  years 
to  install  the  infrastructure  required  to 
deliver  interactive  multimedia.  It  said  it 
expects  by  the  end  of  the  year  to  have 
20  cities  slated  to  receive  such  services. 

In  outline,  the  new  network  will  con¬ 
sist  of  video  servers  from  Digital  Equip¬ 
ment  Corp.  on  the  U  S  West  end  and 
digital  converter  boxes  using  technolo¬ 


ilar  multimedia  networks  into  parts  of 
Denver  that  include  approximately 
330,000  homes  and  businesses;  into 
Minneapolis-St.  Paul,  where  it  could 
reach  292,000  user  sites;  and  into  Port¬ 
land,  Ore.,  for  another  132,000  poten¬ 
tial  residential  and  commercial  sites. 

The  company  said  it  also  will  soon 
apply  for  permission  to  install  the  same 
video-dialtone  service  to  an  as-yet-un- 
determined  area  of  Boise,  Idaho. 

U  S  West  Communications  president 
Gary  Ames  said  initial  installations  are 
in  his  company’s  major  markets  because 
of  the  concentration  of  customers  and 
competition  there. 

With  prompt  action  by  the  FCC, 
construction  could  begin  this  year  and 
be  completed  by  the  end  of  next  year 
for  all  but  Boise,  according  to  the  com¬ 
pany. 


Omaha  is  one  of  more  than  20  markets  served  by  a 
Southwestern  Bell-Cox  Enterprises  joint  venture 
formed  to  move  cable-TV  systems  into 
interactive  services. 


gy  from  3  DO  on  subscribers’  television 
receivers,  with  fiber-optic  cable  from 
the  telco  forming  the  main  arteries  and 
coaxial  cable  branching  to  users. 

Construction  began  on  the  Omaha 
test  site  announced  last  year  after  Fed¬ 
eral  Communications  Commission  per¬ 
mission  was  granted  in  late  December. 

Services  that  will  include  home  shop¬ 
ping,  movies  on  demand,  interactive 
games  and  pay-per-view  video  are  ex¬ 
pected  to  become  available  in  the 
spring.  U  S  West  said  its  technical  trial 
in  Omaha  will  be  expanded  by  early  fall 
to  60,000  homes. 

With  work  in  Omaha  under  way,  the 
company  filed  with  the  FCC  to  put  sim¬ 


U  S  West  said  it  chose  to  pursue  a 
multimarket  rollout  before  completing 
its  Omaha  trial  after  experiencing  a  six- 
month  wait  for  FCC  approval  and  the 
lack  of  approval  requirements  for  its 
competitors. 

Omaha  is  one  of  more  than  20  mar¬ 
kets  served  by  a  Southwestern  Bell-Cox 
Enterprises  joint  venture  formed  to 
move  cable-TV  systems  into  interactive 
services  (E&P,  Dec.  18,  1993,  p.  21; 
Dec.  25,  1993,  p.  18). 

U  S  West  said  it  plans  to  exceed  its 
announced  scheduled  network  growth 
rate  of  100,000  households  by  the  end 
of  this  year  and  a  half-million  more 
each  year  thereafter. 
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The  speed-up  and  expansion  follows 
Bell  Atlantic  Corp.’s  December  an¬ 
nouncement  that  it  intends  to  hook  up 
a  quarter-million  homes  this  year  and  a 
million  or  more  annually  beginning 
next  year. 

In  all,  the  Baby  Bell  serving  the  mid¬ 
dle  Atlantic  states  said  it  will  spend  al¬ 
most  $15  billion  during  10  years  to  join 
its  telephone  and  merger  partner  Tele¬ 
communications  Inc.’s  cable  systems  to 
carry  voice,  video  and  data. 

To  power  its  networks.  Bell  Atlantic 
recently  selected  a  multimedia  server 
from  database  management  software 
developer  Oracle  Corp.  The  server  soft¬ 
ware  is  written  to  run  on  parallel-pro¬ 
cessing  computers  designed  by  nCube 
Corp.,  a  company  owned  largely  by  Or¬ 
acle’s  chief  executive  and  founder.  The 
massively  parallel  machines  are  capable 
of  handling  tens  of  thousands  of  simul¬ 
taneous  video  requests. 

To  develop  set-top  converter  boxes 
for  its  interactive  systems.  Bell  Atlantic 
recently  chose  IBM,  a  Philips-Compres¬ 
sion  Labs  partnership,  and  a  venture 
formed  by  DiviCom,  Adaptive  Mi¬ 
croware  and  Europdec  of  France. 

Its  service  trials,  scheduled  later  this 
year,  include  Stargazer  in  suburban 
Washington  and  another  in  a  small 
area  in  northern  New  Jersey.  Further 
service  is  expected  to  follow  in  four 
cities. 

For  its  part,  U  S  West  will  see  the 
$2.5  billion  it  invested  in  the  entertain¬ 
ment  arm  of  Time  Warner  go  toward 
building  an  interactive  network  this 
year  in  Orlando. 

Harral  adds 
Star  Text  post 

FORT  WORTH  STAR-TELEGRAM 
editorial  director  Paul  Harral  has  as¬ 
sumed  the  additional  role  of  news  direc¬ 
tor  at  StarText,  the  paper’s  electronic 
information  service. 

Harral  oversees  StarText’s  news  oper¬ 
ation  and  is  responsible  for  all  news 
content. 

Before  joining  the  Star-Telegram, 
where  he  served  as  business  columnist 
and  assistant  managing  editor,  Harral 
held  posts  at  United  Press  Internation¬ 
al  and  the  Florida  Times-Union,  Jack¬ 
sonville. 


Editor6?Publisher  •  January  29,  1994 


Divorcing 

Media  General  agrees  to  divest  its  holdings  in  Garden  State 
Newspapers  but  acquires  a  share  of  Denver  Post  parent  firm 


by  Qeorge  Qarneau 

AFTER  BANKROLLING  WILLIAM 
Dean  Singleton’s  company’s  expansion 
into  the  nation’s  12th-biggest  daily 
newspaper  group,  Media  General  Inc. 
has  agreed  to  sell  its  holdings  in  Gar¬ 
den  State  Newspapers  to  Singleton 
and  his  partner,  Richard  Scudder. 

The  deal  calls  for  publicly  traded 
Media  General  to  sell  its  40%  of  Gar¬ 
den  State  common  stock  plus  Series  A 
and  C  preferred  stock  to  Singleton  and 
Scudder  for  $62.7  million. 

At  the  same  time.  Media  General 
would  trade  its  Garden  State  Series  B 
preferred  stock  for  9%  of  the  preferred 
shares  in  Singleton  and  Scudder’s 
Denver  Newspapers  Inc.,  worth  $30 
million,  and  an  option  to  buy  up  to 
40%  of  Denver  Newspapers’  common 
stock.  Denver  Newspapers  is  publisher 
of  the  Denver  Post. 

The  deal,  subject  to  financing  and 
other  terms,  was  expected  to  close  in 
March. 

Media  General  wrote  off  its  entire 
Garden  State  investment  in  1991, 
when  it  took  a  $78.3  million  after-tax 
write-off.  The  bookkeeping  move  al¬ 
lowed  Media  General  to  avoid  includ¬ 
ing  closely  held  Garden  State’s  profits 
and  losses  in  its  earnings  statement. 

The  deal  would  sever  Media  Gener¬ 
al’s  ties  to  Garden  State  and,  except  for 
the  investment  in  the  Post,  end  a  rela¬ 
tionship  with  Singleton  and  Scudder 
that  was  forged  when  Garden  State 
was  founded  in  1985.  Both  firms  said 
they  planned  from  the  outset  for  one 
to  buy  out  the  other  in  1994. 

“We  made  a  decision  to  go  our  sepa¬ 
rate  ways,”  Singleton  said,  refusing  to 
say  how  he  planned  to  finance  the 
buyout. 

“It’s  a  very  propitious  time  for  both 
parties,”  Media  General  spokesman 
Robert  Prendergast  said.  He  described 
affairs  between  the  two  firms  as  “a  very 
comfortable  ongoing  relationship.” 

The  deal  was  signed  in  November, 
Singleton  said,  just  before  Garden 
State  was  due  Jan.  1  to  pay  off  Series  A 


and  C  preferred  stock  held  by  Media 
General  as  part  of  its  investment  in 
Garden  State’s  expansion. 

Singleton  said  Media  General  in¬ 
vested  $35  million  in  Garden  State  in 
1985  and  1986  and  threw  in  another 
$30  million  toward  acquisition  of  the 
Post.  For  its  troubles.  Media  General 
will  get  $62.7  million  plus  Denver 
Newspapers  preferred  stock  worth  $30 
million,  due  in  2002,  and  a  warrant  to 
buy  up  to  40%  of  common  stock. 

“That  ain’t  no  loss,”  he  said. 

The  deal  would  leave  Media  Gener¬ 
al  with  cash  and  Garden  State  in  the 
hands  of  Singleton  and  Scudder.  The 
two  men  own  60%,  30%  each,  of  Gar¬ 
den  State,  which  has  12  daily  papers, 
including  the  Oakland  (Calif.)  Tri¬ 


bune;  Bristol  (Conn.)  Press;  Ypsilanti 
(Mich.)  Press;  North  Jersey  Herald  and 
News,  Passaic,  N.j.;  Potomac  News, 
Woodbridge,  Va.;  York  (Pa.)  Dispatch; 
and  Las  Cruces  (N.M.)  Sun-News. 

Garden  State  papers  and  those 
owned  separately  by  companies  con¬ 
trolled  by  Singleton  and  Scudder,  in¬ 
cluding  the  Houston  Post  and  Denver 
Post,  are  managed  on  contract  by  Me- 
diaNews  Group,  a  Houston-based  firm 
owned  by  the  duo  and  operated  by 
Singleton.  The  pair  own  a  majority  in¬ 
terest  of  all  the  company’s  18  dailies, 
with  combined  daily  circulation  of  1.1 
million. 

Singleton  said  the  ownership 
changes  would  not  affect  any  newspa¬ 
per  operations. 


ATTENTION  ALL  TRAVEL  AND  PHOTO  EDITORS 


ANNOUNCING; 

Wieck  Travel  Forum  | 

A  One-Stop  Shopping  Place  For  Travel  Photos 

Find  and  retrieve  the  photos  you  need  for  your  travel  pages 
instantly  and  electronically.  Renowned  travel  photographers 
Carl  and  Ann  Purcell  have  provided  1 ,000  of  their  most 
spectacular  color  images.  These  are  supplemented  by  photos 
from  national  and  state  tourist  boards,  convention  and  visitors 
bureaus  and  individual  travel  attractions  and  facilities. 

Use  Wieck  Travel  Forum  and  today’s  timely,  efficient 
state-of-the-art  photo  technology  to  obtain  the  best  variety  of 
images  for  your  travel  pages  and  reduce  your  costs  at  the 
same  time.  For  more  information  call 
(214)  416-3686  or  FAX  (214)  416-6541. 

Wieck  Photo  DataBase,  Inc. 

P.O.  Box  59408  2340  E.  Trinity  Mills  Rd.  #210 

Dallas,  TX  75229  Carrollton,  TX  75006 
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L  to  R:  President  and  Publisher  George  E.  Riggs;  1 

Production  Director  Donald  Jochens;  \ 

Manager  Concord  Printing  Plant,  Nancy  Maher;  Press  Manager  Sam  Foster 


Lesher  Communications  is  a  daily  part  of  the 
California  lifestyle  with  four  award-winning  news¬ 
papers  serving  the  Bay  Area.  Lesher  President 
and  Publisher  George  E.  Riggs  recently  announced 
that  all  his  papers  would  be  printed  exclusively 
with  soy-based  inks — colors  and  black.  Once  the 
decision  to  switch  to  soy-based  inks  was  made, 
there  was  only  one  way  to  go.  Said  Mr.  Riggs, 
"Our  decision  to  use  the  soy-based  inks  of  United 
States  Printing  Ink  came  from  our  strong  desire 
to  balance  environmental  concerns  with  the  high¬ 
est  quality  reproduction. " 

Ecosoy®  Black  is  a  Low-Rub  alternative  to  stan¬ 
dard  black  with  50-70%  rub  reduction.  Other 
advantages  include  less  dot  gain  and  smudging 
into  non-image  areas.  Ecosoy  Black  is  user 
friendly  based  on  its  ability  to  handle  a  wide 
range  of  pressroom  conditions  as  reported  by 
newspapers  around  the  country. 

Ultrasoy®  Colors  provide  superior  ink  trans¬ 
fer  and  laydown.  Once  the  settings  are  deter¬ 
mined,  they  run  virtually  "hands  off. "  As  a  result. 


you  not  only  start  up  faster,  but  also  print 
brighter  and  cleaner  colors  that  jump  off  the 
page — a  real  selling  point  to  advertisers. 

Ultrasoy  RubPruf®  Black  gives  you  the  maxi¬ 
mum  of  both  rub  resistance  (70%J  and  soy  con¬ 
tent.  Improved  quality  is  immediately  apparent  in 
crisper  halftones  and  smoother  solids.  At  the 
same  time,  this  premium  black  minimizes  pipe 
roller  build-up  to  reduce  maintenance. 

All  these  soy  newsinks  from  United  States 
Printing  Ink  produce  less  than  5%  VOC’s  and  meet 
American  Soybean  Association  standards  for  the 
ASA  Soy  Seal. 

One  other  factor  besides  performance  was 
impor-  tant  in  Lesher's  decision  to  run  100% 
with  soy-based  inks:  the  ability  of  United  States 
Printing  Ink  to  smooth  the  transition  with  experi¬ 
enced  technical  service  and  support  was  critical. 
Lesher  Communications  made  the  move  to 
soy.  It's  easier  than  you  think. 

Callus.  1-800-223’0717 


PRINTED  WITH 

SOY  INK 


A  Sun  Chemical  Company 


Display  the  Soy  Seal  (a  registered  trademark  of  the 
American  Soybean  Association)  when  you  use  soy-based 
inks.  It  tells  your  customers  and  readers  that  you  are  using 
a  renewable  domestic  resource  and  making  a  positive 
stand  for  the  American  farmer  and  our  environment. 


East  Rutherford,  NJ;  Washington,  D.C,;  Jacksonville,  FL; 
Chicago,  IL;  Cincinnati,  OH;  Dallas,  TX;  Denver,  CO; 

San  Francisco,  CA;  Los  Angeles,  CA;  Portland,  OR;  Seattle,  WA. 


Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


Jim  Hofmann 


Charles  Broadwell 


Susan  Welch 


Edward  Lasak 


Jim  Hofmann,  general  manager  of 
Lesher  Newspapers  Inc.,  Merced, 
Calif.,  has  been  named  publisher  of 
the  Sandusky  (Ohio)  Register. 

Earlier,  he  was  editor  and  general 
manager  at  the  Longmont  (Colo.)  Dai- 
ly  TimeS'Call  and  editor  at  the  Kenton 
(Ohio)  Times. 

Charles  Broadwell,  associate  editor 
at  the  Fayetteville  (N.C.)  Observer- 
Times,  has  been  named  editor. 

He  succeeds  J.  Michael  Reuse, 

who  resigned. 

James  Johnson,  chairman  emeritus 
of  GTE  Corp.,  has  been  elected  to  the 
board  of  directors  of  Harte-Hanks 
Communications  Inc.,  San  Antonio. 

Jesie  Bacallao,  promotion  manager 
at  the  Miami  Herald,  has  been  named 
director  of  marketing  services. 

Reyml  Memhiela-Cerdeha, 

who  manages  El  Nuevo  Herald  adver¬ 
tising  and  Florida  Marketplace,  was 
given  the  additional  responsibilities  of 
director  of  new  business  and  Hispanic 
market  development. 

Boh  Elkin,  general  manager  of 
Herald  Express,  adds  database  market¬ 
ing  to  his  duties. 

Pat  Richardson,  North  Carolina  ad¬ 
vertising  manager  at  the  Norfolk  Vir¬ 
ginian-Pilot,  has  been  named  national 
advertising  manager  at  the  Virginian- 
Pilot  and  Ledger-Star. 

Kathleen  Letizia,  a  marketing  copy¬ 
writer  at  the  Asbury  Park  (N.J.)  Press, 
has  been  named  marketing/promotion 
manager  at  the  Home  News,  East 
Brunswick,  N.J. 


Edward  Shur,  metropolitan  night  ed¬ 
itor  at  the  Baltimore  Sun  and  Evening 
Sun,  has  been  appointed  general  man¬ 
ager  and  executive  editor  at  Minneso¬ 
ta  Sun  Publications,  Bloomington. 

Susan  Welch,  vice  president  of 
Welch  Inc.,  a  marketing  communica¬ 
tions  agency,  has  been  appointed  di¬ 
rector  of  communications  at  the  Asso¬ 
ciated  Press. 

Bill  Weber,  manager  of  dealer  and 
distributor  sales  at  Keyfile  Corp.,  was 
named  national  sales  manager  of  pho¬ 
totechnology  at  AP. 

Edward  Lasak,  a  former  financial 
executive  at  Tribune  Co.,  Chicago,  has 
been  named  director  of  finance  at  the 
Pittsburgh  Post-Gazette. 

Beverly  Jacksen,  Frank  King  and 
Jeseph  Richter,  all  Ottaway  News¬ 
papers  Inc.  vice  presidents  of  newspa¬ 
per  operations,  were  named  perma¬ 
nent  board  members  of  the  Campbell 
Hall,  N.Y.-based  company. 

William  Zurllla,  controller,  was 
appointed  vice  president/financial  op¬ 
erations  and  controller. 

David  Stewart,  treasurer  at  ONI, 
was  named  assistant  vice  president/risk 
management  and  treasurer. 

Catherine  Paffenreth,  director 
of  employee  relations,  becomes  assis¬ 
tant  vice  president/employee  relations. 

Charles  Heag  Jr.,  group  sales  direc¬ 
tor,  retail/national  advertising  at  the 
Minneapolis  Star  Tribune,  has  been 
promoted  to  vice  president,  director  of 
sales. 

Tern  Mehr,  group  sales  director, 
classified  advertising,  was  named  vice 


president,  division  director. 

CarelAnn  Shindelar,  senior  mar¬ 
keting  generalist,  was  appointed  mar¬ 
keting  director  at  the  Star  Tribune. 

Rick  Butler,  controller,  was  named 
director  of  finance. 

Steve  Hanson,  manager  of  adver¬ 
tising  operations,  becomes  director  of 
operations  for  all  of  the  Marketer  Cus¬ 
tomer  Unit. 

Mamie  Jin,  advertising  operations 
administrator,  was  appointed  director 
of  planning  and  administration. 

Gary  Effren,  assistant  to  the  vice 
president/finance  and  treasurer  at 
Knight-Ridder  Inc.,  Miami,  has  been 
promoted  to  assistant  vice  president/- 
assistant  treasurer. 

John  Fontaine,  senior  vice  presi¬ 
dent,  was  named  executive  vice  presi¬ 
dent. 

Aviva  Brandt,  a  newswoman  at  the 
Associated  Press  in  Charleston,  W.Va., 
has  been  promoted  to  AP  correspon¬ 
dent  in  Yakima,  Wash. 

Melissa  Jordan,  a  newswoman  in 
the  Minneapolis  bureau,  was  named 
news  editor. 

Joya  McTlllmon,  a  newswoman  in 
the  Raleigh  bureau  was  appointed  news 
editor. 

Jo  Ann  Cycen,  circulation  director  at 
Press  Publications  Inc.,  Elmhurst,  Ill., 
has  assumed  the  new  title  of  circula¬ 
tion/marketing  director. 

MIkle  Bohannan,  advertising  sales 
coordinator  at  the  Clovis  (N.M.)  News 
Journal,  has  been  named  advertising 
director. 

She  succeeds  Bob  Martin,  who  is 
retiring,  effective  Feb.  1. 
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Patricia  Dudek 


Rebecca  Brown 


Willard  Colston 


Patricia  Dudak,  secretary  to  the  senior  news  editor  at  the  Kansas  City- 
president  of  Performance  Media,  based  National  Catholic  Reporter. 
owned  by  Sun-Times  Co.,  Chicago,  has 

been  appointed  manager  of  communi-  Leri  Menigemery,  a  Detroit  Free 
ty  and  client  services  at  the  Chicago  Press  staff  writer,  has  been  appointed 
Sun'Times.  Free  Press  correspondent  in  the  Knight- 

Ridder  Washington  bureau. 

Rick  Kogan,  TV  critic  at  the  Chica-  Since  joining  the  paper  in  1992,  she 
go  Tribune,  has  been  named  editor  of  worked  for  the  investigative  team  and 
the  Tempo  section.  city  desk  and  in  the  state  capital  bu- 

Rebecca  Brown,  associate  editor  reau. 
of  the  Arts  section,  was  appointed  ed¬ 
itor  of  the  section. 

Maurico  Possioy  was  named 
deputy  metro  editor,  directing  coverage 
of  the  city  of  Chicago. 

Tim  Frankiin  was  appointed  dep¬ 
uty  metro  editor,  directing  suburban 
coverage. 

Barbara  Sutton  becomes  deputy 
metro  editor,  responsible  for  metro’s 
contributions  to  the  Sunday  Chicago 
Tribune. 

She  will  develop  enterprise  stories 
and  direct  special  projects. 


He  is  the  first  photojournalist  to 
hold  the  position  in  the  association’s 
75-year  history. 

Visalli’s  most  recent  work  includes 
five  photographic  books  on  U.S.  cities 
(Boston,  Chicago,  Los  Angeles,  Miami 
and  San  Francisco)  published  by  Riz- 
zoli. 


ax  Increase 


Bill  Hoffmann,  a  general  assignment 
reporter  and  rewrite  man  at  the  Netv 
York  Post,  has  added  the  responsibili¬ 
ties  of  film  critic. 


lorsH'** 
•  Vi^ 


Tina  Carusllle,  publisher  of  the 
Houston  Business  Journal,  has  been 
named  associate  publisher  of  BIZ  mag¬ 
azine,  a  monthly  business  publication 
scheduled  for  launch  in  early  1994.  BIZ 
is  a  joint  venture  of  American  City 
Business  Journals  Inc.  and  Dow  Jones 
&  Co.  Inc. 

Mark  Pawlesky,  executive  editor 
of  ACBJ,  was  appointed  editor  of  BIZ. 

Philipp  Harper,  an  editorial 
writer  at  the  San  Jose  Mercury  News, 
was  named  managing  editor. 

Robert  Slivy,  marketing  director 
of  ACBJ,  becomes  marketing  director. 


The  descendants  of  Henry  A.  Dennis 
of  Hendersonf  NC,  have  agreed  to  sell 

Sllff  Mfnhgrflon  Sailg  ilHpatrlf 

(Evening  Circulation  10,400) 

To  Paducah  Newspaperst  Inc, 

of  Paducah,  Kentucky 
We  are  proud  to  have  represented 
the  descendants  of  Henry  A.  Dennis  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 
810'646'4230 


Tom  Roberts,  editor  at  large  at  Reli¬ 
gious  News  Service,  has  been  named 
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First  Amendment  Center 
Solicits  Scholars'  Applications 

Deadline  for  application:  March  15, 1994 

The  Freedom  Forum  First  Amendment  Center  at 
Vanderbilt  University  invites  applications  for  the  1994  -  1995 
Visiting  Professional  Scholars  Program.  Each  year,  distinguished 
professionals  from  various  disciplines  are  invited  to  take  time 
away  from  their  careers  and  complete  a  substantive  First 
Amendment  project. 

The  First  Amendment  Center  is  an  operating  program  of 
The  Freedom  Forum  of  Arlington,  Virginia,  and  is  affiliated 
with  the  Vanderbilt  Institute  for  Public  Policy  Studies  at 
Vanderbilt  University.  Its  mission  is  to  foster  greater  public 
understanding  of  and  appreciation  for  the  rights  and  values 
guaranteed  in  the  First  Amendment,  including  freedom  of 
press,  speech  and  religion,  peaceable  assembly  and  the  right  to 
petition  the  government  for  redress  of  grievances. 

PROJECTS  OF  INTEREST  Any  project  that  will  further  public 
understanding  of  First  Amendment  rights  and  values. 
Projects  might  include,  but  not  be  limited  to,  organizing  a 
national  or  international  conference,  writing  a  book  or 
monograph,  conducting  a  national  or  international  survey 
or  study,  or  developing  an  educational  curriculum. 

ELIdBILITY  Journalists,  lawyers,  academics,  researchers  and 
others  with  First  Amendment  expertise  or  interest  are  invit¬ 
ed  to  apply. 

APPLICATION  Submit  a  letter  of  application  with  a  3  to  5 
page  summary  of  the  proposed  project,  a  resume  or  curricu¬ 
lum  vitae  and  publications  and/ or  work  samples  if  relevant. 

DEADLINE  Applications  are  due  by  March  15,  1994,  for  the 
1994  - 1995  academic  year. 

PROGRAM  SPECIFICS  Visiting  Professional  Scholars  will  be  in 
residence  at  The  Freedom  Forum  First  Amendment 
Center’s  new  headquarters  located  at  Vanderbilt  University 
for  up  to  one  academic  year.  Stipend,  housing  and  other 
benefits  provided. 

FOR  MORE  INFORMATION,  WRITE: 

Visiting  Scholars  Program 
The  Freedom  Forum  First  Amendment  Center 
1207  18th  Avenue  South 
Nashville,  TN  37212 

TVE  FREEDOM  FORUVI 
FIRST  AMENDMENT  CENTER 

AT  VANDERBILT  UNIVERSITY 


AP  photographer 
killed  in  S.  Africa 

AN  ATTACK  WITH  automatic  weap¬ 
ons  on  leaders  of  the  African  National 
Congress  Jan.  9  killed  a  local  photogra¬ 
pher  working  for  the  Associated  Press. 

Two  South  African  Broadcasting 
Corp.  journalists  were  wounded  as  were 
several  bystanders  when  shots  were 
fired  from  a  workers’  hostel  in  Katle- 
hong,  a  black  township  outside  Johan¬ 
nesburg  that  has  been  a  center  of  vio¬ 
lence. 

Killed  was  Abdul  Shariff,  a  31-year- 
old  South  African  free-lance  photogra¬ 
pher. 

The  fifth  journalist  working  for  the 
AP  to  be  killed  in  the  past  year,  Shariff 
was  shot  in  the  chest  as  he  scurried  for 
cover  during  a  lull  in  the  attack. 

ANC  secretary  general  Cyril  Rama- 
phosa  and  South  African  Communist 
Party  chairman  Joe  Slovo  escaped  in¬ 
jury. 

Armed  ANC  supporters  responded 
with  a  barrage  of  gunfire. 

In  a  subsequent  raid  on  the  hostel, 
police  arrested  one  man  and  confiscat¬ 
ed  gas  bombs  and  two  guns. 


NATIONAL  PRESS  CLUB 
1994  AWARDS 

Reminder 

March  IS,  1994  is  the  deadline. 

Consumer  Journalism  Award 

Kozik  Award  for  Environmental 
Reporting 

Washington  Correspondence  Award 
Robin  Goldstein  Award 
Hood  Award  for  Diplomatic  Reporting 
Newsletter  Award 
For  an  application 
Call  202-662-7523 
Or  write  to: 

The  Eric  Friedheim  Library 
National  Press  Club 
529  14th  Street  NW 
Washington  DC  20045 
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Challenges 
Of  Covering 
Health  Care  Issues 


SEVERAL  RAY  BRUNER  Science  Writing  Award  winners 
and  other  selected  journalists  recently  participated  in  a  round- 
table  discussion  on  “Challenges  of  Covering  Health  Care  Is¬ 
sues.”  The  discussion  was  sponsored  by  the  American  Public 
Health  Association  and  supported  by  Lederle  Laboratories ,  a 
division  of  American  Cyanamid  Co. 

The  moderator  u^as  Victor  Cohn,  a  former  writer  and 
columnist  at  the  Washington  Post. 

Participants  included  Susan  Brink,  U.S.  News  &  World 
Report;  Shari  Roan,  Los  Angeles  Times  and  a  1984  Bruner 
Award  recipient;  Ronnie  Scheier,  American  Medical  News 
and  a  1981  Bruner  Award  recipient;  Diana  Sugg,  Sacramen¬ 
to  Bee  and  a  1993  Bruner  Award  winner;  and  Howard 
Wolinsky,  Chicago  Sun-Times ,  a  1975  Bruner  Award  win¬ 
ner. 

Cohn:  Health  reform  and  the  political  process  have 
been  far  afield  for  some,  but  by  no  means  all,  medical 
reporters.  Are  medical  reporters  now  getting  into  the 
subject  in  full  swing?  Or  is  it  being  mainly  left  to  the 
political  reporters? 

Brink:  1  don’t  know  whether  political  reporters  are  learn¬ 
ing  more  about  medicine,  but  medical  reporters  are  certain¬ 
ly  learning  a  lot  more  about  politics.  In  addition  to  going  to 
hospitals  and  interviewing  doctors,  we’re  sitting  in  on  com¬ 
mittee  meetings  and  legislative  sessions  and  talking  to 
politicians. 

Roan:  There  are  some  stories  every  year  that  seem  to  call 
for  massive  planning  and  coordination  and  health  care  re¬ 
form  has  been  one  of  them.  We’ve  had  a  master  plan,  in¬ 
cluding  political  reporters,  medical  reporters  and  business 
reporters. 

Cohn:  A  public  radio  reporter  covering  one  of  the 
White  House’s  promotional  events  for  its  health  care 
plan  called  it  a  “love  fest.”  Are  reporters  covering  re¬ 
form  being  critical  enough? 

Roan:  Reporters  are  trying  to  turn  over  every  stone  in  the 
process  of  explaining  the  health  care  plan.  It’s  time-con¬ 
suming.  It’s  a  very  complex  plan.  Initially,  the  coverage  was 
quite  optimistic.  1  think  that  reflected  a  general  embracing 
of  health  care  reform  by  the  public  as  well  as  the  bipartisan 
cooperation  that  surrounded  the  unveiling.  But  we  have  to 
continue  to  look  at  the  plan  very  closely.  1  think  we  are 
starting  to  see  more  stories  that  are  critical  and  are  more 
probing  than  the  first  reports. 

Wolinsky:  1  think  “love  fest”  describes  administration 
politics.  Their  goal  is  to  get  what  they  want.  The  National 
Public  Radio  reporter  was  responding  to  an  assembly-line 
interview  set  up  on  the  White  House  lawn,  where  they  had 


all  these  radio  talk  shows.  These  radio  talk-show  hosts  were 
happy  to  get  the  attention.  They  were  almost  willing  victims 
being  used  by  the  White  House. 

Scheier:  It’s  hardly  been  a  “love  fest”  at  our  American 
Medical  Association  publication,  even  though  we  function 
editorially  independent  of  the  AMA.  Though  the  AMA  has 
put  forth  a  health  system  reform  plan  for  several  years,  med¬ 
icine’s  inclination  hasn’t  been  to  readily  embrace  the  health 
care  revolution. 

We’ve  focused  on  elucidating  the  reform  of  the  health  sys¬ 
tem  already  under  way  and  bound  to  proceed.  Bill  Clinton 
notwithstanding,  such  things  as  the  state  reform  initiative, 
vertical  integration  of  the  medical  industry,  the  corporate 
experiments.  And  we’re  exploring  the  prospects  under  re¬ 
form  for  patients  not  adequately  served  by  the  current  sys¬ 
tem. 

Cohn:  We’re  being  wooed  by  every  special  interest 
you  can  name.  Are  we  lying  down  before  any  of  these? 
Are  some  of  them  running  away  with  the  story, 
whether  they’re  doctors,  the  AMA,  hospitals,  insurers, 
small  business  or  others? 

Sugg:  As  a  new  medical  reporter,  it’s  been  difficult  for  me 
to  sort  out  the  different  motives.  For  instance,  in  Sacra¬ 
mento,  we  have  an  extremely  high  population  of  people  in 
managed  care,  about  80%.  The  public  complains  about  the 
quality  of  care  they  are  getting:  they  don’t  get  enough  time, 
they  can’t  be  referred  to  specialists,  that  sort  of  thing.  On 
the  surface,  providers  show  their  concern,  but  it’s  directly 
tied  to  how  much  money  they  make.  It’s  been  difficult  to 
sort  through  these  motives  and  find  neutral  sources,  even  in 
academia. 

Brink:  1  remember  talking  to  Senator  Ted  Kennedy,  who 
has  been  in  favor  of  a  national  health  insurance  plan  for 
decades.  He  very  honestly  said,  “The  status  quo  isn’t  work¬ 
ing.  But  1  know  politically  a  single-payer  plan  is  not  possi¬ 
ble.  So,  I’m  behind  Clinton’s  plan:  managed  competition.” 

And  I  wonder  if  part  of  this  “love  fest”  is  .  .  .  those  of  us 
who  have  been  covering  health  care  and  reform  efforts  may 
have  come  to  that  same  conclusion,  that  something  has  to 
be  done. 

Roan:  I’ve  been  disappointed  in  the  lack  of  attention 
paid  to  proponents  of  a  single-payer  plan.  I  really  feel  that 
discussion  did  not  reach  the  public  and  that  we  really  didn’t 
do  a  good  job  of  talking  about  other  plans  on  the  table  be¬ 
fore  the  Clinton  plan  was  unveiled. 

Cohn:  According  to  a  story  in  the  New  York  Times, 
a  reading  of  10  major  daily  newspapers  shows  that  news 
coverage  has  less  on  the  way  decisions  might  affect  peo¬ 
ple  and  more  on  the  policy  battles,  multimillion-dollar 
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price  tags  and  political  speculation.  Are  we  telling  the 
stories  of  people  affected  by  the  present  system,  and  are 
we  looking  at  what  might  happen  to  people  under  dif' 
ferent  scenarios? 

Sugg;  My  editor  and  1  keep  saying  to  each  other,  “What 
is  this  going  to  mean  to  people?”  One  of  the  problems  I’ve 
had  is  that  there  are  so  many  new  initiatives  in  California, 
one  where  they’re  trying  to  push  millions  of  MediCal  (the 
equivalent  of  Medicaid)  patients  into  managed  care.  There 
are  a  lot  of  issues,  such  as,  “How  are  minority  patients  going 
to  be  treated  in  these  big  HMOs  compared  to  their  treat¬ 
ment  in  the  community  clinics  they’ve  been  going  to  for 
years?”  There  is  so  much  going  on  that  I’m  almost  turning 
into  the  political  reporter  rather  than  having  the  time  to  go 
out  in  the  field  and  talk  to  patients. 

Roan:  There’s  really  been  an  effort  to  describe  how  this 
enormously  complex  plan  will  affect  people.  We  did  a  story 
looking  at  the  Clinton  plan’s  mental  health  benefit,  and  we 
talked  to  families  who  had  people  suffering  mental  illness 
about  how  they  would  fare.  There’s  been  a  real  attempt  to 
bring  it  down  to  the  individual  reader.  That  is  definitely 
what  we  in  the  media  need  to  try  to  do. 

Brink;  1  think  the  stories  about  how  it’s  going  to  affect 
people  are  probably  the  most  important.  But  it’s  a  tough 
thing  for  readers.  Friends  are  always  telling  me  that  they  are 
just  going  to  wait  until  a  plan  emerges,  then  they’ll  read  the 
one  definitive  story  that  will  tell  them  what  it  means. 

Scheier:  For  us,  possibly  the  biggest  challenge  is  to  draw 
physician  attention  to  the  system’s  most  disadvantaged  pa¬ 
tients.  They’re  largely  cared  for  by  the  public  health  sector, 
while  the  vast  majority  of  our  readers  are  private-practice 
physicians. 

Cohn:  Are  we  doing  a  good  job  of  explaining  the 
complicated  language  of  health  care  reform? 

Wolinsky:  Somebody  on  our  staff  mentioned  a  telephone 
poll  where  70%  of  the  people  said  they  didn’t  really  under¬ 
stand  the  debate.  If  that’s  true,  then  we’re  doing  a  pretty 
lousy  job.  And  the  language  is  complicated.  For  years,  1  had 
problems  writing  about  HMOs,  constantly  having  to  explain 
them.  Now  we  have  all  these  other  new  terms:  health  al¬ 
liances,  global  budgets. 

Scheier:  When  we  initiated  market  research  several  years 
ago,  readers  told  us  quite  vehemently  that  they  didn’t  un¬ 
derstand  the  terminology  we  were  using  and  that,  frankly, 
they  were  getting  indigestion  from  the  alphabet  soup.  And 
these  are  doctors  who  are  fairly  sophisticated.  If  they 
couldn’t  keep  up,  it’s  got  to  be  more  difficult  for  patients. 

We’ve  addressed  the  problem  in  a  variety  of  ways,  such  as 
redefining  key  terms  using  glossary  boxes,  simplifying  our 
sentence  structure,  avoiding  jargon  and  making  generous 
use  of  charts  and  other  visual  displays.  We  also  need  to  in¬ 
clude  details  as  we  go  along  about  the  legislative  process, 
how  it  works,  updates  on  where  the  thing  is  along  the  way. 

Cohn:  What  health  care  reform  issues  should  we  pay 
attention  to  as  time  passes? 

Brink:  1  was  in  Oregon  covering  medicine  in  the  early 
1980s.  Our  human  interest  writing  was  not  “miracle”  ori¬ 
ented  but  instead  examined  a  compelling  case.  For  example, 
a  six-year-old  who  was  in  a  drowning  accident  seven  years 
ago  is  still  in  a  coma.  He’s  not  dead;  he’s  not  alive.  His  care 
costs  a  certain  amount  of  money.  By  combining  these  kinds 
of  stories  with  business  and  economics,  we  remind  people 
that  money  is  being  spent  here  and  not  in  another  place. 
These  examples  encourage  people  to  think  about  priorities 


without  scaring  them  with  the  word  “rationing.” 

Roan:  As  we  move  forward  with  reform,  we  need  to  look 
at  what  is  happening  and  compare  it  to  what  was  initially 
proposed.  We  have  to  ask,  “Will  people  get  the  services  and 
get  them  at  the  cost  and  quality  that  were  promised?”  One 
way  to  do  that  is  to  look  at  the  details.  Will  a  mammogram 
once  every  three  years  be  adequate  for  most  women?  Will  30 
psychotherapy  visits  be  adequate  to  treat  a  child  with  atten¬ 
tion  deficit  disorder? 

Sugg:  1  need  to  look  at  things  such  as:  What’s  going  on  in 
rural  areas?  What’s  the  role  of  nurses,  and  how  might  that 
change  in  the  future?  What’s  going  on  in  medical  schools 
and  residencies,  and  how  might  that  change? 

Wolinsky:  1  would  do  a  story  on  alternative  medicine.  No 
matter  what  story  you’re  doing,  there’s  an  economic  and  po¬ 
litical  component  to  it.  If  you  think  about  that,  you’ll  prob¬ 
ably  write  about  it. 

Cohn:  I’ve  often  been  bothered  by  the  fact  that  some 
medical  reporters,  and  especially  some  who  mainly  cov¬ 
er  the  economics  and  politics,  seldom  and  sometimes 
never  see  the  process  itself.  They  don’t  go  to  hospitals, 
intensive-care  units,  emergency  rooms,  clinics  or  doc¬ 
tors’  offices  to  observe  the  process  itself.  When  you  do 
that,  you  hear  and  see  things  that  often  seem  very  dif¬ 
ferent  from  the  things  you  read  about  or  hear  about  in 
an  interview  over  the  telephone.  Does  this  bother  any¬ 
one  else?  Can  anything  be  done  about  it? 

Roan:  One  of  my  responsibilities  as  a  consumer  health 
writer  is  to  provide  the  consumer  point  of  view.  1  try  to  in¬ 
terview  as  many  real  people,  such  as  patients  involved  in  the 
particular  issue,  as  1  do  experts.  1  think  something  is  defi¬ 
nitely  lost  when  you  can’t  get  on  the  scene  and  see  things.  It 
certainly  makes  for  the  most  compelling  reading. 

Cohn:  What  do  you  think  are  some  of  the  major  sto¬ 
ries  in  health  and  medicine  other  than  health  care  re¬ 
form? 

Sugg:  1  think  gene  therapy  is  a  big  thing  that  we’re  going 
to  have  to  look  at.  It  doesn’t  just  get  to  curing  people,  it  gets 
to  issues  of  what  things  we’re  going  to  cure  and  not  cure. 

Wolinsky:  State  by  state,  a  closer  look  should  be  taken 
into  some  of  these  special  interest  groups  that  are  lobbying 
in  our  state  legislatures,  the  local  medical  societies  or  the 
state  medical  societies,  chiropractors,  all  the  special  inter¬ 
ests,  just  to  see  how  involved  they  are  in  the  political 
processes. 

I’d  like  to  see  more  done  on  the  drug  industry,  which  may 
be  a  villain.  1  think  we  should  take  a  greater  look  at  the  in¬ 
surance  industry.  Let’s  take  a  look  at  the  boards  of  directors 
of  some  of  these  companies,  some  of  the  special  interests 
that  are  interconnecting.  I’d  like  to  see  more  on  tobacco. 

Roan:  1  think  a  more  sophisticated  look  at  health  and 
medicine  by  way  of  the  behavioral  sciences  will  be  of  great 
interest.  People  are  seeking  a  better  understanding  of  why 
people  do  what  they  do  and  how  that  affects  their  health. 

Scheier:  For  physician  readers,  I’d  like  to  see  coverage  of 
how  disease  perception  and  health  promotion  can  be  incor¬ 
porated  into  practice  —  something  most  physicians  don’t  do. 

1  agree  with  Howard  on  tobacco,  and  I’d  like  to  add  envi¬ 
ronmental  health  hazards,  AIDS  and  multiple  drug-resistant 
TB.  I’d  also  like  to  see  many  stories  related  to  the  future  of 
children,  where  violence  again  comes  into  play,  as  well  as 
teen  pregnancy,  drug  abuse  and  especially  poverty-related 
health  problems  that  impede  school  performance  and  limit 
future  economic  opportunities.  iE^P 
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Overview  on  \J*S* 
paper  capacity 

Two  years  ahead  of  schedule,  industry  looks 
to  recover  half  of  all  paper  by  2000; 
newsprint  capacity  diminishes ,  recycling  grows 


by  Jim  Rosenberg 


growth  rate  for  use  of  all  fiber. 


WHILE  GROWTH  IN  papermaking 
capacity  remained  below  historic 
norms,  the  push  to  supply  and  use  re¬ 
cycled  paper  products  “blew  right 
through  the  recession”  in  1993,  said 
American  Forest  &  Paper  Association 
economics  and  materials  vice  president 
Richard  Storat. 

For  yet  another  year,  the  AF&PA’s 
survey  of  capacity  expansion  in  the 
U.S.  pulp  and  paper  industry  empha¬ 
sized  the  growing  contribution  of  paper 
recovery  and  reuse.  The  industry  as  a 
whole  weathered  its  third  consecutive 
year  of  below-normal  capacity  expan¬ 
sion. 

Through  1996,  AF&PA  president 
Red  Cavaney  said,  “capacity  is  expect¬ 
ed  to  grow  at  an  average  annual  rate  of 


1.9%,  .  .  .  considerably  below  the  pre¬ 
vious  10-year  average  of  2.3%.”  During 
the  same  period,  the  average  annual 
growth  rate  of  domestic  wood  pulp  ca¬ 
pacity  was  put  at  only  0.6%. 

Nevertheless,  Cavaney  said,  the  as¬ 
sociation  projects  a  6.8%  annual  rate 
of  domestic  recycling  capacity  growth 
during  the  same  three  years.  Between 
1993  and  1996,  recovered  fiber  used  to 
make  new  paper  and  paperboard  is  ex¬ 
pected  to  exceed  one-third  of  total 
fiber  use,  Storat  said. 

Assuming  full  use  of  capacity,  the 
average  annual  rate  of  increase  for  re¬ 
covered  fiber  use  during  that  period  is 
expected  to  be  almost  double  the 
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Approximately  80%  of  recovered 
paper  is  recycled  to  domestic  paper 
and  paperboard  mills,  Storat  said. 

From  1988  to  1995,  the  industry  will 
have  invested  $7.5  billion  to  add  to  its 
recycling  of  recovered  papers.  Last 
year,  it  used  47%  more  recovered  paper 
than  in  1988. 

As  a  result,  it  had  achieved  by  last 
year  its  1995  goal  of  40%  paper  recov¬ 
ery  and  has  set  a  new  goal  of  50%  by 
the  year  2000. 

Papermakers’  efforts  enabled  them 
“to  divert  or  recover  for  recycling  more 
material  from  the  municipal  solid  waste 
stream  than  all  other  industries  com¬ 
bined,”  Cavaney  said. 

Compared  with  seven  years  ago, 
when  the  amount  of  recovered  paper 
was  but  half  the  amount  put  in  land¬ 


fills,  he  said,  the  United  States  now  re¬ 
covers  more  paper  than  it  sends  to 
landfills. 

In  a  separate  statement,  Cavaney 
said  the  ratio  will  reverse  when  50% 
recovery  is  achieved:  about  twice  as 
much  paper  and  paperboard  will  be  re¬ 
covered  as  will  be  buried. 

While  Storat  noted  that  post-con¬ 
sumer  contribution  to  recovered  pa¬ 
pers  soon  will  increase  to  97%,  Ca¬ 
vaney  said  expenses  involved  in  sepa¬ 
rately  recording  and  accounting  for 
pre-  and  post-consumer  wastepapers 
only  make  recycling  costly. 

Similarly  on  the  policy  front,  Ca¬ 
vaney  said,  the  industry  opposes  legis¬ 


lation  that  would  define  recycled  paper 
by  a  standard  regarding  the  amount  of 
recycled  fiber  or  its  source. 

He  said  prescribed  levels  ultimately 
would  work  against  efforts  to  recycle  as 
much  as  possible  by  discouraging  pro¬ 
duction  among  those  who  would  or 
could  only  include  percentages  of  recy¬ 
cled  fiber  insufficient  to  permit  use  of 
the  term  recycled  on  their  products. 

Cavaney  also  expressed  opposition 
to  any  state  or  federal  legislation  that 
would  allow  control  of  the  nature  of 
the  content  of  papers  purchased  by 
anyone  outside  government.  He  added 
that  the  industry  should  not  be  put  in 
a  long-term  position  in  which  a  premi¬ 
um  price  is  put  on  recycled-content  pa¬ 
per. 

Reaching  the  50%  recovery-reuse 
goal  in  six  years,  Cavaney  warned,  de¬ 
pends  on  a  public-private  partnership 
in  which  the  public  sector  recognizes 
“the  wisdom  of  a  market-driven  ap¬ 
proach  to  recovery  and  recycling”  that 
rejects  restrictions  on  access  to  used 
fiber  or  the  amounts  used  in  various 
paper  grades. 

Among  major  grades  not  represent¬ 
ed  in  the  industry’s  slow-growth  pat¬ 
tern,  newsprint  capacity  fell  by  almost 
100,000  tons  to  7.2  million  tons  in 
1993. 

Added  newsprint  capacity  is  not 
planned  through  1996,  and  that  gained 
from  machine  rebuilds,  according  to 
the  AF&PA,  will  be  offset  by  several 
mills’  capacity  reallocations  to  ground- 
wood  and  specialty  papers. 

Nevertheless,  papermakers’  invest¬ 
ments  led  to  the  start-up  of  11  new  de- 
inking  operations  in  the  past  three 
years,  resulting  last  year  “in  the  recy¬ 
cling  of  2.9  million  tons  of  .  .  .  chiefly 
old  newspapers  and  magazines  into 
newsprint,”  Storat  said. 

Assuming  full  use  of  productive  ca¬ 
pacity,  he  added,  forecasts  indicate  the 
level  of  recycling  will  reach  3.3  million 
tons  in  1996. 

Storat  said  recent  Canadian  Pulp 
and  Paper  Association  figures  show 
that  since  1989,  producers  have  shut 
down  33  newsprint  and  groundwood 
machines  ( 1.6  million  tons  total  capac¬ 
ity). 

And,  despite  some  capacity  addi¬ 
tions,  projected  1996  capacity  of  11.1 
million  tons  is  almost  300,000  tons  less 
than  the  1991  peak. 

A  summary  of  “The  Outlook  for  Pa- 
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From  1988  to  1995,  the  industry  will  have 
invested  $7.5  billion  to  add  to  its  recycling  of 
recovered  papers. 
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Orders  and  installations 


per  Recovery  To  the  Year  2000,”  pre¬ 
pared  for  the  AF&PA  by  Franklin  As¬ 
sociates  Ltd.,  shows  that  51  million 
short  tons  may  be  recovered  in  that 
year  —  assuming  increased  mill  utiliza¬ 
tion  capacity  (indicated  to  1997  by 
AF&PA  surveys  and  to  2000  by  Frank¬ 
lin  Associates’  projections),  increases 
in  other  uses  for  recovered  paper  and 
“moderate  growth  in  exports.”  The  vol¬ 
ume  would  represent  49.6%  of  new 
supply  in  2000. 

The  report  cautions,  however,  that 
“as  turn-of-the-century  demand  levels 
are  approached,”  paper  recovery  will 
become  “a  significant  challenge”  as  it 
pushes  recovery-for-recycling  limits  al¬ 
ready  reached  in  other  industrialized 
nations. 

In  any  event,  it  sees  use  of  recovered 
paper  speeding  ahead  of  total  demand 
—  increasing  by  51.8%,  or  about  three 
times  as  fast  as  new  supply  increases. 

New  supply  of  newsprint  (with  im¬ 
ports  subtracted  from  exports)  is  fore¬ 
cast  to  increase  from  12.6  million  tons 
in  1992  to  14.7  million  tons  in  2000 
(2%  annual  growth  rate).  Looking  only 
at  domestic  production  of  newsprint 
during  the  same  years,  the  amounts 
rise  from  7.1  million  tons  to  8.5  million 
tons  (2.3%  annual  growth). 

Newsprint  is  predicted  to  contribute 
approximately  one-fifth  of  the  possible 
51  million  short  tons  recoverable  in 
2000. 

In  comparison  with  AF&PA  figures 
for  1992,  this  represents  both  a  small 
decline  in  newsprint’s  share  of  overall 
recovery  and  a  large  increase  (40.3%) 
in  its  recovered  volume. 

Production  of  recycled  newsprint, 
however,  also  is  expected  to  help  spur 
big  gains  in  recovery  of  mixed  papers 
because  of  the  increasing  use  of  old 
magazines  at  de-inking  mills. 

Franklin  Associates  forecasts  that 
domestic  mills  may  use  as  much  as  6.9 
million  tons  of  old  newspapers  in  2000, 
up  to  2  million  tons  may  be  exported 
and  1.2  million  tons  may  go  to  other 
uses. 

“Projected  to  become  more  impor¬ 
tant,”  according  to  the  report,  those 
other  uses  include  insulation  and  cush¬ 
ioning,  composting,  hydromulch  and 
animal  bedding  —  the  last  being  sin¬ 
gled  out  as  “most  prominent”  in 
growth  potential. 

Paper  composting,  alone  or  with 
other  materials,  also  was  seen  to  be 
“gaining  emphasis”  as  an  alternative  to 
disposal  at  landfills.  Mixed  papers,  the 
report’s  authors  said,  could  add  anoth¬ 
er  2.4  million  tons  to  these  other  uses. 


T*leDirect  llll•rllational  Inc. 

Davenport,  Iowa 

CAT  Plus  predictive  dialing  systems 
for  the  Sacramento  Bee;  Antelope  Val' 
ley  Press,  Palmdale,  Calif.;  and  Virgin' 
ian-Pilot  and  Ledger-Star,  Norfolk. 

Mead  Data  Central 

Dayton 

Nexis  NewsView  and  PhotoView 
software  at  the  New  York  Daily  News 
and  Steubenville,  Ohio,  Herald-Star. 
NewsView  alone  went  into  Army 
Times  Publishing  Co.,  Springfield,  Va., 
the  Portsmouth  (N.H.)  Herald  and 
Wilmington,  N.C.,  Star-Nem. 

The  software,  developed  by  Tribune 
Publishing  Co.,  Lewiston,  Idaho,  are 
PC-based  electronic  libraries  for  text 
and  images  that  run  on  the  same  Folio 
Views  3.0  search  engine.  Text  and  pho¬ 
to  libraries  can  be  linked.  Images  are 
stored  as  JPEG-compressed  digital  files 
on  optical  drives. 

Brite  Voice  Systems  Inc. 

Wichita 

Cityline  audiotex-fax  systems  for  the 
Asheville  (N.C.)  Citizen-Times;  Hou¬ 
ma  (La.)  Daily  Courier;  Daily  Corinthi¬ 
an,  Corinth,  Miss.;  Decatur  (Ala.) 
Daily;  Henderson,  Ky.,  Gleaner; 
Hutchinson  (Kan.)  News,  and  Mont- 


A  61%  STAKE  in  Abitibi-Price  Inc. 
that  secured  bank  loans  to  the  news¬ 
print  giant’s  bankrupt  corporate  parent, 
Olympia  &  York  Developments  Ltd., 
will  be  sold  in  Canada  only  through  an 
underwriting  group  for  $886.2  million 
(Canadian)  in  partial  repayment  of  the 
loans. 

The  Wall  Street  Journal  reported  that 
the  banks  will  benefit  in  the  secondary 
share  offering  from  a  more  than  50% 
increase  in  Abitibi’s  share  price  during 
the  past  three  months. 

Abitibi  is  among  the  half  dozen  or 
more  suppliers  seeking  to  raise  news¬ 
print  prices  by  reducing  current  dis¬ 
counts  by  seven  percentage  points  as  of 
March  1. 

In  recent  correspondence,  newsprint 
marketing  division  president  Edmund 
Hughes  said  Abitibi  will  hold  to  the  ef¬ 
fective  price  hike  in  the  belief  that  cur- 


gomery  (Ala.)  Advertiser. 

Advertiser-sponsored  information 
feeds  from  Brite  are  transmitted  by 
satellite  to  U.S.,  Canadian  and  Carib¬ 
bean  customers. 

MicroVeica  Applications  Inc. 

Minneapolis 

Audiotex  services  or  systems  for  the 
Chicago  Sun-Times;  St.  Louis  Post-Dis¬ 
patch;  Columbus  Dispatch;  Providence 
Journal;  Toledo  Blade;  Santa  Barbara 
(Calif.)  Independent;  Newport  News, 
Va.,  Daily  Press;  Kitchener-Waterloo 
(Ontario)  Record,  and  Alameda  News¬ 
paper  Group’s  five  San  Francisco  Bay- 
area  dailies. 

Koenig  A  Bauor-Albort 

Wurzburg,  Germany 

KBA  Express  web  offset  press  with 
six  Pastostar  RTFs  with  electric  infeed 
and  three  KF80  2:3:3  folders  for  Wetz- 
lardruck,  Wetzlar,  Germany,  to  pro¬ 
duce  the  nine  Lahn-Dill  group  dailies. 
Configured  to  print  two  48-page  sec¬ 
tions,  the  press  consists  of  two  eight- 
couple  and  two  six-couple  blanket-to- 
blanket  towers  with  roller  wash-ups  on 
all  couples.  The  order  includes  preset¬ 
ting  and  remote  adjustment,  produc¬ 
tion  monitoring  and  control  from  five 
adjustable  consoles  and  quiet  room. 


rent  “transaction  prices  are  not  ade¬ 
quate  to  sustain  the  long-term  viability” 
of  the  newsprint  industry. 

Dialog  for  Windows 

DIALOG  INFORMATION  Services 
Inc.’s  DialogLink  communications  soft¬ 
ware  is  available  in  a  version  for  Win¬ 
dows  3.1. 

The  package  includes  a  retrieve 
buffer  with  size  restricted  only  by  avail¬ 
able  memory,  a  type-head  buffer  allow¬ 
ing  users  to  construct  search  strategies 
before  going  on  line  or  while  a  search  is 
in  progress,  text-marking  capabilities 
for  contiguous  and  noncontiguous  text, 
specialized  accounting  features,  image 
capture  and  automatic  format  conver¬ 
sion,  custom  set-up  for  LANs  and  com¬ 
patibility  for  access  to  shared  modems. 


Creditors  sell  stake  in  Abitibi 
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Earthquake  rattles 
the  features  world 

The  Los  AngAes  temblor  had  at  least  some  impact 
on  two  L.A.  syndicates  and  a  number  of  creators 


by  David  As  tor 

WHEN  TOM  GRIFFITHS  made  sales 
calls  Jan.  18,  he  received  an  extremely 
positive  response  from  newspaper  edi¬ 
tors. 

“They  were  more  willing  to  talk 
than  usual,”  said  the  Los  Angeles 
Times  Syndicate  executive,  who  sells 
LATS  features  in  the  West  and  South. 

Not  surprisingly,  the  topic  the  edi¬ 
tors  wanted  to  discuss  was  the  massive 
Los  Angeles  earthquake  of  the  day  be¬ 
fore.  They  peppered  Griffiths  with 
questions  about  the  disaster  and  in 
some  cases  used  his  answers  in  their 
newspapers’  stories. 

One  editor  tentatively  agreed  to  buy 
a  LATS  feature,  and  Griffiths  believes 
that  talking  about  the  earthquake  indi¬ 
rectly  may  have  smoothed  the  way  for 
this  possible  sale. 

If  so,  it  would  be  another  example  of 
how  something  positive  can  result  from 
something  negative. 

Yet  the  negative  impact  of  the  quake 
obviously  far  outweighed  the  positive. 
Lives  were  lost,  damage  was  devastat¬ 
ing  and  the  psychological  toll  was  ter¬ 
rible. 

Syndicate  executives  and  syndicated 


Mell  Lazarus 


creators  were  among  the  people  affect¬ 
ed,  although  most  escaped  the  worst  of 
the  quake’s  impact. 

For  Griffiths,  the  quake  provided  an 
unwelcome  christening  to  the  Agoura 
Hills  home  he  had  moved  into  only 
three  weeks  before. 

“We  lost  part  of  a  retaining  wall  and 
sustained  some  damage  in  the  kitchen, 
which  we  had  just  finished  remodel¬ 
ing,”  he  said.  “Also,  I  had  built  myself  a 
brand-new  workshop,  and  all  the 
shelves  came  tumbling  down.” 

To  add  insult  to  injury,  water  from 
Griffiths’  pool  flowed  into  the  house, 
which  sits  about  eight  miles  from  the 
quake’s  Northridge  epicenter. 

Yet  the  LATS  executive  considers 
himself  lucky  because  no  one  in  his 
family  was  hurt.  “All  the  damage  was 
just  stuff,”  he  said.  “It  doesn’t  make  a 
bit  of  difference.” 

After  the  quake  hit,  Griffiths 
couldn’t  get  through  to  LATS  head¬ 
quarters  in  downtown  Los  Angeles  be¬ 
cause  of  jammed  local  phone  lines.  So 
he  called  the  syndicate’s  office  in  New 
York,  which  in  turn  called  headquar¬ 
ters  to  report  on  Griffiths’  status. 

The  main  LATS  office  was  moder¬ 
ately  affected  by  the  quake.  Syndicate 


vice  president/general  manager  Steve 
Christensen  reported  that  the  tremors 
caused  cracks  in  the  walls,  threw  books 
off  shelves  and  knocked  out  power, 
phones  and  computers  for  part  of  the 
Jan.  17  workday. 

“We  could  not  file  copy  until  midaf¬ 
ternoon,”  he  said,  “but  by  the  end  of 
the  night,  we  had  caught  up  complete¬ 
ly” 

Christensen  praised  LATS  staffers 
for  getting  to  the  office  and  doing  a 
“tremendous”  job  of  keeping  the  syndi¬ 
cate  running. 

Creators  Syndicate  president  Rick 
Newcombe,  whose  company  is  near 
the  Los  Angeles  airport,  had  similar 
words  for  his  staffers. 

“We  were  able  to  function,”  he  said, 
adding  that  the  quake  caused  books  to 
fall  and  file-cabinet  drawers  to  open 
but  had  little  other  physical  impact  on 
the  office. 

Creators  vice  president/editorial  di¬ 
rector  Katherine  Searcy  did  note  that 
political  writer  Mona  Charen  was  un¬ 
able  to  transmit  her  Jan.  17  column  via 
telephone  modem,  so  she  ended  up 
dictating  it  over  the  phone  from  Vir¬ 
ginia. 

At  her  apartment,  Searcy  woke  up  at 
4:31  a.m.  Jan.  17  to  feel  the  room  shak¬ 
ing  and  hear  dishes  crashing  to  the 
floor. 

“It  was  quite  traumatic,  as  you  can 
imagine,”  she  said. 

But  it  could  have  been  worse.  Sear¬ 
cy,  who  lives  near  a  freeway  that  col¬ 
lapsed,  noted  that  she  could  have  been 
underneath  the  road  if  the  quake  had 
occurred  while  she  was  on  her  way  to 
work.  Indeed,  Newcombe  observed 
that  many  more  people  would  have 
died  during  a  rush-hour  quake. 


Rick  Detorie 


Steve  Christensen 


Rick  Newcombe 
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Mike  Santiago 


Abigail  Van  Buren 
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Another  Creators  manager,  execu¬ 
tive  vice  president/finance  Mike  Santi¬ 
ago,  said  he  sensed  something  was  go¬ 
ing  to  happen  seconds  before  the 
quake  hit.  As  he  jumped  out  of  bed, 
the  house  began  to  reel  and  “bounced 
me  against  the  wall  like  a  pinball.” 

Santiago,  who  sustained  a  bruised 
shoulder  and  knee,  struggled  to  reach 
the  bedroom  of  his  15-month-old  son, 
Anthony. 

“It’s  next  door  to  the  master  bed¬ 
room,  but  it  seemed  like  three  miles,” 
he  said.  “If  you  ever  tried  to  move  dur¬ 
ing  one  of  those  things,  it’s  almost  im¬ 
possible.  It  was  a  very  frightening  expe¬ 
rience.  You  really  think  the  whole 
house  is  going  to  come  down.” 

Anthony  was  unharmed.  “1  thought 
he  would  be  screaming  and  crying,  but 
he  was  just  staring  wide-eyed,”  the  Cre¬ 
ators  executive  recalled.  “His  eyes  were 
like  half  dollars.” 

Damage  to  Santiago’s  Thousand 
Oaks  house  included  a  cracked  fire¬ 
place  but  not  much  more. 

At  Newcombe’s  house,  the  quake 
caused  a  dumbbell  to  fly  several  feet 
across  the  room.  But  the  Creators  pres¬ 
ident  was  worrying  about  his  parents, 
not  his  home  gym,  when  the  earth 
shook  him  awake. 

“My  folks  were  visiting  from  Chica¬ 
go  and  staying  in  a  hotel  in  Santa 
Monica,”  he  said.  “My  wife,  my  chil¬ 
dren  and  1  drove  the  five  miles  to  the 
hotel  as  quickly  as  we  could.” 

Newcombe  found  scores  of  people 
huddled  in  blankets  outside  the  Ocea¬ 
nia  hotel,  which  had  been  evacuated, 
and  brought  Leo  and  Ann  Newcombe 
back  to  his  house. 

“When  1  saw  their  hotel  bedroom 
later,  there  were  one-inch  cracks  in 
the  wall,”  he  said.  “It  looked  like  a 
bomb  had  been  dropped.” 

Newcombe  noted  that  his  parents 
flew  back  to  Chicago  as  soon  as  they 
could.  “There  may  have  been  a  wind 


from  the  quake’s  epicenter.  “1  looked 
out  the  window  and  all  1  could  see  was 
dust  rising  from  everything.  The  sound 
was  awesome,  like  a  freight  train  going 
through  your  living  room.  And  it  was 
the  sound  of  the  earth,  not  the  house.” 

“There  was  a  lot  of  noise,”  Detorie 
agreed.  “When  it  was  over,  those  loud 
car  alarms  that  go  off  even  during  mi¬ 
nor  quakes  didn’t  sound  so  loud  in 
comparison.” 

He  recalled  lying  in  bed  during  the 
quake  thinking,  “OK,  fine  ....  That’s 
enough  now  ....  You  can  stop  now.” 
But  the  quake,  which  measured  6.6  on 
the  Richter  scale,  continued  for  about 


chill  ot  minus  50  there,  but  they  pre¬ 
ferred  to  be  on  solid  ground,”  he  said. 

Leo  Newcombe  was  formerly  senior 
vice  president  at  Field  Enterprises, 
which  used  to  own  the  Chicago  Sun- 
Times. 

Cartoonist  Rick  Detorie,  who  does 
“One  Big  Happy”  for  Creators,  is 
grateful  that  he  doesn’t  have  to  travel 
every  day  on  the  quake-damaged  roads 
of  Los  Angeles. 

“One  good  thing  about  being  a  car¬ 
toonist  is  you  don’t  have  to  commute,” 
the  Venice  resident  said.  “It’s  really  bad 
out  there.” 

Are  nightmarish  traffic  jams  and 
fear  of  future  quakes  enough  to  make  a 
syndicated  cartoonist  flee  Los  Angeles? 

“No,”  replied  “Momma”/“Miss  Peach” 
creator  Mell  Lazarus,  a  former  Brook¬ 
lynite  who  lives  in  Woodland  Hills. 
“Right  now,  it’s  75  degrees  and  sunny 
and  gorgeous.  That’s  the  fatal  attrac¬ 
tion  here.” 

Lazarus  was  speaking  the  day  after 
the  quake,  which  knocked  half  of  his 
1,500  books  and  nearly  all  of  his  pic¬ 
tures  to  the  floor.  Picture  frames  shat¬ 
tered  as  did  dishes,  knickknacks  and 
other  items. 

“My  studio,  which  is  in  my  house, 
normally  looks  like  a  cyclone  hit  it,” 
the  Creators  cartoonist  said.  “Now  it 
looks  worse!  It’s  going  to  take  me  a  few 
days  to  clean  up.” 

That’s  one  of  the  reasons  why  Laz¬ 
arus  canceled  a  trip  to  Boca  Raton, 
Fla.,  where  he  would  have  attended  a 
board  meeting  of  the  International 
Museum  of  Cartoon  Art.  Also,  he 
wanted  to  remain  home  in  case  any  of 
the  many  aftershocks  caused  more 
damage. 

Lazarus  said  he  could  feel  an  after¬ 
shock  even  as  he  described  how  the 
original  quake  was  the  worst  he  had 
ever  felt. 

“It  almost  literally  threw  me  out  of 
bed,”  said  Lazarus,  who  was  five  miles 


Hop  Into  Spring 
Holidays 


Our  Spring  Holiday  Mini  is  just 
what  you  need  to  gain  readers' 
affections.  You'll  love  our  1 3  fea¬ 
tures  and  seven  illustrations/photos 
(color  optional). 

Spring  into  four  stories  on 
Valentine's  Day,  three  on  Easter, 
one  on  Passover,  three  on  Mother's 
Day  and  two  on  Father's  Day. 
History,  trends,  gifts,  entertaining 
ideas  for  your  editorial  or  advertis- 

'"f:Koilect  (619)  293-1818  or 
fax  this  ad  and  your  address  to 
(619)  297-0537  today.  If  you  order 
five  special  sections  at  once,  you'll 
get  our  Wedding  Bells  mini  free. 
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30  seconds. 

“Minor  earthquakes  usually  last  one, 
two  or  three  seconds,”  Lazarus  said. 
“This  one  seemed  like  an  eternity.  It 
was  hellish.” 

About  5  a.m.,  Lazarus  drove  to  the 
house  of  one  of  his  daughters  and  saw 
people  in  the  dark  streets  building  fires 
to  boil  water  for  coffee. 

“It  had  kind  of  a  surrealistic  look,” 
the  former  National  Cartoonists  Soci- 
ety  president  said.  “It  was  something 
I’ve  never  seen.” 

Lazarus  had  no  electricity  for  more 
than  a  day  and  still  had  no  running 
water  as  of  the  afternoon  of  Jan.  18. 
The  cartoonist  said  he  was  scooping 
water  out  of  his  pool  to  use  for  washing 
and  other  purposes. 

One  unsettling  thing  about  natural 
disasters  such  as  earthquakes  is  their 
random  impact.  Some  people  die  and 
some  live,  and  some  things  are  dam¬ 
aged  and  some  aren’t. 

Lazarus  said  all  of  his  lamps  toppled 
to  the  floor  except  a  particularly  cher¬ 
ished  one  dating  from  the  days  he  was 
married.  In  his  studio,  all  of  the  many 
pictures  filling  the  walls  crashed  down 
except  for  one  of  Franklin  Delano 
Roosevelt. 

“Dear  Abby”  writer  Abigail  Van  Bu- 
ren  reported  that  the  quake  cut  the 
power  in  every  house  she  could  see  on 
her  Beverly  Hills  street  except  hers  and 
that  of  a  neighbor,  actor  Glenn  Ford. 

“In  my  living  room,  the  Venetian 
mirror  was  absolutely  knocked  cock¬ 
eyed,  but  three  feet  away,  some  stat¬ 
uettes  didn’t  fall,”  the  Universal  Press 
Syndicate  columnist  added.  “I  just 
didn’t  understand  that.” 

Elsewhere  in  the  house,  she  said, 
“All  the  books  flew  off  the  shelves.  The 
TV  set,  and  1  mean  it’s  a  big  one,  came 
off  the  wall  and  landed  upside  down.” 

Van  Buren  maintains  a  home  office 
as  well  as  a  separate  office  for  her  staff 
seven  blocks  away.  “That  building  suf¬ 
fered  some  damage,”  she  said. 

But  the  columnist,  like  Griffiths  and 
others,  emphasized  that  buildings  and 
objects  pale  in  importance  next  to  hu¬ 
man  life. 

Van  Buren  also  lauded  the  “unbe¬ 
lievable  generosity”  of  people  who 
have  helped  victims  of  the  quake. 
“Something  like  this  brings  out  the 
best  in  people.  I’ll  tell  you  that,”  she 
said. 

Van  Buren  added  that  she  was  com¬ 
forted  by  numerous  calls  from  relatives. 


friends  and  Universal  staffers  who  were 
concerned  about  how  she  might  have 
been  affected  by  the  quake.  One  call 
came  from  her  twin  sister  and  fellow 
advice  writer,  Ann  Landers  of  Cre¬ 
ators. 

While  almost  anyone  would  need 
comforting  after  a  quake,  several  of 
those  interviewed  said  they  thought 
Los  Angeles  residents  handled  the  sit¬ 
uation  well. 

“It  never  ceases  to  amaze  me  how  re¬ 
silient  Angelenos  are  after  years  of 
quakes,  riots  and  fires,”  Christensen  re¬ 
marked.  “It’s  a  tough  city.” 

Tribune  will  provide 
satellite  TV  listings 

TRIBUNE  MEDIA  SERVICES  will 
provide  listings  for  the  United  States 
Satellite  Broadcasting  Co.’s  satellite 
television  service,  which  is  scheduled 
to  start  in  April. 

The  service  will  use  an  18-inch 
satellite  dish  and  Digital  Satellite  Sys¬ 
tem  receiving  unit  to  offer  consumers 
more  program  choices,  laser-disk-qual¬ 
ity  pictures  and  CD-quality  sound. 
USSBC  will  broadcast  programming 
from  Showtime,  HBO,  Cinemax,  the 
Movie  Channel,  MTV,  VH-1,  Nick¬ 
elodeon,  Comedy  Central,  Lifetime, 
All  News  Channel  and  other  informa¬ 
tion  and  entertainment  sources. 

TMS  is  providing  the  data  technol¬ 
ogy  for  USSBC’s  on-screen  TV  list¬ 
ings,  which  will  allow  users  to  select 
from  categories,  such  as  movies  or 
sports,  to  receive  customized  viewing 
information. 

Copley  picks  Mellis 
for  new  photo  post 

GREGORY  MELLIS  HAS  been  nam¬ 
ed  to  the  new  post  of  director  of  pho¬ 
tography  at  Copley  News  Service. 

Mellis,  32,  has  been  director  of  pho¬ 
tography  and  a  staff  photographer  at 


Qregory  Mellis 


the  Springfield,  Ill.,  State  Journal-Reg' 
ister,  a  Copley  paper.  He  twice  has 
been  named  Illinois  Photographer  of 
the  Year  and  has  won  other  awards. 

In  his  CNS  post,  the  Chicago-based 
Mellis  will  continue  to  serve  Copley’s 
Illinois  papers  while  working  with  all 
CNS  bureaus  and  producing  a  number 
of  personal  photojournalism  projects. 

Mideast  feature  has 
column  and  cartoon 

ABBA  EBAN  AND  Ranan  Lurie  are 
collaborating  on  a  monthly  feature 
about  the  Mideast. 

The  Cartoonews  International  of¬ 
fering  consists  of  a  column  by  Eban 
and  a  political  cartoon  on  the  same 
subject  by  Lurie. 

Eban  is  the  former  Israeli  foreign 
minister  and  U.N.  ambassador  as  well 
as  an  author,  lecturer  and  more. 

Lurie  is  the  most  widely  syndicated 
political  cartoonist  in  the  world,  ac¬ 
cording  to  the  Guinness  Book  of  World 
Records.  The  former  Israeli  paratroop¬ 
er  also  does  a  cartoon  that  accompa¬ 
nies  the  New  York  Times  Syndicate 
column  by  former  Soviet  leader 
Mikhail  Gorbachev. 

Cartoonews  is  based  in  Greenwich, 
Conn.,  and  New  York. 


Pen  Point  counter  Pencil  Point 


Eban  is  the  tamer  Faeign 
Mnsta  ol  Israel,  a  UN.  Ambassada, 
statesman  and  best  seSmg  autha, 
unvasity  tectaa  and  are  of  the  laemost 
political  analysts  n  the  watdmerta  today. 


Ranan  R.  Laie  is  the  most  widely 
syniica  led  political  cartoons!  n  the 
wakL  and  an  adjunct  lefowwith 
the  Centff  ta  Strategc  &  hlanalional 
Studes,  the  Washington.  D.C  thnk  tank. 


Abba  Eban  and  Ranan  Lurie  are  providing  commentary  together. 
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to  the  broadcasting  media.  One  hun¬ 
dred  billboards  were  produced  for 
$9,400;  two  months  of  posting  cost 
$46,000.  Fifty  bus  cards  were  produced 
for  $5,000;  two  months  of  posting  on 
the  Toledo  Area  Rapid  Transit  Author¬ 
ity  system  cost  $12,000.  Point-of-pur¬ 
chase  items,  such  as  placards  for  con¬ 
venience  stores,  cost  $7,000.  Approxi¬ 
mately  $2,200  was  spent  advertising  for 
carriers  in  community  newspapers. 

The  Blade  also  purchased  2,000 
Dawn  Patrol  bags  at  $5  each,  1,000 
baseball  caps  for  nearly  $3,000,  and 
1,188  coffee  mugs  for  nearly  $2,000. 
Additionally,  full-,  half-  and  quarter- 
page  advertisements  ran  periodically  in 
the  Blade,  with  minimal  cost  to  the 
newspaper. 

The  Blade’s  marketing  activities 
were  not  limited  to  subscribers.  Some 
newspapers  converting  to  a  morning 
delivery  cycle  have  reported  a  100% 
turnover  in  carriers,  largely  because  of 
parental  concerns  about  6:30  a.m.  de¬ 
livery. 

Blade  circulation  director  Mike  Mc¬ 
Caffrey  elected  to  include  his  40  dis¬ 
trict  managers  in  the  planning  process. 

“1  identified  quickly  the  primary 
change  agents  in  the  organization  for 
making  the  conversion  a  success,”  he 
said.  “They  were  our  district  managers 
—  the  people  who  directly  work  with 
our  carriers  —  where  the  rubber  meets 
the  road.  We  presented  them  with  the 
parameters  and  asked  what  we  needed 
to  do  to  help  them  pull  this  off.” 

McCaffrey’s  “brainstorming”  ses¬ 
sions  with  the  district  managers  result¬ 
ed  in  the  creation  of  the  Dawn  Patrol, 
the  collective  name  given  to  the  news¬ 
paper’s  morning  carriers. 

The  40  district  managers  talked  to 
all  2,000  carriers  individually  in  an  at¬ 
tempt  to  reduce  the  50%  turnover  Mc¬ 
Caffrey  expected.  Ultimately,  carrier 
turnover  was  only  26%  when  the  news¬ 
paper  converted  Sept.  8,  1992.  (The 
Blade  usually  has  a  5%  to  20%  turn¬ 
over  in  September.) 

In  addition  to  the  district  managers’ 
efforts,  two  other  factors  were  respon¬ 
sible  for  the  low  turnover. 

First  was  the  Blade’s  long-standing 
informal  arrangement  of  some  carriers 
purchasing  their  routes. 

“If  they  abandoned  their  routes 
without  finding  a  replacement,  they 
wouldn’t  get  their  money  back,”  co¬ 
publisher  William  Block  Jr.  said. 

The  second  factor  was  an  incentive 


fund  set  up  for  carriers. 

Frederickson,  after  receiving 
$415,000  for  promotion,  “rebated” 
$90,000  to  McCaffrey  for  this  purpose. 
Each  carrier  who  remained  with  the 
Blade  received  up  to  $50  per  route, 
payable  in  installments  of  $10,  $15  and 
$25.  The  first  installment  was  paid  six 
weeks  after  the  conversion,  the  second 
in  late  December  1992  and  the  third  at 
the  beginning  of  March  1993. 

McCaffrey  sent  a  letter  to  all  carriers 
and  parents  of  carriers  when  the  Blade 
announced  its  conversion  in  June 
1992.  He  received  40  phone  calls  from 
parents  who  were  “fairly  adamant” 
about  their  disapproval. 

Although  most  of  the  concerns  in¬ 
volved  safety,  McCaffrey  explained 
that  the  early  morning  is  safer  than  the 
afternoon  delivery  cycle. 

“There’s  less  traffic,”  he  said.  “In  this 
industry,  most  carriers  are  injured  not 
by  personal  attacks  but  by  automobile 
accidents.  That  isn’t  as  big  a  threat  at 
6:30  a.m.  as  it  is  after  school.  Parents 
perceive  the  morning  to  be  more  dan¬ 
gerous,  but  it’s  really  not.” 

The  Blade’s  editorial  employees  gen¬ 
erally  welcomed  the  conversion,  editor 
Tom  Walton  said. 

“They  feel  a  little  more  vitality  and 
a  little  more  alive  in  terms  of  the  news 
product  being  fresh,”  he  said.  “Just 
hours  after  it  happened,  it’s  in  our 
readers’  hands.  There’s  an  excitement 
about  it.” 

Because  one  of  the  distinguishing 
characteristics  of  a  morning  newspaper 
is  increased  coverage  of  sports  and 
business,  the  Blade  committed  10  addi¬ 
tional  pages  a  week  to  those  sections. 

For  the  newspaper’s  advertising  de¬ 
partment,  changes  resulting  from  morn¬ 
ing  publication  were  minimal. 

Account  managers  would  continue  to 
conduct  business  with  advertisers  when 
the  advertisers  were  available. 

The  conversion  was  heartily  en¬ 
dorsed  by  advertising  director  Edward 
Schultz,  who  called  it  a  “win-win  situ¬ 
ation.” 

“Before,  businesses  advertised  today 
to  reach  an  audience  tomorrow,” 
Schultz  said.  “With  delivery  at  6:30 
a.m.,  the  consumer  has  11  more  hours 
per  day  to  respond  to  that  advertising 
message.  Unequivocally,  there  was  not 
one  advertiser  who  didn’t  want  to  see 
this  change.  If  there  was  any  advertiser 
concern,  it  involved  our  ability  to  get 
the  paper  delivered  in  the  morning 
and  meet  our  claim.  We  had  to  prove 
we  could  do  that.” 

Those  involved  in  planning  the 


changeover  point  to  its  overwhelming 
success.  Frederickson  said  it  “may  very 
well  go  down  as  the  most  successful 
morning  newspaper  conversion  in  the 
country.” 

McCaffrey  called  it  “the  smoothest 
conversion  that  any  of  us  in  the  busi¬ 
ness  have  heard  about.” 

Other  newspapers  planning  a  con¬ 
version  may  want  to  examine  the  fac¬ 
tors  responsible  for  the  Blade’s  success: 
selection  of  the  changeover  date,  stag¬ 
ing  of  the  announcement,  intensity 
and  diversity  of  the  advertising  cam¬ 
paign,  and  identification  of  the  district 
circulation  managers  as  the  primary 
change  agents. 

Members 

Continued  from  page  10 

advertising,  marketing  and  circulation 
groups. 

In  terms  of  U.S.  daily  circulation, 
NAA  membership  slipped  from  90%  to 
85%. 

Total  membership  —  including  U.S., 
Canadian  and  other  dailies  and  week¬ 
lies  plus  associate  members  and  college 
professors  —  increased  from  1,294  be¬ 
fore  the  merger  to  1,559  at  last  count. 

Since  the  merger,  which  brought 
hundreds  of  members  from  the  individ¬ 
ual  associations  to  swell  NAA  member¬ 
ship  from  904  to  1,217,  U.S.  daily  mem¬ 
bership  plunged  to  895,  and  total  mem¬ 
bership  dropped  from  2,351  to  1,559. 

Overall,  quitters  overwhelmed  join¬ 
ers  923  to  131  since  the  merger.  Losses 
included  283  resignations  and  250  ejec¬ 
tions  for  failure  to  pay  dues. 

“We  expected  some  would  drop  out. 
Among  small  papers,  membership  is 
down  somewhat  but  where  we  thought 
it  would  be,”  NAA  spokeswoman  Nan¬ 
cy  Jones  said. 

Many  of  the  papers  leaving  the  orga¬ 
nization  are  small  dailies  reacting  to 
phased-in  dues  increases  that  began  in 
June. 

With  the  last  dues  hikes  scheduled 
this  June,  NAA  is  considering  adjusting 
dues  to  retain  more  small  and  indepen¬ 
dent  papers. 

After  several  rounds  of  layoffs,  the 
merger  has  saved  money  for  the  news¬ 
paper  industry,  which  before  NAA  sup¬ 
ported  seven  independent  associations 
with  combined  budgets  of  $39  million  a 
year. 

NAA’s  1993  budget  of  $32.8  million  is 
projected  to  decline  to  $31.6  million 
this  year,  Jones  said.  Kd?? 
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Saguenay  region  of  Quebec.  They  will 
be  expanded  to  1.4  million  more 
homes  in  Quebec  City  and  Montreal 
by  2002. 

Videotron  already  has  26%  of  its  1.2 
million  subscribers  using  a  basic  inter¬ 
active  service  for  which  they  pay  a  pre¬ 
mium  of  about  $6. 

The  six  partners  are  investing  $134 
million  to  install  equipment  into  peo¬ 
ple’s  homes:  the  set-top  computer  ter¬ 
minal  in  a  box  that  is  the  heart  of  the 
system  plus  such  peripherals  as  print¬ 
ers,  for  coupons  and  receipts,  and  cred¬ 
it  and  debit  card  machines.  For  Hearst, 
the  upfront  money  comes  to  about 
$13.4  million. 

But  that’s  just  the  ante.  Each  mem¬ 
ber  also  must  invest  in  developing  and 
marketing  the  services  it  will  offer. 
Closely  held  Hearst  said  its  costs  were 
“impossible  to  predict.” 

But  Videotron  chairman  Andre 
Chagnon  said  his  company  was  com¬ 
mitted  to  investing  more  than  $500 
million  in  fiber-optic  cable  and  other 
equipment. 

Developers  said  UBl  is  designed  to 
be  a  going  business  from  the  outset, 
not  an  experiment. 

Consortium  members  plan  to  hire  a 
general  manager. 

Partners  in  the  consortium  are 
Videotron,  20%;  the  publicly  owned 
electric  company,  Hydro-Quebec, 
20%;  the  national  postal  service, 
Canada  Post  Corp.,  18%;  the  provin¬ 
cial  lottery,  Loto-Quebec,  12%;  Na¬ 
tional  Bank  of  Canada,  10%;  Video¬ 
tron  subsidiary  Videoway,  10%;  and 
Hearst,  10%. 

Videoway  is  developing  the  system 
software  and  communications  proto¬ 
cols. 

Hearst  chairman  and  CEO  Frank 
Bennack  Jr.  and  Alfred  Sykes,  presi¬ 
dent  of  Hearst’s  new  media  division 
and  former  chairman  of  the  Federal 
Communications  Commission,  an¬ 
nounced  the  consortium  at  a  New  York 
news  conference,  linked  by  satellite 
with  concurrent  press  conferences  in 
Canada. 

Hearst’s  products,  all  funded  by  ad¬ 
vertisers,  will  include  yellow  pages,  dis¬ 
play  ads,  coupons  and  advertising  cir¬ 
culars.  Advertisers  also  may  be  able  to 
deliver  “personalized”  messages  to  spe¬ 
cific  homes. 

Bennack  said  Hearst  has  “no  con¬ 
crete  plans”  to  export  UBl  south  of  the 
Canadian  border,  but  “certainly,  we 


are  thinking  in  those  terms.” 

If  governments  drop  their  prohibi¬ 
tions  on  gambling,  he  speculated,  UBl 
could  allow  people  to  buy  lottery  tick¬ 
ets  or  bet  on  horse  races  without  leav¬ 
ing  their  homes. 

Bennack  said  Hearst  envisions  the 
“enormous  prospects”  for  electronic 
advertising  and  plans  “several  signifi¬ 
cant  announcements”  on  the  subject. 

Using  a  yellow  pages  publisher  it  ac¬ 
quired  this  month  in  Texas,  where  it 
owns  six  newspapers,  Hearst  said  it  was 
“looking  at”  interactive  ads  that  com¬ 
bine  yellow  pages  and  newspaper  clas¬ 
sified  ads. 

Abilene,  Texas-based  Associated 
Publishing  Co.,  publisher  of  10  directo¬ 
ries  circulating  750,000  books  in  West 
Texas,  two  in  Hearst  newspaper  areas, 
will  retain  several  executives  and  will 
work  with  Hearst’s  newspaper  and  new 
media  divisions. 


The  wire  service  isn’t  about  to 
change  the  system,  AP  sports  editor 
Terry  Taylor  said.  “We  really  don’t  see 
it  as  a  problem,”  she  added. 

Fayetteville  (N.C.)  Observer-Times 
sportswriter  Brett  Friedlander  has  vot¬ 
ed  the  past  four  years  but  now  has  sec¬ 
ond  thoughts. 

“They  changed  all  the  rules  on  us,” 
Friedlander  said.  “Now  1  feel  really  un¬ 
comfortable  about  it.  1  don’t  think  we 
need  to  put  ourselves  in  that  situation 
where  we  decide  which  teams  go 
where.  Can  you  imagine  the  city  side 
of  a  newspaper  determining  a  mayoral 
election?  What’s  the  difference?” 

The  difference.  Cole  said,  might  be 
found  in  many  newspaper  staffers’ 
opinions  of  their  sports  departments. 

Labeled  as  the  “toy  department,” 
only  half-jokingly,  by  co-workers  in  the 
newsroom,  many  sports  departments 
don’t  have  to  meet  ethical  guidelines 
established  for  other  sections  of  the 
paper. 

“They  got  that  label  simply  because 
they  used  to  write  about  games  and 
nothing  but  games,”  said  Cole,  a  for¬ 
mer  sportswriter.  “It  used  to  be  the  de¬ 
partment  was  tucked  in  the  back  of  the 
newsroom  and  wasn’t  taken  too  seri¬ 
ously.  But  now  we’re  talking  about  re¬ 
porters  making  million-dollar  decisions 
for  the  teams  they  cover  or  the  cities 
they  live  in,  and  that’s  not  right.” 

Bell  is  a  free-lance  writer. 


quency  of  its  thrice-weekly  zoned  sec¬ 
tions  to  daily. 

Included  in  the  unit  are  a  dozen  full- 
timers  who  get  $520  a  week  plus  paid 
vacations  and  health  insurance.  Fifty 
more  work  32  hours  a  week  for  $452. 
The  rest  are  paid  by  the  story  or  photo 
assignment.  Many  work  under  two- 
year  contracts. 

The  paper  does  not  withhold  payroll 
taxes,  nor  does  it  pay  Social  Security, 
unemployment  or  workers  compensa¬ 
tion.  Part-timers  pay  40%  of  the  cost 
of  a  health  insurance  plan  inferior  to 
that  of  other  employees. 

“We  felt  like  we  never  existed  in  the 
Inquirer,”  said  Tammy  McGinley,  a 
photographer  in  the  unit. 

McGinley,  29,  was  on  the  job  less 
than  two  years  when  she  voted  against 
the  union  in  1988.  But  in  1990,  she 
helped  restart  the  organization  effort 
because  “after  awhile,  the  mythology  of 
a  byline  in  the  Inquirer  wears  off  and 
you  worry  about  health  care  and  un¬ 
employment.” 

She  said  she  was  glad  the  drive  was 
over  but  knows  that  getting  a  contract 
will  take  a  lot  of  work. 

“It  was  never  an  issue  of  denying 
employment,”  Fancher  said.  He  said 
the  paper  would  have  preferred  to  con¬ 
tinue  the  “mutually  beneficial”  ar¬ 
rangement  in  which  inexperienced 
journalists  gain  “high-quality  entry- 
level  experience.” 

The  conflict  dates  to  1988,  when  a 
group  of  correspondents  pooled  their 
money  to  start  an  independent  union 
but  lost  the  representation  vote.  The 
paper  later  settled  Labor  Department 
charges  of  failing  to  pay  overtime. 

Union  organizers  said  this  was  only 
the  second  time  the  Guild  had  orga¬ 
nized  a  group  of  reporters  who  had 
been  treated  as  stringers,  or  indepen¬ 
dent  contractors.  The  first  time  was  in 
Scranton,  Pa.,  in  1986,  said  Dave 
Baum,  a  Guild  service  representative. 


THE  VERMONT  CAPITAL,  Montpe- 
.ier.  das  a  new  community  newspaper, 
tie  'Aontpelier  Bridge,  a  free,  bimonth- 
iv  icvrit  project  of  a  group  of  volunteers. 

The  nonprofit  Montpelier  Commu¬ 
nity  Newspaper  Association  published 
7,000  copies  of  the  first  issue,  which  was 
distributed  to  area  homes  and  business¬ 
es. 
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FEATURES  AVAILABLE 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks. 
FREE  TRIAL  by  touch-tone  phone.  Call 
(408)  733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1  -800-322-5 1 0 1 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  availoble  on  road  tests,  car  care, 
auto  trivia,  auto  history.  (313)  573- 
2755. 


BOOK  FEATURE 


NEW  BOOK  FEATURE  -  The  Usual  Sus¬ 
pects:  Mystery  Lineup,  Weekly, 
monthly.  For  free  samples,  rates,  write: 
Betty  Nicholas,  Box  3308  Merchandise 
Mart,  Chicago,  IL  60654,  phone  (708) 
657-0323. 


BUSINESS  NEWS 


GET  MORE  READERS  and  advertisers 
involved  in  your  daily  and  Sunday  busi¬ 
ness  pages  with  lively  coverage  From 
major  business  publications.  Call  or  (ax 
for  weekly  samples.  Joe  Hanley,  CRAIN 
NEWS  SERVICE.  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


ENTERTAINMENT 


BLACK  FEMALE  COLUMNIST  has  free 
Soap  Opera  T-shirts,  photos  of  stars, 
and  other  soap  items  for  your  readers 
guaranteeing  large  readership.  Popular 
Soap  Opera  Trivia  and  news  column. 
To  get  it  free  fast  by  Fox  write  Patricia 
Foote,  PO  Box  36524,  Grosse  Pointe, 
Ml  48236. 


Friends  and  wine  should  be  old. 

Spanish  proverb 


ENTERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  11552.  (914)  664-8780. 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 19  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


COMIC  FEATURES 


Help  a  friend 
LEARN  ENGUSH  HERE 
connects  immigrants  to  your  paper. 
New  daily  feature.  Inexpensive.  Fun. 

Highly-praised.  Tearsheets: 
SilvaStone,  PO  Box  4339,  Redondo 
Beach,  CA  90278.  (310)  372-0663. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star 
photos.  Our  1 8th  year.  CineniKin  Syn¬ 
dicate,  7  Charles  Court,  Middletown, 
NY  10940;  (914)  692-4572.  Fax  (914) 
692-8311. 


COMIC  FEATURES 


MAGAZINES  FOR  SALE 


SUCCESSFUL  15  year  old  publication 
for  municipal  highway  superintendents 
and  DPW  directors  circulated  through¬ 
out  NY  State.  Excellent  growth  poten¬ 
tial.  Suitable  for  husband/wife  team. 
Owner  retiring.  Write  to  Box  06764, 
Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Halls,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-01 70 


CLASSIFIED  ADVERTISING  DEADLINES 

IN  COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 


★  ★  ★  PUZZLES  ★  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  for  a  FREE  kit  (9 14)  939-2 1 1 1 


EXPERIENCED  APPRAISERS 
For  estsates,  tax,  stock,  asset,  deprecia¬ 
tion,  insurance,  bank,  partners,  ESOP, 
other. 

BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Be^h 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(519)  631-5709 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 


SENIOR  HEALTH 


"SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
1 0  years  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Sam¬ 
ples,  rates.  Frank  A4aclnnis,  M.D.  HFM 
Literary  Enterprise,  #104-3282  Casorso 
Rood,  Kelowna,  British  Columbia,  Can¬ 
ada  VI W3L6. 

(604)  868-8603 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


WEATHER  SERVICES 


♦  ♦  ♦  ACCU-WEATHER  ♦  ♦  ♦ 
Accurate,  attractive  weather  pages 
help  you  compete  against  other 
media  and  out-of-town  dailies.  Used 
by  AP  and  ISO  individual  newspa¬ 
pers.  Call  for  FREE  information. 
(814)  234-9601  x400. 


SEND  E&P  BOX  REPLIES 
TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1(X)11 


NEWSPAPER  BROKERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  Box  C, 
Boston,  MA  021 74.  (61 7)  643- 1 863 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highmt  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

It  is  one  of  the  blessings  of  old  friends 
is  that  you  can  afford  to  be  stupid  with 
them. 

Ralph  Waldo  Emerson 
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NEWSPAPER  BROKERS 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Soles  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligaHon. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKEY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  far  a  brochure  and  proposal 
before  listing  your  paper.  4  Water 
Street,  Boston,  A4A  02174.  (617)  643- 
1863. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 
We  specialize  in  assisting  owners  in 
exploring  ond  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 

1 85  Oalcland,  Suite  210 
Birmingham,  Ml  48009 
(810)  646-4230 


Fournier  Medio  Service  Inc. 
Appraisal  -  Brokerage-Consulting 
John  L  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper  Sales,  Appraisals,  Consulta¬ 
tions  Jim  Hall  Media  Services  410  Elm 
St.  Troy,  AL  36081  (205)  566-71 98 
FAX  (205)  566-01 70. 


MEDIAAMERICA  BROKER 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
4365  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  271 16-3308 
Ph,(703)846-8410  Fax  (703)846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


Award  Winning  COLORADO  WEEKLY 
for  Sale.  Located  near  growing  ski  area 
and  world  class  golf  course.  1 ,200 
Circulation.  $100,000.  Send  inquiries 
to  Box  06756,  Editor  &  Publisher. 


NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 

Daily,  Weekly.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.  1801  Ex¬ 
position,  Austin,  TX  78703  (512)  476- 
3950. 


SOUTH  CAROLINA  -  Unparalleled 
opportunity  for  an  owner-operator  will¬ 
ing  to  move  to  a  beautiful  city  and  vrork 
hard.  Revenues  in  excess  of  $350,000. 
Asking  $250,000  with  some  owner 
financing  available.  Call  or  Write  Jim 
Hall,  Jim  Hall  Medio  Services,  PO  Box 
1088,  Troy,  AL  36081.  (205)  566- 
7198. 


TWIN  BI-WEEKLIES:  Old  established 
newspapers  in  southwest  growth 
market.  Revenues  $1,250,000  and 
26%  cash  flow  to  owner.  Minimal  com¬ 
petition.  Modern  plant  with  six-unit 
press.  Owner  retiring.  Terms. 

NICE  SHOPPER  in  metro  area,  mailed 
to  selected  postal  zones.  Gross 
$1,300,000.  Nice  profit.  $1,250,000. 
Terms. 

TEXAS  WEEKLY  and  two  niche  news¬ 
papers  in  fast-growing  community. 
Niche  papers  are  regional.  Gross 
$690,000  provides  nice  cash  flow  to 
owner.  Price  of  $925,000  includes 
building  valued  at  $1 55,000.  Terms. 

ROCKY  MOUNTAIN  Weekly.  Serves 
one  of  the  country's  top  vacation  spots. 
No  direct  competition.  Gross  $270,000 
and  growing.  $250,000.  Terms. 

COUNTY  SEAT  weekly  with  press.  Sta¬ 
ble  isolated  community.  No  competi¬ 
tion.  Revenues  $274,000  and  $55,000 
available  to  owner.  Terms. 

RICKENBACHER  MEDIA  CO. 

3828  Mockingbird  Lane 
Dallos,  TX  75205 
(214)  520-7025 


NEWSPAPERS  FOR  SALE 


WELL  ESTABUSHED  NYC  weekly  news¬ 
paper  group  $1,000,000  gross.  Write 
to  Box  06704,  Editor  &  Publisher. 


WESTERN  MASSACHUSETTS  WEEKLY. 
Ideal  owner-operator  situation.  Strong 
market,  solid  sales  history.  Larry 
Grimes,  W.B.  Grimes  Co.,  (301)  540- 
0636. 


WOULD  YOU  sell  ads,  write  news  and 
put  in  long  hours  for  low  pay  if  you 
could  buy  your  own  newspaper  for  very 
little  cash  down?  Write  for  details  to  Bill 
Berger,  ATN,  Inc.  1801  Exposition, 
Austin,  TX  78703 


NEWSPAPERS  WANTED 


WE  ARE  owner /operators  of  more  than 
200  daily  and  weekly  newspapers  in 
the  U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and  dis¬ 
cussions  are  confidential. 

Contact; 

Kenneth  W.  Cope 
Executive  Vice-President 
1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 
FAX  (41 7)  451 -6408 


PUBUCATIONS  FOR  SALE 


HOUSTON  SUBURBAN  SPORTS 
PUBUCATION  FOR  SALE 
7  year  track  record.  Gross  300K 
annually  with  25%  growth  per  year. 
Call  Lonnie  for  more  info. 
(713)  488-4900 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


MISCELLANEOUS 


MIRACLE  INDUSTRIES  INC. 


2SS  GREAT  HIU  ROAD .  NAUGATUCK.  CT  06710 
(203)  723  0828  FAX(203)  723  0394  (800)  526  75S8 


V-25. 5  units,  JF-25,  TQF  I1 1/4  folder. 

V-25. 4  units,  JF-4,  TQF  I1 1/4  folder. 

V-150, 2  units,  w/brush  dampening  and  circumferential 
register  and  JF-15  folder  w/cross  perf,  TQF  I1 1/4  folder. 

V-15D,  8  units,  w/brush  dampening  and  circumferential 
register  and  JF-15  folder. 

V-15A,  5  units,  JF-7  folder. 

V-2S,  V-150,  V-15A  add  on  units,  as  is  or  remanufactured. 

Community  SSC  5  units,  1  folder  w/1/2  1/4  and  double 
parallel  fold,  can  be  seen  in  operation. 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom  CKOp- 
tical  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  V/IRE 
CONVERT  TO  BELT  CONVEYORS 
call:  (407)  273-5218 
Fax  (407)  273-901 1 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strapppers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 


Call  MidAnrerica  Graphics 
at  (800)  356-4886 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1 668  or  (21 4)  869-2844. 


Modular  Distribution  Systems 
1  tyline/2  docks;  2  tyline/4  docks 
3  tyline/6  docks;  4  lyline/8  docks 
(407)  273-521 8  FAX  (407)  273-901 1 


PRE  OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 


VALLY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  Na 
loss  of  production.  Cost  saving. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


Refurbished  add  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 
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EQUIPMENT  &  SUPPLIES  i 

PRESSES 

PRESSES 

1  HARRIS  N-845  HEATSET  PRESSES 

PRESSROOM 

4  Units  1  Folder  22-3/4"  cuhoff 

MAN-Roland  Folders 

8  Units  2  Folders  22-3/4"  cut-off 

1 60  pages  -  double  out  -  22-3/4  with 

3  high  former  &  angle  bars 

,  (901)423-1343 

Only  7  years  old 

METRO,  URBANITE,  COMMUNITY,  SC, 

GOSS  R.T.P's  42"  with  Y  columns  and 

SSC,  MAN  4/2  presses.  AL  TABER 

wall  brackets  1 0  AVAILABLE 

(404)  552-1 528  FAX  (404)  552-2669 

Goss  3-2  folders 

1  The  friendships  that  last  are  those 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

wherein  each  friend  respects  the  other's 

Press  drives  (or  24  units 

dignity  to  the  point  of  not  really  wanting 

60HPG.E.  drives 

Only  7  years  old 

,  anything  from  him. 

Northeast  Industries  (21 3)  256-4791 

[  Cyril  Connolly 

Urbanite  '  1 000"  series  folder  for  sale. 
Available  March.  No  dealers. 
(404)  841-0168 


SCANNERS 


TWO  RZ  200-S  scanners. 
Excellent  condition.  Make  offer 
(708)  870-3760 


WANTED  TO  BUY 


COLlEaOR  SEEKS  TO  BUY  USED 
RACKS  IN  WORKING  CONDITION. 
Zones  2,  3, or  5  preferred. 
(419)  427-0519.  Bubba 


CALL  US -WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  ferguson  (800)  356-4886  of 
(ox  (816)  887-2762. 


IMMEDIATELY  NEEDED 
4  add  on  Metro  units  22  3/4",  with  reels 
and  Y  columns. 

4  to  8  Unit  Harris  VI 5D  web  press. 

2  to  1 0  Unit  Harris  VI 5A  web  press. 

All  calls  will  be  kept  in  strict  confiderKe. 
Call  John  Velilla  (91 3)  541  -8886. 


Friendship  will  not  stand  the  strain  of 
very  much  good  advice  for  very  long. 

RooertLynd 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
Nationwide  (5 16)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SOUTHERN  TELEMARKETING 
Has  what  It  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


.Starts 
.Stop  Sauer 
.Uerlficatlon 
.Collections^ 


7e;(as  OutSoundjinc. 

I^rvmg  Newspooen  NotonwidO 


1  800  880-9136  , 
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CIRCULATION  SERVICES 


ymfmr 

THB  CUSTOMER 
CONNECTION 

1-8l)0-327-8463 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  ancT more 
Allon  Schriebman,  (810)  399-6100. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


CONSULTANTS 


45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and  research 
materials,  custom  maps,  copy  writing 
and  graphic  design  (or  newspapers.  Con¬ 
sulting  (or  startups  and  niche  pub¬ 
lications. 

Call  Bob  Frame  at  (91 9)  286-4980. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
Market  Guide 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at  (212)  675-4380. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  alsa 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hoor  UnePO  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOU  FREE  1  (800)  657-21 1 0 


It^s  a  Classified  Secret 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&.P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


When  you  need  the  Classified^s, 
<we*re  here  -  every  week! 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT-PROFESSOR,  Tenure 
Trock.  Candidate  will  coordinate  news- 
ed  option,  teach  core  reporting  lecture/ 
lab,  required  courses  in  public  affairs 
and  advanced  reporting.  Master's 
degree  required,  doctorate  preferred. 
Significant  professional  experience  in 
print  journalism  required.  Send 
application  letter,  names,  addresses 
and  telephone  numbers  of  three 
references,  and  vita  by  March  1 5,  to 
Dr.  Maureen  Nemecek,  Chair,  Person¬ 
nel  Committee,  School  of  Journalism  and 
Broodcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater,  OK  74078.  OSU  is  an 
EEO/AA  Employer.  Women  and 
minorities  are  encouroged  to  apply. 


VISITING  ASSISTANT  PROFESSOR, 
Ausgust  1994  to  May  1995.  Candi¬ 
date  will  teach  beginning  media  report¬ 
ing  and  writing  lecture  and  lab,  assist 
with  PR  media  lab  and  graphics  course 
as  needed.  Master's  degree  required, 
doctorate  preferred.  Significant  pro¬ 
fessional  experience  in  print  and/or 
broadcast  journalism  required.  Send 
application  letter,  names,  addresses 
and  telephone  numbers  of  three 
references,  and  vita  by  March  1 5  to  Dr. 
Maureen  Nemecek,  Chair,  Personnel 
Committee,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater,  OK  74078.  OSU  is  an 
EEO/Affirmative  Action  Employer. 
Women  and  minorities  are  encouraged 
to  apply. 

ADMINISTRATIVE 

GENERAL  MANAGER/AD  DIREQOR 
Looking  for  someone  to  help  us  take  our 
two  semi-weekly  newspapers  into  the 
21  St  century.  But  we  want  to  do  it  right 
now.  Must  be  knowledgeable  in  all 
areas.  Send  resume  to  Roger  Porter, 
Standard-Journal  Newspapers,  PO  Box 
1 0,  Rexburg,  ID  83440. 

NEWS  MEDIA  SERVICES  MANAGER 

The  National  Education  Association 
seeks  candidates  with  at  least  five  years 
of  professional  experience  in  news 
media  relations.  Experience  must 
include  work  in  both  print  and 
electronic  media  developing  and  imple¬ 
menting  media  relations  strategies, 
programs  and  activities  to  gain  large 
scale  and/or  notional  visibility;  manag¬ 
ing  a  full  program  or  staff;  and  acting 
as  spokesperson  in  representing  an 
organization.  The  successful  applicant 
will  possess  extensive  knowledge  of  the 
communications  field,  highly  effective 
oral  and  written  communications  skills, 
established  relationships  in  the  field, 
experience  developing  wide-ranging 
news  media  campaigns,  and  successful 
project  management  experience. 

Salary  range  $65,913  to  $93,499, 
plus  excellent  benefits  package.  Resume 
and  cover  letter  specifying  vacancy 
must  be  received  by  close  of  business 
on  2/25/94.  Direct  to:  Employment 
Manager,  National  Education  Associa¬ 
tion,  1201  16th  Street,  NW,  Washing¬ 
ton,  DC  20036. 

NEA  is  an  EE/OA  Employer 


ADMINISTRATIVE 

PUBUSHER 

We  are  looking  for  a  creative,  hands- 
on  publisher  for  our  Norwalk  (Ohio) 
Reflector,  a  9,000-circulation  daily  in  a 
caunty  seat  of  15,000  in  north  central 
Ohio.  To  replace  a  long-time  publisher 
who  is  retiring  August  1 ,  1 994.  We  are 
a  family-owned  group  that  gives  its 
publishers  plenty  of  running  room. 
Despite  a  rural  setting,  the  Reflector  con¬ 
tends  with  fierce  competition  for  both 
news  and  advertising.  Applicants 
should  have  newspaper  managerial 
experience  as  well  as  strong  opinions 
about  a  newspaper's  role  in  the  com¬ 
munity  and  where  our  industry  is 
headed.  Write  (please,  don't  call)  with 
resume/references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537  E. 
Center  Street,  Suite  201,  Kingsport,  TN 
37660.  An  equal  oppartunity 
employer. 


WE  ARE  LOOKING  FOR  a  creative, 
innovative  Executive  Director  for  the 
Arizona  Newspapers  Assaciation,  a 
150-member  organization  comprised 
of  monthly,  weekly  and  daily  newspa¬ 
pers. 

The  executive  director  heads  the  asso¬ 
ciation's  legislative  efforts,  maintains  a 
watchful  eye  and  proactive  stance  on 
both  business  and  First  Amendment 
issues.  Additionally,  ANA  operates  an 
agency  ad-plocement/ sales  department 
and  Clipping  Bureau.  Member  services 
includes  a  variety  of  publications, 
seminars  as  well  as  a  summer 
workshop  and  fall/winter  convention 
and  related  contests. 

We  need  a  skilled  newspaper  pro¬ 
fessional  who  can  address  issues  facing 
newspapers  today  and  help  our  mem¬ 
bers  see  the  future.  This  is  a  hands-on 
position  requiring  administrative  and 
superior  people  skills.  Write  (please, 
don't  call  or  fax)  with  resume/ 
references  and  a  letter  explaining  what 
you  can  do  and  where  you  believe  our 
industry  is  headed. 

Mail  to  Linda  Ritchie,  ANA  Search, 
Havasu  Newspapers,  Inc.,  2225  W. 
Acoma,  Lake  Havasu  City,  AZ  86403. 

Resumes  will  be  taken  until  Feb.  1 5, 
1994, 

ADVERTISING 

ADVERTISING  DIREQOR  for  one  of  the 
premier  suburban  weekly  newspaper 
chains  in  the  East.  Well  established, 
paid  publications  with  companion  pro¬ 
ducts.  Responsibilities  include  retail  and 
classified  sales  management,  budget 
planning,  training,  goals  &  incentives, 
and  selling  major/regional  accounts. 
An  excellent  career  opportunity.  Send 
resume  to  Steven  Parker,  Business 
Manager,  Recorder  Publishing  Co.,  17- 
19  Morristown  Road,  Bernardsville,  NJ 
07924. 


By  associating  with  good  and  evil 
persons  a  man  acquires  the  virtues  and 
vices  which  they  possess,  even  as  the 
wind  blowing  over  different  places 
takes  along  good  arKi  bad  odors. 

The  Panchotantra 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
University  of  Nebraska-Lincoln 

Direct  the  Daily  Nebraskan's  display  and 
classified  advertising  departments.  Hire, 
train  and  supervise  student  staff, 
develop  strategies  to  increase  sales  and 
new  accounts,  and  act  as  liaison  with 
Lincoln  business  community.  Bachelor's, 
preferably  with  major  in  marketing, 
advertising  or  journalism  plus  three 
years  related  experience,  to  include  ad 
sales  and  ad  sales  management, 
required.  Knowledge  of  sales/ 
motivational  techniques,  advertising 
principles  and  desktop  publishing 
necessary.  University/college  newspa¬ 
per  management  experience  desirable. 
Excellent  benefits.  Submit  cover  letter  of 
application  and  resume  postmarked  by 
February  25  to: 

Daniel  Shattil 
34  Nebraska  Union 
UNL 

Uncoln,  NE  68588-0448 

UNL  is  committed  to  EEO/AA  and 
ADA.  If  you  need  assistance  under  the 
ADA,  please  contact  Daniel  Shattil. 

ADVERTISING  MANAGER 
for  notional  award  winning  three-time 
per  week,  1 4,500  circulation,  university 
newspaper  in  Zone  5.  BS  degree  and 
1-4  years  prior  sales/marketing  expe¬ 
rience  required.  Must  be  self  starter 
with  good  leadership  and  training 
skills.  Computer  skills  necessary.  Must 
be  able  to  deal  with  corporate  accounts 
and  supervise  and  train  staff  of  1 4 
advertising  representatives.  Salary: 
$23,789  -  $33,047,  commensurate 
with  qualifications.  Apply  by  February 
11,1 994,  to  Central  Michigan  Univer¬ 
sity,  Personnel  Services,  109PP  Rowe 
Hall,  Mt.  Pleasant,  Ml  48859.  CMU 
(AA/EO  Institution)  encourages 
diversity  and  resolves  to  provide  equal 
opportunity  regardless  of  race,  sex,  dis¬ 
ability,  sexual  orientation  or  other  irrele- 

vont  criteria. _ 

ADVERTISING  SALES 

The  Orange  Caunty  Register  is  seeking 
top  notch  sales  professionals  for  our 
Advertising  Sales  Division.  We  are  look¬ 
ing  for  strong  sales  performers  and  will 
give  them  the  environment  to  thrive. 

We  ask  you  possess  a  minimum  of  3-5 
years  sales  experience  in  a  competitive 
newspaper  market.  Equivalent  experi¬ 
ence  will  be  considered.  We  need 
salespeople  who  love  competition  and 
winning. 

All  qualified  candidates  should  send  a 
resume  and  salary  history  to: 

Human  Resources  Department 

The  Orange  County  Register 
625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 

RE:  Advertising  Salespeople 

F.S.I  Sales  and  Service 
New  York  City's  largest  circulation 
weekly.  Over  500,000  needs  an  expe¬ 
rienced  insert  sales  rep.  Salary  plus  com¬ 
mission  plus  bonus.  401 K  plus  benefits. 
Earning  potential  $70-$l 00,000 
annually. 

Send  resume  to: 

Marketeer  Personnel  Dept. 

351 7  Quentin  Road 
Brooklyn,  NY  1 1 234 
or  call  (71 8)  376-7676  ask  for  Ellen. 


_ ADVERTISING _ 

DIREQOR  OF  CLASSIFIED/ 
DIREQOR  OF  TELEMARKETING  SALES 

The  Orange  County  Register  is  seeking 
a  top  notch  Classified  and  Telemarket¬ 
ing  Sales  professional  to  head  a 
Telemarketing  department  of  90  + 
associates.  We  hove  rethought  the  tra¬ 
ditional  approach  to  classifieds  and 
formed  a  pro-active  sales  department 
called  Telemarketing. 

This  prestigious  position  is  pivotal  to  our 
success  and  we  are  seeking  an  industry 
mover  and  shaker  to  accelerate  our 
growth  in  this  fast  paced  competitive 
market.  You  will  work  with  a  team  of 
sales  professionals  positioned  and 
directed  toward  success.  Make  your 
mark  on  the  industry  by  becoming  a 
star  at  an  industry  leader. 

All  qualified  candidates  should  send  a 
resume  and  salary  history  to: 

Human  Resources  Department 
The  Orange  County  Register 
625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 

RE:  Director  of  Telenrarketing 

MIDWEST  1  1,000-daily  needs  a 
hands-on  advertising  director  to  lead  a 
10-member  staff.  The  successful  appli¬ 
cant  will  possess  a  proven  track  record 
of  building  revenue  and  building  peo¬ 
ple.  We're  seeking  a  motivated  self¬ 
starter  who  possesses  the  experience 
and  tools  to  develop  new  advertising 
programs,  projects  and  incentive  plans, 
demands  accountability  and 
demonstrates  excellent  interpersonal 
and  communication  skills.  Competitive, 
bottom-line  focus  is  essential. 

Good  salary,  bonus  and  benefits  in  a 
safe  and  whalesome  setting  with  a 
progressive  AA/EEO  company. 

If  you  are  interested  in  this  position, 
please  send  cover  letter  and  your 
resume  to: 

Box  06763,  Editor  &  Publisher 

NEW  YORK  city's  largest  circulation 
weekly.  Over  500,000  circulation 
needs: 

-  1  Classified  Ad  Manager 

Salary  $50,000  plus  commission  plus 
bonus.  401 K  plus  benefits.  Earning 
potential  over  $100,000  annually. 

-  2  Assistant  Classified  Managers 
Salary  20,000  plus  commission  plus 
bonus.  401 K  plus  benefits.  Earning 
potential  over  $50,000  annually 

Send  resume  to: 

Marketeer  Personnel  Dept. 

351 7  Quentin  Road 
Brooklyn,  NY  11 234 
or  call  (71 8)  376-7676  ask  for  Ellen 
RETAIL  SALES  MANAGER  wonted  to 
lead  retail  sales  staff  of  4.  Must  be 
strong  motivator,  creative  and 
aggressive.  Competitive  salary  and 
benefits  package.  Send  salary  history 
and  resume  to:  Carlsbad  Current- 
Argus,  PO  Box  1629,  Carlsbad,  NM 
88220.  EOE. 


Do  not  remove  a  fly  from  your  friend's 
forehead  with  a  hatchet. 

Chinese  proverb 
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HELP  WANTED 


ADVERTISING 


RETAIL  SALES  MANAGER 

Seeking  individual  with  3-5  years  expe¬ 
rience  in  outside  sales  of  retail, 
classified  or  other  media  advertising. 
Knowledge  of  Oakland  county/Metro 
Detroit  markets  and  prior  sales  man¬ 
agement  experience  preferred. 
Bachelor's  Degree  or  equivalent 
required.  Understanding  and  commit¬ 
ment  to  team  concepts  is  essential.  We 
offer  a  competitive  salary  plus  incen¬ 
tives  in  a  challenging  and  exciting  work 
environment.  Send  resumes  to:  Box 
06762,  Editor  &  Publisher. 


ART/GRAPHICS 


BUSINESS  MONDAY  DESIGNER 

We're  looking  for  a  modern-day 
storyteller  to  take  complex  ideas  and 
find  the  best  way  to  explain  them  to 
readers  -  using  photos,  infographics, 
typography  and  the  latest  te^nology. 
Candidate  must: 

-  be  Mac  proficient  in  Freehand  and 
Quark.  Photoshop  work  is  a  plus. 

-  be  flexible  and  teamwork-oriented. 

-  possess  a  strong  attention  to  detail. 

-  know  what  the  AP  Styleboak  is  and 
how  to  use  one. 

We  are  a  Knight-Ridder  newspaper  a 
long  way  down  the  rood  to  Mac-based 
pagination.  We  place  a  strong  empha¬ 
sis  an  local  news,  so  we  produce  many 
graphics  and  projects. 

Interested  in  joining  our  seven-person 
design  team?  Write  Dan  Suviyn,  Design 
Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801 .  An  Equal 
Opportunity  Employer. 


CREATIVE  SERVICES 


CREATIVE  SERVICES  MANAGER 

The  Times  Publishing  Company  of  Erie, 
PA  is  seeking  a  highly-motivated, 
results-oriented  active  working  man¬ 
ager  to  direct  and  work  with  a  staff  of 
Creative  Service  artists.  Qualified  can¬ 
didate  will  possess: 

-Strong  managerial,  organizational 
and  administrative  skills. 

-  Creative  graphics  ability  to  develop 
effective  newspaper  ads. 

-  A  functional  knowledge  of  newspaper 
production  process. 

-  Thorough  knowledge  of  Macintosh  com¬ 
puters  and  software. 

-  Minimum  of  three  to  five  years  news 
paper  and  managerial  experience. 

-  Portfolio  required. 

An  attractive  compensation/benefits 
package  and  a  challenging  position 
await  you.  Salary  commensurate  with 
experience  and  background.  No  phone 
calls,  please.  Send  a  cover  letter, 
resume  and  salary  history  in  confidence 
to: 

Times  Publishiiw  Company 
Herbert  Gilroy 
205  West  1 2th  Street 
Erie,  PA  16534 


EOE 


CIRCULATION 


ASSISTANT  CIRCULATION  DIREaOR/ 
DIREQ  SALES 

The  Portland  Newspapers  has  an 
mmediate  opening  tor  an  Assistant 
Circulation  Director/Direct  Sales  in  its 
Circulation  department.  The  successful 
candidate  will  direct  and  support  all 
single  copy  marketing  efforts  to  achieve 
copy  plan  goals  while  maximizing 
revenue,  manage  all  return  collections 
and  control,  single  copy  net  sales  report- 
ng,  point  of  purchase  inventory  and 
purchasing,  and  newsrack  placement. 
In  addition,  the  individual  will  be 
required  to  assist  the  director  and  other 
Circulation  staff  members  in  managing 
other  areas  of  the  department  through 
participation  in  the  planning  and 
development  of  home  delivery, 
customer  service,  marketing  and/or 
other  areas.  The  desired  individual  will 
also  be  responsible  for  recruiting, 
development,  educating,  training,  and 
performance  appraising  of  single  copy 
and  other  employee  groups. 

This  award  winning  newspaper  will 
offer  excellent  compensation  and  an 
attractive  benefits  package  to  the  suc¬ 
cessful  candidate  who  possess  a 
bachelor's  degree,  10  plus  years  of 
Circulation  experience  in  all  areas 
Circulation  management,  with  2-3 
years  of  recent  experience  in  single 
copy  management  in  a  competitive  and 
seasonal  environment  market. 

Interested  persons  should  submit  a  letter 
of  interest  and  resume  to: 

The  Portland  Newspapers 
Attn:  Peter  Starren,  Circulation  Director 
PO  Box  1460 
Portland,  ME  04104 


BAY  AREA  HOME  DEUVERY 
MANAGEMENT  OPPORTUNITY 

Newspaper  group  seeks  an  experi 
encea  Home  Delivery  Manager  to 
supervise  a  7-day  multi-publication 
operation.  Good  motivator  of  people, 
with  strong  background  in  Home 
Delivery  service  and  collection  opera¬ 
tions.  Experience  in  Independent  Con 
tractor  system  highly  desirable. 

Competitive  salary  and  excellent  bene¬ 
fits.  Send  resume,  references  and 
description  of  Home  Delivery  experi 
ence  to: 

Human  Resources/Home  Delivery 
Management  Position 
PO  Box  5050 
Hoyvward,  CA  94540 


CIRCULATION  DIRECTOR  needed  at 
this  14,000  daily  to  oversee  circulation 
department,  mailraom,  and  TMC 
delivery.  Applicant  must  hove  thorough 
knowledge  of  circulation,  training, 
budgeting,  marketing  and  solicitation. 
Send  resume  to  Vernon  DeBolt,  Delta 
Democrat  Times,  PO  Box  1618, 
Greenville,  MS  38702. 


CIRCULATION  DIRECTOR  -  Sal 
oriented  manager  with  responsibility  for 
small  daily  and  two  semi-weekly  opera 
tions  in  competitive  market.  Base  salary 
of  28K,  plus  quarterly  bonus,  401  |k) 
and  medical.  Send  resume  to:  Circula 
tion  Director,  PO  Box  6192,  Pasadena, 
TX  77506. 


One  of  life's  gifts  is  that  each  of  us, 
no  matter  how  tired  or  downtrodden, 
can  find  reasons  for  thankfulness. 

J.  Robert  Maskin 


CIRCULATION 


CIRCULATION  FIELD  MANAGER 
The  Fort  Worth  Star-Telegram  is  seek¬ 
ing  Circulation  Managers  -  District  to 
Area  levels  -  fluent  in  Spanish  and 
English  to  be  responsible  for  predomi¬ 
nantly  Spanish-speaking  areas.  Will 
also  act  as  a  liaison  betvreen  customers 
and  distributor  force.  The  ideal  candi¬ 
date  will  have  circulation  field  experi¬ 
ence  and  effective  interpersonal  sKills. 
Please  send  resume  to  Lonna  Hoffman, 
Star-Telegram,  685  John  B.  Sias  Mem. 
Parkway,  Fort  Worth,  TX  761 34. 


CIRCULATION  MANAGER 

marketing  and  service-oriented  man¬ 
ager  needed  for  29,000  AM  daily/ 
33,000  Sunday  newspaper  in  com¬ 
petitive  southern  New  Hampshire 
market.  Proven  sales  track  recora  and  5 
years  experience  as  a  circulation  man¬ 
ager  of  a  daily  newspaper  required. 
Excellent  communications  and 
nterpersonal  skills  are  a  must.  Please 
send  resume  and  salary  requirements 
to:  Marge  Soper,  Human  Resources 
Manager,  The  Telegraph,  PO  Box 
1008,  Nashua,  NH  03061. 


MAILROOM  MANAGER  for  31,000 
South  Carolina  McClatchy  newspaper. 
Experience  with  Harris  inserting  equip¬ 
ment  a  plus.  Good  salary  and  benefit 
package.  Please  send  resume  with 
salary  requirements  and  references  to 
Patricia  Simons,  The  Herald,  PO  Box 
1707,  Rock  Hill,  SC  29731. 


CIRCULATION  MARKETING 
MANAGER 

The  Billings  Gazette  is  seeking  a  full 
time  Circulation  Marketing  Manager  to 
supervise  circulation  marketing,  sales 
and  promotions  through  in-house  ads, 
carrier  contests  and  soles,  crewing  and 
telemarketing,  as  well  as  in-store  promo¬ 
tions,  hawking,  special  events,  single 
copy  promotions  and  other  marketing 
opportunities. 

The  successful  candidate  will  have  two 
years  newspaper  experience  related  to 
sales  or  marketing,  strong  leadership 
and  team  development  skills,  a  high 
energy  level,  and  the  ability  to  manage 
time  well.  A  valid  drivers  license,  proof 
of  insurance,  good  driving  record,  and 
a  reliable  vehicb  are  a  must. 

We  offer:  On  the  job  training,  excellent 
work  environment,  a  starting  wage  of 
up  to  $430  per  week  with  benefits. 

If  interested,  please  send  letter  of 
introduction,  resume  and  references  to: 

Human  Resources  Department 
Billings  Gazette 
PO  Box  36300 
Billings,  MT  59107 

Application  Deadline:  5:00  pm  Friday, 
February  1 8,  1 994. 


HOME  DELIVERY  A4ANAGER 

Major  southwest  AM  dailv  is  seeking 
an  experienced  individual  to  comple 
ment  circulation  department.  Ideal  can 
didate  will  hove  a  strong  background  in 
home  delivery  in  addition  to  an 
aggressive  sales/marketing  focus.  Send 
resume  to  Box  06748,  Editor  &  Pub 
lisher. 


CIRCULATION 


COMPUTER  TRAINER 


COMPUTER  TRAINER 

Data  Sciences,  Inc.,  a  leading  provider 
of  business  software  for  newspapers 
has  career  opportunities  for  experi¬ 
enced  trainers.  Relaxed  teamwork 
oriented  working  environment. 
Excellent  salary/benefits  package. 
Opportunity  for  up  to  40%  travel. 
Salary  commensurate  with  experience. 
You  should  hove  experience  with  news¬ 
paper  business,  circulation  or  account- 
ng.  Good  communication  and  people 
skills  are  a  must,  Unix  and  RDBMS 
experience  are  pluses.  Send  resume 
and  cover  letter  to:  Data  Sciences,  IrK. 
Department  E,  2150  Industrial  Parkway, 
Silver  Springs,  MD  20904. 


EDITORIAL 


AGGRESSIVE,  hard-hitting  17K  daily, 
by  Owasco  Lake  in  central  NY  seeks 
City  Editor  who's  passionate  about 
news  that  readers  care  about.  AckI  love 
coaching  and  working  with  young,  but 
award  winning  dynamic  reporters. 
Send  clips  and  resume  to  Susan 
Garlock,  ME,  The  Citizen,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


ASSISTANT  CITY  EDITOR 
Fast-paced  editing  and  staff  supervision 
position  at  the  Anderson  (SC)  Indepen¬ 
dent-Mail,  one  of  America's  25  fastest 
growing  dailies  in  the  '90s.  43,000 
daily,  49,000  Sunday  in  three  zoned 
editions.  Beautiful  lake  area  near  major 
university  in  view  of  the  mountains. 
We're  committed  to  hard-work,  prize¬ 
winning  projects,  bold  color  and 
pizzazz.  You  need  talent,  ideas,  a  col¬ 
lege  degree  and  a  disdain  for  boring, 
cookie-cutter  newspapers.  A  couple 
years'  experience  would  be  nice,  too. 
Sound  like  you?  Send  resume,  and  writ¬ 
ing  and/or  editing  clips  to  T.  Wayne 
Mitchell,  Vice  President  and  Editor, 
Anderson  Independent-Mail,  Box  2507, 
Anderson,  SC  29622. 


EDITOR 

leading  publisher  of  history  magazines 
needs  a  strong  MANAGING  EDITOR 
with  demonstrated  management  and 
writing  skills  to  monage  a  staff  of  six 
full-time  and  seven  part-time  editors 
and  proofreoders.  Must  be  familiar  with 
production  requirements,  scheduling 
and  editorial  budgets.  Excellent 
editorial  judgment  required,  interest  in 
history  preferred.  Will  deal  with 
freelance  writers,  work  closely  with 
Editorial  Director  and  staff  to  insure  the 
quality  and  integrity  of  seven  notionolly 
distributed  magazines.  Ideol  candidate 
will  hove  3-5  years  solid  management 
experience  in  publishing,  preferably 
magazines.  Send  cover  letter,  resume 
and  writing/editing  tearsheets  to: 

Managing  Editor 
Box  242 

Leesburg,  VA  22075 
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ASSISTANT  EDITOR 
NEW  GARDENING  MAGAZINE 

Need  really  talented  writer  with  bve  af 
gardening/plants  and  knowledge  of 
photography.  Must  be  sharp, 
organize,  creative,  computer  friendly, 
able  to  meet  schedules.  Our  magazines 
are  top  quality  and  carry  no  ads.  Team 
environment.  Location  -  Midwest.  Fax 
resume  with  letter  to:  W.  Braren,  (515) 
282-6741 .  Will  call  qualified  candi- 

dotes. _ 

BUSINESS  XXJRNAUST 

The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  full-time 
reporters  for  its  business  newspaper 
branch.  Candidates  must  have  a 
strong,  proven  track  record  in  special¬ 
ized  business  journalism.  Company 
offers  significant  opportunities  for 
career  growth.  Send  resume  to:  Busi¬ 
ness  Reporter,  PO  Box  2754,  High 
Point,  NC  27261 . 


ASSISTANT  FEATURES  EDITOR 

We  need  a  creative,  energetic  editor  to 
help  us  rebuild  into  a  sophisticated,  rele¬ 
vant  features  section.  Position  requires 
strong  front-end  as  well  as  word  editing 
skills  in  areas  of  health,  food  skills  a 
must.  Five  years  experience  as  writer  or 
editor  preferred.  The  News  Journal  in 
Wilmington,  DE  is  a  Gannett  newspa- 
er  (125,000  AM  daily)  located 
etween  Philadelphia  and  Baltimore. 
The  News  Journal  values  the  benefits  of 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  Equal  Opportunity  Employ¬ 
ment.  Send  resume  and  clips  to 
Features  Editor  Gretchen  Day-Bryant, 
PO  Box  15505,  Wilmington,  DE 
19850. 


ASSISTANT  METRO  EDITOR  -  The 
Saginaw  News  seeks  an  assistant  metro 
editor.  Responsibilities  may  include 
supervising  business  coverage,  metro 
news  and  metro  staffers.  The  position 
involves  decision  making,  editing, 
personnel  management.  Send  resume 
to  Robert  Handeyside,  Metropolitan 
Editar,  The  Saginaw  News,  203  S. 
Washington,  Saginaw,  Ml  48607- 
1283. _ 

BUSINESS/MARKETING/FINANCE 
reporter  with  aggressive  hard-news  back- 
ground,  preferably  on  daily.  Heavy 
interview-writing  experience,  some 
layout/make-up  knowledge.  Now 
ready  to  step  up  to  managing  editor, 
nationally-respected  weekly  on  Flor¬ 
ida's  East  Coast.  Join  our  talented  pro¬ 
fessional  team.  Resume,  references, 
recent  clips  required.  Confidential.  Box 
14875,  North  Palm  Beach,  FL  33408. 

COPY  EDITOR  -  The  Saginaw  News 
seeks  a  veteran  copy  editor. 
Responsibilities  may  include  supervising 
weekend  editions.  The  position  involves 
news  judgment,  layout,  headline  vm-iting 
and  editing.  Pagination  experience  a 
plus.  Send  resume  to  Brian  Hlavaty, 
News  Editor,  The  Saginaw  News,  203 
S.  Washington,  Saginaw,  Ml  48607- 
1283. 


FAX  YOUR  ADVERTISEMENT  TO 
(212)929-1259 
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CITY  EDITOR 

We  need  a  city  editor  who  leads 
reporters  toward  getting  their  copy  on 
Page  1 .  This  experienced  manager  will 
have  a  successful  background  lading 
computer-assisted  research  and 
investigative  reporting.  You'll  have  an 
assistant  city  editor  and  1 4  reporters. 
We're  an  AM,  seven-day  paper  in  a 
university  city  that's  dotted  with  lakes, 
and  within  an  easy  drive  to  Chicago 
and  Milwaukee.  Send  resume,  tear 
sheets  and  references  to  Tom  Lee, 
Executive  Editor,  Oshkosh  Northwestern, 
PO  Box  2926,  Oshkosh,  Wl  54904. 


CONSUMER/BUSINESS  WRITER 

The  Bucks  County  Courier  Times,  a 
72,000  daily  in  highly  competitive 
Philadelphia  area,  seeks  a  creative 
person  to  report  on  consumer,  econ¬ 
omy,  business  topics  in  a  way  that  will 
inform  and  interest  aur  readers.  This 
reporter  will  be  expected  to  know  the 
issues  that  are  important  in  the  lives  af 
our  readers.  They  will  be  asked  to  look 
forward,  produce  pieces  that  explain 
an  issue  and  provide  information  that 
will  be  of  help  or  provide  a  solution. 

Please  send  a  cover  letter,  resume  and 
clips  to  Bill  Steinauer,  Executive  Editor, 
Bucks  County  Courier  Times,  8400 
Route  1 3,  Levittown,  PA  1 9057. 


COPY  DESK  EDITOR 

The  Charlotte  Sun  Herald,  an  award¬ 
winning  Florida  daily  newspaper,  seeks 
an  experienced  manager  for  our  copy 
desk.  Quark  experience  preferred; 
newspaper  managerial  experience  a 
plus.  If  you  have  a  good  eye  for  layout, 
are  a  strong  manager,  and  are  com¬ 
mitted  to  continuous  improvement,  we 
have  a  work  environment  you  will 
enjoy.  Call  Jeff  Dunn-Runkin,  at  (813) 
629-2855,  ext.  127. 


COPY  EDITOR/PAGE  DESIGNER 
Top-flight  wordsmith  who  does  great 
layouts.  Pagination  experience,  Mac 
and  Quark  XPress  skills.  Superior  news 
judgment,  excellent  English  grammar 
skills.  Needs  energy,  confidence,  expe¬ 
rience,  graphics  expertise.  Work  on 
busy,  creative  news  desk.  Affirmative 
Action/Equal  Opportunity  Employer. 
Send  resume,  work  samples  by  Feb.  1 1 
to: 

Lane  Wick 
News  Editor 
The  Kalamazoo  Gazette 
401  South  Burdick  St. 
Kalamazoo,  Ml  49003 

COPY  EDITOR 

Small  daily  in  Zone  1  seeks  candidates 
for  immediate  opening.  Minimum  two 
years  editing  and  layout  experience. 
Send  resume  and  letter  of  application  to 
Box  06761 ,  Editor  &  Publisher. 


May  we  never  let  the  things  we  can't 
have,  or  don't  have,  spoil  our  enjoyment 
of  the  things  we  do  have  and  can  have. 

Rkhord  L  Evms 
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COPY  EDITOR 

We  need  a  copy  editor  with  strong 
work,  layout  and  pagination  skills  to 
help  improve  our  award-winning  paper 
in  the  Northwest.  Send  resume,  clips 
and  cover  letter  explaining  your  love  of 
copy  editing  to  Peggy  Kuhr,  Assistant 
Managing  Editor,  Spokesman-Review, 
PO  Box  21 60,  Spokane,  WA  9921 0. 


COPY  EDITOR 

We're  looking  for  a  wordsmith  for  our 
seven-day,  25,500-circulatian  daily  in 
central  Pennsylvania.  Pagination  expe¬ 
rience  is  a  plus.  Some  daily  newspaper 
experience  is  a  must.  Send  resume  and 
samples  of  your  work  to  Gary  Heller, 
Copy  Desk  Chief,  The  Daily  Item,  200 
Marxet  St.,  Sunbury,  PA  1 7801 . 

COPY  MANAGER 

Rodale  Press,  a  successful  and  expand¬ 
ing  book  publisher  located  in  south¬ 
eastern  Pennsylvania,  is  seeking  a 
highly  organized  ,  computer  savvy 
person  to  oversee  the  editorial  produc- 
tian  of  all  its  titles  In  its  Health  and  Fit¬ 
ness  Division.  This  person  will  be 
responsible  for:  tracking  the  copy  flow 
and  maintaining  the  schedules  from  in- 
house  and  out  of  house;  managing  the 
in-house  database  and  in-house  copy 
editing  department;  being  a  liaison 
between  editorial  and  production.  This 
person  must  have  a  minimum  of  5 
years  experience  in  copy  editing  and 
book  production,  and  eye  for  detail, 
the  ability  to  manage  people  and  work 
cooperatively  with  other  departments, 
and  a  proven  track  record  for  maintain¬ 
ing  and  meeting  deadlines.  Company 
offers  exceptional  work  atmosphere 
including  no-smoking  policy,  sub¬ 
sidized  dining  areas,  on-site  fitness  and 
day  care  centers,  company-matched 
401 K  plan,  personal  and  professional 
growth  services.  Please  send  resume 
and  salary  history  to: 

Personnel  Department  (EP-CM) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

E.O.E. 
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DO  YOU  BELIEVE  people  not  public 
officials  make  the  best  stories?  Can  you 
sift  through  documents,  crunch  numbers 
and  break  thoughtful,  enterprising 
pieces?  If  so,  tell  us  in  a  letter  why 
you'd  like  to  work  in  a  take-no- 
prisoners  newsroom  and  prove  it  with 
some  clips.  This  isn't  a  job  for  a 
beginner.  Include  resume.  We're  a  Gan¬ 
nett  newspaper  and  an  AA/EO 
employer.  Fax  materials  to  Executive 
Editor  Jennie  L.  Phipps,  Oberver- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  13501  Fax  (315)  792-5033. 

EDITORS/WRITERS 

Expanding  Fairfield,  CT,  informatian 
publisher  covering  fast-paced  media 
business  seeks  qualified  journalists  at 
all  levels  of  experience.  Strong  report¬ 
ing  skills  required.  Pleasant  work 
environment,  excellent  opportunity. 
Salaries  commensurate  with  experi¬ 
ence.  Send  clips,  resume  to  SIMBA,  PO 
Box  7430,  Wilton,  a  06897,  Attn.  LS. 

EDITOR  IN  CHIEF 

Responsible  for  editorial,  administrative 
and  financial  operations  of  Los  Angeles 
Lawyer,  the  award-winning  magazine 
of  the  Los  Angeles  County  Bar  Associa¬ 
tion.  Candidates  must  hove  Strang  edit¬ 
ing  and  writing  skills  as  well  as  the 
ability  to  work  with  an  editorial 
advisory  board  and  a  small  pro¬ 
fessional  staff.  Ideal  candidate  will  hove 
a  solid  journalism  background  (legal 
background  a  plus),  management 
experience  and  overall  knowledge  of 
publishing  including  sales,  distribution, 
budgeting  and  production.  Must  be  a 
strong  team  leader  with  excellent 
interpersonal  skills  and  ability  to  com¬ 
municate  at  all  levels  of  the  organiza¬ 
tion.  This  is  a  senior  staff  position.  Com¬ 
petitive  salary  and  generous  benefits 
package.  Send  resume,  cover  letter  and 
clips  to:  Richard  Walch,  Executive 
Director,  Los  Angeles  County  Bar  Asso¬ 
ciation,  PO  Box  55020,  Los  Angeles, 
CA  90055.  No  phone  calls,  please. 

The  talent  for  being  happy  is 
appreciating  and  liking  \^at  you  have, 
instead  of  vdiat  you  don 't  have. 

Woody  Alien 


MAGAZINE  EDITOR 

ARE  YOU  AN  EXPERIENCED  MAGAZINE  EDITOR  READY  FOR  THE 
CHALLENGE  AND  EXCITEMENT  OF  LAUNCHING  A  NEW  PUBLICATION? 
Do  you  desire  to  be  instrumental  in  shaping  an  entirely  new  product  that  has  tremen- 
dous  potential? 

If  so,  we  want  to  talk  with  you.  We  are  Amos  Press,  a  well  established  published  com¬ 
pany  specializing  in  the  hobby/collectible  marketplace. 

We  are  launching  a  new  monthly  magazine  in  the  telephone  card/debit  card  collecti¬ 
ble  market,  a  market  which  is  already  well  developed  in  Europe  and  Asia  and  is  ready 
to  explode  here  in  America. 

We  seek  an  experienced,  successful  magazine  editor  who  has  a  degree  in  journalism  or 
related  field,  excellent  organizational  skills,  and  well  developed  interpersonal  skills. 

This  is  a  rare  opportunity  for  the  right  person.  If  you  think  that  person  is  you,  let  us 
hear  from  you  today.  Send  your  resume  including  salary  history  to: 

AMOS  PRESS  INC. 

Attn:  HR  Director 
Re:  M^azine  Editor 
PO  Box  4129 
Sidney,  OH  45365^4129 
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MANAQNG  EDITOR 


EDITORIAL  WRITER 

The  Times  Picayune  of  New  Orleans  is 
looking  for  on  editorial  writer.  Our 
editorial  pages  ore  aggressively 
oriented  to  local  issues,  with  the  good 
of  the  communities  we  serve  as  the  guid¬ 
ing  impetus.  We  seek  candidates  who 
are  strong,  fluent  writers,  clear  thinkers 
and  possessed  of  good  news  judgment. 
Experience  as  a  reporter  and/or  editor 
is  desirable. 

Please  send  a  cover  letter,  resume  and 
writing  samples  to  Malcolm  Forsyth, 
Editorial  Page  Editorial,  The  Times- 
Picoyune,  3800  Howard  Avenue,  New 
Orleans,  LA  701 40. 

An  Equal  Opportunity  Employer,  M/F 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


The  BuHington  County  Times  is  seeking 
an  editor  with  the  talent  to  help  our 
45,000  daily  maintain  growth  in  a 
highly  competitive  market.  The  ideal 
candidate  will  hove  a  degree  in  journal¬ 
ism,  be  dedicated  to  customer  service, 
possess  strong  management  and  person¬ 
nel  development  skills,  maintain  highest 
standards  of  journalistic  excellence, 
focus  on  local  content,  utilize  new 
technology  to  improve  operation  and 
develop  new  products.  Prior  daily  man¬ 
agement  experience  a  must.  Send 
resume  to:  Stanley  Ellis,  Publisher,  BCT, 
2241  Route  130  N.,  Willingboro,  NJ 
08046. 


ENTERTAINMENT  REPORTER 

An  award  winning,  nationally 
recognized  Connecticut  daily  with  a 
circulation  of  40,000  is  seeking  a  full¬ 
time  arts  and  entertainment  reporter 
with  a  passion  for  the  subject  and 
strong  skills  in  writing  both  news 
features  and  hard  news.  An  inventive 
writer  with  a  solid  reporting  back¬ 
ground  who  can  cover  the  business  side 
of  the  arts  along  with  what  transpires 
on  stage. 

This  doyside/nightside  beat  will  encom¬ 
pass  people  and  events  at  a  major 
casino,  at  clubs  and  coffeehouses, 
galleries  and  theaters  and  wherever 
there  are  artists  and  entertainers  at 
work. 

We  are  looking  for  someone  who  likes 
to  travel  off  the  beaten  track,  who  can 
be  highbrow  or  lowbrow  and  who  is 
more  motivated  by  a  good  story  than 
personal  taste. 

Applicants  should  contact: 

Bethe  Dufresne,  Arts  Editor 
The  Day  Publishing  Company 
47  Eugene  O'Neill  Drive 
New  London,  CT  06320 
(203)  442-2200,  ext.  363 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  caft  (310)  326-2661 . 


EXPERIENCED  SPORTS  ENTERPRISE/ 
GENERAL  ASSIGNMENT  REPORTER 
needed  at  Suburban  Metro  near  NYC. 
(Circulation  210,179  Sunday;  166,088 
daily).  Send  resume/clips  to  David 
Georgette,  Assistant  Managing  Editor/ 
Sports,  Gannett  Suburban  Newspapers, 
1  Gannett  Drive,  E.  White  Plains,  NY 
10604. 


FOODWRITER/EDTTOR 

Is  food  writing  your  business?  Healthy 
eating  your  interest?  If  so,  you  might  be 
the  person  we're  looking  for  to  join  our 
team  of  food  and  health  writers  in  our 
expanding  healthy  cookbook  business. 
The  perfect  candidate  has  broad 
knowledge  of  food  and  nutrition,  is  a 
creative  and  innovative  thinker,  has  the 
know-how  to  develop  recipes,  has  pub¬ 
lished  food  writing  and  editing  experi¬ 
ence  and  is  willing  to  make  public 
appearances-including  TV-to  promote 
healthy  cooking.  Writing  and  editing 
test  is  required.  Company  offers 
excellent  benefits,  including  no-smoking 
policy,  subsidized  dining  areas,  on-site 
day  care  and  fitness  centers,  company- 
matched  401 K  plan,  personal  and  pro¬ 
fessional  growth  services.  Please  send 
resume  and  salary  history  to: 

Personnel  Department  (EP-FW) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 


GENERAL  ASSIGNMENT  REPORTER 
for  14K  p.m.  daily  (Mon, -Sat)  Good- 
paper  with  solid  track  record  in  scenic 
part  of  east-central  Ohio  with  great  out¬ 
door  recreation,  quaint  small  city.  Job 
includes  a  little  bit  of  everything,  with 
major  emphasis  on  solid  writing.  Fine 
entry-level  opportunity  or  nice  place  for 
experienced  reporter  to  slow  down  a 
bit.  Competitive  salary.  Prefer  appli¬ 
cants  from  100-mile  radius.  Send 
reusme',  clips  to:  Greg  Parks,  Editor, 
The  Daily  Jeffersonian,  P.O.  Bax  10, 
Cambridge,  OH  43725. 

INVESTIGATIVE  REPORTER 

to  join  two-person  l-team  at  94,000 
circulation  alternative  newsweekly.  No 
day-to-day  responsibilities;  simply  pro¬ 
duce  a  great  story  every  three  to  tour 
weeks.  Applicant  must  be  brilliant 
writer  with  excellent  reporting  skills  and 
a  commitment  to  social  change  through 
journalism.  Investigative  and  or 
alternative  experience  a  plus.  Send 
clips,  resume  and  references  to: 

1-Team  Search 
Metro  Times,  743  Beaubien, 
Detroit,  Ml  48226 

Human  misery  must  somewhere  have  a 
slop:  there  is  no  wind  that  always  blows 
a  storm. 

Euripides 


Statevride  bbor  organization  seeks  out¬ 
standing  individual  with  high-level  edit¬ 
ing,  writing  and  management  skills  for 
a  bi-weekly  newspaper  covering  educa¬ 
tion,  labor  and  politics.  Minimum  10 
years  of  journalism  experience  desira¬ 
ble.  Layout  skills,  labor  and  education 
background  a  plus.  Albany-based; 
statewide  travel  likely.  Very  competitive 
salary  and  benefits  package.  Send 
cover  letter  with  salary  history,  writing 
samples  to  Box  06741,  Editor  &  Pub¬ 
lisher 


MANAGING  EDITOR  to  oversee  3 
weeklies  in  SE  Texas.  Must  be  able  to 
teach  and  lead  young  staff.  Strong 
design  skills  a  plus.  Fast-growing  com¬ 
pany  with  very  strong  support  of 
editorial  efforts.  Annual  salary 
$24,000.  Resume  and  samples  to  Box 
06746,  Editor  &  Publisher. 


MANAGING  EDITOR 

We  need  a  newsroom  leader  with 
energy,  ideas  and  initiative;  a  hands-on 
ME  with  the  ability  to  teach  and 
manage  a  talented  staff  in  a  highly  com¬ 
petitive  market;  an  editor  with  a  commit¬ 
ment  to  local  news  and  an  understand¬ 
ing  that  community  journalism  can  be 
every  bit  os  compelling  as  anything  the 
major  metros  do.  We're  a  35,000,  7- 
day  suburban  newspaper  in  Zone  1 . 
Send  resume  to  Box  06760,  Editor  & 
Publisher. 

NEWS  EDITOR  position  open  at  the 
national  and  state  award-winning 
Mobridge  Tribune  on  the  Missouri  River 
in  north  central  South  Dakota.  Strong 
writing  and  photography  skills  are  a 
must.  Excellent  pay  and  full  benefits, 
including:  Medical,  life  and  disability 
insurance;  paid  vacation  and  holidays; 
pension  plan  and  profit  sharing  pro¬ 
gram.  Write:  Larry  Atkinson,  Publisher, 
Mobridge  Tribune,  1 1 1  West  Third  St., 
Mobridge,  SD  57601,  or  call  toll-free 
(800)  594-9418. _ 

NEWS  EDITOR 

The  Bakersfield  Californian,  (75,000 
AM,  90,000  Sun.)  seeks  a  creative 
editor  and  leader  to  serve  in  this  key 
newsroom  position.  This  department 
head  will  be  specifically  responsible  for 
the  content  and  design  of  Page  One, 
but  will  also  influence  the  content, 
design  and  production  of  other  sec¬ 
tions. 

This  editor  will  supervise  the  copy  desk 
and  news  desk,  and  will  ploy  a  key  role 
in  the  transition  to  PostScript  pagina¬ 
tion.  The  ideal  candidate  will  possess 
superior  news  judgment,  story  judg¬ 
ment,  people  management  and  com¬ 
munication  skills.  Design  ability  and  a 
thorough  knowledge  of  the  production 
process  are  also  essential  qualities. 

Apply  in  writing  by  Monday,  February 
14,  to  Human  and  Organizational 
Development,  Special  Attn:  Mike  Jen- 
ner.  Night  Managing  Editar,  The 
Bakersfi^d  Californian,  PO  Bin  440, 
Bakersfield,  CA  93302,  FAX:  (805) 
395-7484. 


NEWS  EDITOR 

We  need  someone  with  superior  editing 
and  pagination  skills,  news  judgment 
and  people  skills  to  supervise  a  staff  of 
1 6  on  our  copy  desk.  Ability  to  craft  a 
sparkling  headline  as  well  as  motivate 
a  talented  staff  is  a  must.  Send  resume, 
clips  and  cover  letter  stating  your  copy 
desk  philosophy  to  Peggy  Kuhr,  Assis¬ 
tant  Managing  Editor,  Spokesman- 
Review,  PO  Box  2160,  Spokane,  WA 
99210. 


REPORTER  FOR  expanding  35,000  AM 
in  beautiful  super-competitive  Chester 
County,  just  west  of  Philo.  Must  be 
versatile  hard-news  digger.  1  -2  years 
daily  experience  preferred.  Resume  and 
clips  to  Bruce  Mowday,  City  Editor, 
Daily  Local  News,  250  N.  Bradford 
Ave.,  W.  Chester,  PA  19382.  No 
phone  calls,  please. 


REPORTER 

Growing  company  in  SE  Texas  seeks 
weekly  reporter  who  will  thrive  in 
editorial-friendly  environment.  Annual 
solary  $15,600.  Resume  and  clips  to 
Box  06747,  Editor  &  Publisher. 


E.E.O./M/F/H 


PLATT'S,  the  Commodities  division  of 
Standard  &  Poor's,  has  a  full-time 
opportunity  for  a  qualified  professiorKjl. 

You  will  cover  oil  futures  markets  and 
Canadian  crude  oil  spot  markets  for 
our  daily  newsletter  and  real-time 
electronic  service.  Will  also  cover  some 
spot  news,  as  well  as  write  analyses  for 
various  Platt's  oil  newsletters. 

Candidate  should  have  2-3  years'  daily 
reporting  experience,  preferably  cover¬ 
ing  commodities  markets.  Familiarity 
with  spreadsheets  and  technical  analy¬ 
sis  is  a  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefits.  For  considera¬ 
tion,  send  resume  with  salary  history/ 
requirements  to: 

PLATT'S/MCGRAW-Hia,  INC. 

Att:  OPR-Editor-in-Chief 
1 221  Avenue  of  the  Americas 
42nd  Floor 

New  York,  NY  10020 
McGraw-Hill  is  an  egual 
opportunity  employer  M/F/O/V 
Principals  Only  Please. 

SPORTS  -  Just  went  to  pagination,  need 
computer  literate  deskperson  (75%)  of 
job  to  join  experienced  staff  in  one  of 
country's  best  living  area.  Some  writing 
but  emphasis  will  be  on  desk  work. 
Write  to:  Ed  Casey,  The  Capital,  2000 
Capital  Drive,  Annapolis,  MD  21401. 

SPORTS  EDITOR,  daily  newspaper  , 
1 2,000  circulation;  heavy  local  empha¬ 
sis,  some  Sunday  responsibility.  Prior 
sportswriting  experience  required. 
Resumes  to  Anne  Gibbons,  Managing 
Editor,  The  Times-Argus,  PO  Box  707, 
Borre,  VT  05641 . 

A  true  history  of  human  events  would 
show  that  a  far  larger  proportion  of  our 
acts  are  the  results  of  sudden  impulses 
and  accident  than  of  that  reason  of 
which  we  so  much  boast. 

Peter  Cooper 
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HELP  WANTED 


_ EDITORIAL _ 

THE  KANSAS  CITY  STAR  is  seeking 
copy  editors  with  layout  experience  in 
news,  sports  or  features  and  knowledge 
of  Macintosh  and  Quark  to  join  the 
paper's  conversion  to  pagination.  Mail 
cover  letter,  resume  and  work  samples 
to  Monroe  Dodd,  Assistant  Managing 
Editor/News,  The  Kansas  City  Star, 
1729  Grand  Ave.,  Kansas  City,  MO 
64108. _ 

THE  LEXINGTON  HERALD-LEADER,  o 
Knight-Ridder  paper  in  the  heart  of  the 
Bluegrass  horse  country  with  a  circula¬ 
tion  of  120,000  daily  and  170,000 
Sunday,  is  looking  for  copy  editors  with 
excellent  work  skills,  on  ability  to  write 
bright,  accurate  headlines,  sound  news 
judgment  and  a  penchant  for  accuracy. 
Several  years  of  experience  would  be 
preferred.  If  you  want  to  work  where 
copy  editing  is  valued  highly,  please 
write  to  John  Mueller,  copy  desk  chief, 
Lexington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508  or  call 
(606)231-3269.  EOEM/F. 


WE  WANT  THE  BEST 

The  Sun-Sentinel,  Florida's  fastest- 
growing  newspaper,  is  looking  for 
experienced  reporting  and  editing  can¬ 
didates  to  join  a  newsroom  staff  of 
more  than  350  people.  Applicants 
should  thrive  on  doing  it  right  and  have 
the  track  record  to  prove  it. 

Positions  available  include: 

ASSISTANT  CITY  EDITORS:  Two  posi¬ 
tions  available,  supervising  reporting 
staffs  in  Palm  Beach  and  Broward  coun¬ 
ties.  Need  managers  who  can  direct  cov¬ 
erage  in  the  competitive  South  Florida 
madet. 

BUREAU  CHIEF:  Need  an  experienced 
journalist  to  head  a  three-person  team 
covering  Dade  County. 

SENIOR  COPY  EDITOR:  Looking  for  a 
master  at  headline  writing  and  story 
editing  who  has  top-notch  news  judg¬ 
ment. 

SENIOR  WRITER:  Need  a  versatile, 
experienced  reporter  who  can  handle 
both  short-term  projects  and  spot  news 
stories,  as  well  as  serve  as  lead  rewrite. 
Candidates  should  be  able  to  translate 
complex  issues  into  clear,  precise 
prose. 

A  knowledge  of  Spanish  or  Creole  is 
useful  for  all  candidates.  A  local  news 
background  and  beat  reporting  experi¬ 
ence  is  o  must. 

Candidates  who  hove  a  record  of  doily 
journalistic  excellence  for  five  years  or 
more  should  send  resume  and  clips  to 
Ms.  Andy  Aleff,  Associate  Editor,  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdale,  FL  33301-2293. 


_ PRESSROOM _ 

WANTED  experienced  web  offset  press- 
person.  Ploteroom  and  stripping  eimeri- 
ence  helpful.  We  are  running  a  Harris 
N-845  but  will  give  consideration  to 
any  experienced  pressperson.  Please  send 
resume,  salary  history,  and  references 
to:  Stan  Harper,  PO  Box  2030,  Tyler,  TX 
75710. 


_ EDITORIAL _ 

WEST  COAST  NEWSPAPER  GROUP 
seeks  creative,  versatile  designers  and 
copy  editors  for  universal  news  desk. 
State-of-the-art  pagination  offers  a  new 
learning  experience.  Knowledge  of 
Harris  system  helpful.  Competitive 
salary  and  benefits,  including  401  K 
plan.  Send  cover  letter,  resume  and 
design  samples  to:  Chris  Campos,  c/o 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA  94588, 
or  coll  (510)416-4800. 


WORK  in  the  fabulous  Florida  Keys, 
The  Keynoter,  o  twice-weekly  Knight- 
Ridder  newspaper  is  looking  for  a 
General  Assignment  Reporter  that  also 
has  knowledge  in  saltwater  fishing. 
Must  cover  oil  types  of  news  as  well  as 
produce  six  fishing  publications  a  year. 
Must  have  camera  equipment  and 
good  transportation.  Send  clips  and 
resume  to  Tom  Tuell,  Editor,  The  Key¬ 
noter,  PO  Box  500158,  Marathon,  FL 
33050. 


WRITER/ANALYST  -  The  Ackerman 
Group,  the  country's  premier  terrorism 
and  political-stability  risk-analysis  ser¬ 
vice,  is  expanding  and  seeks  an  asso¬ 
ciate  director.  Applicants  should  have  a 
brood  knovdedge  of  world  affairs,  pre¬ 
ferably  experience  as  a  foreign  cor¬ 
respondent.  Writing  and  analytical 
skills  a  must,  Latin  American  experience 
(and  Spanish  language)  a  major  plus. 
The  right  candidate  can  earn  $75,000 
compensation  package  plus  benefits. 
Resume  and  writing  samples  to:  The 
Ackerman  Group,  1666  Kennedy 
Causeway,  Suite  7000,  Miami  Beach, 
FL  33141 .  No  telephone  inquiries. 


WRITERS-FREEIANCE 

Freelance  business  writers  wanted  for 
Chicago-based  monthly  magazine 
reporting  on  new  products,  trends,  etc., 
impacting  the  food  and  beverage  indus¬ 
try.  Some  experience  an  absolute  must. 
30  cents  per  word,  more  depending  on 
experience  and  writing  skill.  Send  clips 
to:  Diane  Toops,  1 935  Shermer  Rd., 
Ste.  1 00,  Northbrook,  IL  60062. 

INDEPENDENT  MANUFACTURERS 

WANTED:  Independent  Manulacturers 

Representative  for  northeast  and  mid- 

atlantic  Regions  to  represent  a  well 
established,  well  financed  printing 
blanket  supply  company. 

Company  pays  best  commission  in  the 
Industry.  Please  respond  to  Box  06751, 
Editor  &  Publisher. 


_ MARKETING _ 

VICE  PRESIDENT/MARKETING  -  Excit¬ 
ing  opportunity  with  national  ad  sales 
company  for  smaller  market  newspa¬ 
pers.  Oversee  financial  and  operational 
details;  supervise  regional  sales  offices; 
develop  new  markets  in  political/ 
advocacy  sales'  provide  marketing 
leadership  to  industry.  Background  in 
community  newspapers  essential; 
understanding  of  political  processes 
important;  excellent  business  and  man¬ 
agement  skills  required.  Send  resume 
and  one-pager  on  your  views  of  com¬ 
munity  paper  marketing  opportunities 
by  Feo.  1 5  to  ANR  Searcn/National 
Newspaper  Association,  1 525  Wilson 
Blvd.,  Suite  550,  Arlington,  VA  22209- 
2434. 


PRODUCnON/TECH 

Immediate  opening  for  camera/plate/ 
press  Manager  for  31,000  daily  news¬ 
paper.  1 1  -unit  goss  Urbanite  press  with 
upper  former.  Must  have  supervisory 
Urbanite  experience.  Good  salary  and 
benefit  package.  Please  send  resume  to 
Patricia  Simons,  The  Herald,  PO  Box 
11 707,  Rock  Hill,  SC  29731 . 


COX  ARIZONA  PUBLICATION,  INC, 
AKA  the  Tribune  Newspapers,  is  look¬ 
ing  for  a  Press  Foreman.  The  right  can¬ 
didate  will  supervise  all  press  personnel 
regarding  hours  and  vacation  cov¬ 
erage,  controlling  overtime,  evaluate 
and  discipline  employees  when  needed. 
Must  be  able  to  perform  maintenance 
on  oil  pressroom  machinery,  ensuring 
proper  training  to  all  pressroom 
employees.  Responsible  for  receiving, 
ordering,  inventory,  waste  control, 
recycling  of  newsprint  and  aluminum 
plates.  First  hand  knowledge  of  waste 
control  and  its  storing  and  clean  up. 
Previous  experience  a  must!  Hrs:  PM 
and  some  mornings/gfternoons. 
Salary:  DOE  excellent  benefit 
packages.  Send  resume  and  salary 
requirements  to  Jana  Crowe,  C/O  Cox 
Arizona  Publications,  Inc.,  PO  Box 
1547,  Mesa,  AZ  8521 1 . 

IMMEDIATE  OPENING  FOR  A  Produc¬ 
tion  Manoger  in  Zone  2.  58,000  doily 
and  68,000  Sunday  AM  Newspaper, 
offset  printed.  Press  and  Mailroom 
experience  and  expertise  in  a  union 
environment  required.  Must  be  PC  liter¬ 
ate.  B.S.  degree  preferred.  An  individ¬ 
ual  with  excellent  communication  skills, 
project  and  process  management  expe¬ 
rience,  familiar  with  both  administra¬ 
tion  and  operations,  who  is  people 
oriented  and  quality  minded  wi  II  fill  the 
bill.  Please  reply  with  resume  and 
salary  history  to:  Production  Director, 
The  Daily  Record,  629  Parsippany 
Road,  Parsippany,  NJ  07054.  No 
phone  calls. 

MIS/EDP  DEPT.  MANAGER 

Mature,  experienced  person  needed  to 
manage  and  supervise  three  person 
MIS/EDP  department.  Hands-on  Col- 
lier-Jackson  and  Cybergraphic  experi¬ 
ence  with  advertising,  production, 
editorial,  business  and  circulation 
systems  essential  for  current  operations. 
DBM,  SQL  and  GIS  knowledge/ 
experience  helpful  for  future  depart¬ 
ment  development. 

This  is  a  full-charge  manager  position 
reporting  directly  to  the  publisher. 

Please  reply  in  writing,  stating  experi¬ 
ence  to  Box  06738,  Editor  &  Publisher. 


PRODUaiON  MANAGER 
Midwest  newspaper  group  has 
immediate  opening  for  hands-on  man¬ 
ager  with  current  technical  know-how 
in  composition,  press  and  pre-press. 
Ideal  candidate  will  have  background 
in  these  areas  plus  be  a  leader  who 
handles  motivating,  training,  problem¬ 
solving  and  interfacing  with  other 
departments  as  part  of  the  doily 
routine.  Budgeting  experience  helpful. 
We  publish  a  daily,  shopper,  farm 
weeklies,  some  job  work.  We're  look¬ 
ing  for  the  right  person  to  leod  our 
production  areas  into  the  21st  century, 
pagination  and  beyond!  Send  resume 
to:  Joyce  McCullough,  General  Man¬ 
ager,  NewsTribune,  426  Second  Street, 
LaSalle,  IL61301. 


PRODUCnON/TECH 

PRE-PRESS  MANAGER 
Manage  pre-press  operation  at  the 
Anderson  (SCj  Independent-Mail,  one 
of  America's  25  fastest  growing  dailies 
in  the  90's.  49,000  Sunday  in  three 
daily  zoned  editions.  Heavy  deadline 
color,  highest  quality,  and  effective  cost 
control  are  givens.  Eighteen-employee 
department  handles  news-page  com¬ 
position,  ad  building  and  camera/ 
platemaking.  Beautiful  lake  area  near 
major  university  in  view  of  the 
mountains;  excellent  schools.  You  need 
good  communication  skills  and  a  work¬ 
ing  knowledge  of  color  and  electronic 
publishing  systems.  College  degree  and 
five  years  or  more  experience  in  pre¬ 
press  or  related  area  preferred.  Send 
resume  and  copy  of  your  current  pub¬ 
lication  (if  any)  to  David  Leard,  Produc- 
tion  Manager,  PO  Box  2507, 
Anderson,  SC  29622. 


IMMEDIATE  opening  for  experienced 
press  operator  who  will  assist  other  press- 
persons  perform  tasks  associated  with 
printing  and  press  operations.  We  are 
looking  for  someone  who  is  interested 
printing  high  quality  products  every¬ 
day.  We  are  a  mid-sized  newspaper 
that  published  Morning  and  Evening 
apers  Monday  through  Friday,  com¬ 
ined  Saturday  and  Sunday.  Must  be 
willing  to  work  nights  if  necessary  .  Pre¬ 
employment  drug  screening  required. 
This  position  will  offer  opportunities  for 
advancement  for  the  right  person.  Full 
benefits  package.  Send  resume  to 
Michael  Tray  nor.  Production  Director, 
Savannah  News-Press,  PO  Box  1088, 
Savannah,  GA  31402. 


PUBUC  RELATIONS 

PR  HEAD.  Big  Entertainment,  a  fast¬ 
growing  public  entertainment  company 
is  seeking  a  head  of  PR.  Search  being 
handled  in-house  by  M.  Brewer,  2225 
Glades  Road,  Ste.  237W,  Boca  Raton, 
FL  33431 .  EOE/M/F/D/V 

SALES 

CLASSIFIED  TELEPHONE  SALES  weekly 
newspaper  publisher  needs  full  time 
line  ad  specialist  for  southern  NH 
office.  Familiar  with  Mac,  Quark. 
Includes  some  book-keeping. 
Opportunity  to  build  department  from 
ground  up.  Salary  plus  incentive.  Fax 
resume  to  Jeff  Rapsis,  Neighborhood 

Publications  (603)497-5017. _ 

TELEPHONE  SALES  MANAGER 

Tribune  Newspapers,  located  in  one  of 
America's  fastest  growing  markets,  is 
looking  for  a  Classified  Sales  Manager. 
Responsible  for  a  staff  of  15  telephone 
sales  professionals  in  the  highly  com¬ 
petitive  Phoenix  metro  market,  this  is  a 
challenging  opportunity  for  a  prog¬ 
ressive  soles  manager  interested  in 
growing  with  an  expanding  organiza¬ 
tion. 


Sales  management  experience  and  a  pro¬ 
ven  record  for  special  promotions  and 
new  business  development  a  must.  As  a 
division  of  Cox  Newspapers,  we  pub¬ 
lish  five  daily  newspapers  in  the  East 
Valley  and  Scottsdale  with  a  combined 
circulation  reaching  100,000.  Salary 
commensurate  with  experience.  Send 
resume  and  salary  requirements  to  Jana 
Crowe,  C/O  Cox  Arizona  Publications, 
Inc.,  PO  Box  1547,  Mesa,  AZ  8521 1 . 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 

LINE  ADS  POSITIONS  WANTED 

1  week-S7.85  per  line  1  week-S4. 10  per  line 

2  weeks-S6.95  per  line,  pjer  issue.  2  weeks-$3.40  per  line,  per  issue. 

3  weeks-S6.05  per  line,  per  issue.  3  weeks-$2.85  per  line,  per  issue. 

4  weeks-$5.20  per  line,  per  issue.  4  weeks-  S2.65  per  line,  per  issue. 

Add  S8.00  per  insertion  for  box  service.  Add  S4.50  per  insertion  for  box  senrice. 
Count  os  on  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foilowing  rates  per  column  inch,  per  insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _  _  _ 

Company _  .  .  _ 

Address _  _ 

City _ _  _ 

State _ _ 

Zip -  - 

Phone _ _ 

Classification _ _ 

Authorized  Signature _ 

Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS’Publisher 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

Former  small  daily/ weekly  group  pub¬ 
lisher  seeks  similar  position.  Prefer 
Zones  8-9.  Strengths  in  sales,  promo¬ 
tions,  news,  budgets,  problem  solving. 
Community  leader  for  15  years.  Call 
John  (916)391-8779. 


Who  Quadrupled  ads  at  NNA's  Pub 
Aux?  Publisher  now  available  to 
increase  your  profit.  18  years  experi¬ 
ence.  Currently  employed.  Also 
interested  in  buying  paper  ($3(X),CXX) 
gross  minimum).  (715)  258-1555  after 

6  a. 

CIRCULATION 

CIRCULATION  MANAGER  seeks  job. 
25  years  experience,  7,500 
daily.  Box  06758,  Editor  &  Publisher 


Hard-working,  young  circulator  with  con¬ 
sistent  record  of  achievement  seeks  posi¬ 
tion  with  daily  over  20,(X)0.  Any  Zone. 
Call  (800)  262-6392. 

EI^ORIAL 

AnORNEY/EDITOR  for  legal  publisher 
brings  sophisticated  understanding  of 
legal  issues  to  your  readers.  Ideal  for 
cops-and-courts  or  environmental  beat. 
Five  years  daily  newspaper  experience, 
five  years  legal  publishing.  Aggressive 
reporter,  top-notch  writer.  Respond  to 
Box  06742,  Editor  &  Publisher. 


Aggressive,  hard-working,  enterprising 
journalist  with  seven  years  experience 
seeks  challenging  reporting  or  PR  posi¬ 
tion.  Hire  me,  and  you'll  oe  glad  you 
did.  Please  call  Brad  Buck  at  (904) 
371-4238. 


COPYDESK/LAYOUT  -  fully  experi¬ 
enced  pro  accustomed  to  metro 
deadlines.  Zone  2.  Coll  John  (609) 
232-8377. 


Hard-working  business  reporter  with  1 3 
years'  experience  at  national  maga¬ 
zines  and  major  newspapers  seeks  new 
challenge.  Respond  to  Box  06745, 
Editor  &  Publisher 


I  KNOW  MY  WAY  AROUND  THE 
INTERNET... and  can  make  it  an  interest¬ 
ing  beat,  with  intriguing  tales,  practical 
tips,  and  human  interest  stories  that  will 
grab  both  cyberpunks  and  techno¬ 
phobes.  I'm  an  experienced,  award¬ 
winning  reporter  and  teacher  who 
wants  to  help  your  paper  demystify  this 
new  communications  form  for  readers 
and  show  them  how  FTP  and  IRC  can 
change  their  lives.  Let's  talk.  Respond  to 
Box  06757,  Editor  &  Publisher 

INVESTIGATIVE  REPORTER  with  good 
instincts  and  2-f  years  experience 
(including  Jack  Anderson,  Frontline, 
Center  (or  Investigative  Reporting)  seeks 
full-time  staff  position.  Prefers  gov¬ 
ernment  waste,  national  politics,  con¬ 
sumer  affairs  and  city  hall.  Based  in 
Zone  9,  but  willing  to  relocate  immedi¬ 
ately.  (fall  Michod  Sharon  (415)  928- 
8W8. 


MANAGING  EDITOR  wants  fresh 
challenge  with  medium  to  large  daily. 
Twenty  years  experience,  including 
majors.  Strong  desk  background,  peo¬ 
ple  skills;  no  stranger  to  new 
technology.  Box  06759,  Editor  &  Pub¬ 
lisher 


_ EDITORIAL _ 

SPORTS  WRITER  with  7  years  newspa¬ 
per  experience.  Anxious  to  move  up. 
Have  covered  NFL  to  scholastic  sports. 
Contact  Rick  (412)254-1216. 


SPORTS  WRITER/EDITOR  seeks  posi¬ 
tion  on  qualify  newspaper.  Experi¬ 
enced,  energetic  and  eager  to  woHc  (or 
you.  Contact  Steve  at  (507)  825-51 60. 

Multi-talented  Writer  backgraund  in 
features,  travel/recreation.  Stories  and 
photos  in  exchange  far  all  expense 
paid  press  junkets  to  England,  France, 
Australia  and  New  Zealand.  Cdl  (301) 

384-4682. _ 

WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/ reporter. 
Prefer  zones  5,  7,  9.  (305)  891-2595, 

(305)  836-2385. _ 

Your  Moscow  Correspondent! 
American  currently  living  in  Moscow 
over  five  years,  seven  years  experience 
writing  on  Soviet/Russian  affairs, 
available  to  write  monthly/bi-weekly 
commentary  on  Russian  politics, 
economics  and  business. 

Moscow  phone/fox  (7-095)  936-4662 
USA  (ax  (203)  968-8622 

FREELANCE 

CARIBBEAN!  Enterprise  or  assignment. 
Can  travel.  Lynda  Lohr,  Box  271,  ST. 
John,  U.S.  Virgin  Islands  (X)831 .  (809) 
693-8608. 

PHOTOGRAPHER 

Award-winning  photographer  with 
three  years  of  weekly  experience  look¬ 
ing  to  step  up  to  daily.  Strong  sports 
shooter.  Bill  (503)  469-0547. _ 

TRANSLATOR 

TRANSLATOR  (German,  Spanish, 
English)  (M.A.)  with  journalism 
experierKe  seeks  challenging  position  in 
greater  NYC  area.  Indepeno^t  projects, 
proofreading  accepted.  Fox:  (908)  273- 

6254, _ 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


EOT 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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by  Chad  Stebbins 


Shop  Talk  at  Thirty 

CONVERTING  FROM  EVENING  TO  MORNING 
—  A  SUCCESSFUL  MARKETING  APPROACH 


NEARLY  200  NEWSPAPERS  have 
converted  from  evening  to  morning 
publication  since  the  Modesto  (Calif.) 
Bee  made  the  switch  in  October  1976. 

Most  readers  now  prefer  their  news¬ 
paper  in  the  morning,  over  breakfast, 
because  their  evenings  are  spent  play¬ 
ing  softball,  bowling,  jogging,  going  to 
the  health  spa,  attending  classes  and 
transporting  their  children  from  one 
activity  to  another. 

Morning  publication  allows  sub¬ 
scribers  greater  flexibility  in  choosing 
when  to  read  the  newspaper.  For  those 
who  prefer  to  read  the  newspaper  in 
the  afternoon  or  evening,  that  option 
still  exists. 

A  morning  newspaper  has  several 
distinct  advantages  in  content.  Jour¬ 
nalism  researchers  Byron  Scott  and 
Guido  Stempel  list  those  as  “an  up-to- 
date  weather  forecast  for  the  day,  cov¬ 
erage  of  last  night’s  city  council  meet¬ 
ing,  stories  and  scores  of  national 
sports  events,  stories  and  scores  of  high 
school  sports  events,  final  report  on 
yesterday’s  stock  market  activities,  and 
stories  about  national  and  state  events 
happening  late  in  the  day.” 

Advertisers  also  benefit  from  a  news¬ 
paper’s  conversion.  A  morning  newspa¬ 
per  is  delivered  about  nine  hours  earli¬ 
er  in  the  day  and  has  a  greater  “shelf 
life.”  Evening  newspapers  reach  most 
readers  after  many  stores  and  most 
businesses  are  closed  for  the  day. 

Yet  newspapers  making  the  conver¬ 
sion  often  fail  to  sell  their  subscribers 
on  the  move,  and  some  experience  cir¬ 
culation  losses. 

The  Toledo  Blade,  which  shifted  its 
publishing  cycle  Sept.  8,  1992,  after  a 
century  and  a  half  of  afternoon  publi¬ 
cation,  provides  a  textbook  example  of 
a  highly  successful  marketing  ap¬ 
proach. 

The  Blade’s  circulation  peaked  at 
193,000  in  the  1950s  and  had  dropped 


Stebbins  is  an  assistant  professor  of 
journalism  at  Missouri  Southern  State 
College  in  Joplin. 
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to  165,000  in  the  early  1980s.  At  the 
time  of  its  morning  conversion  in 
1992,  circulation  had  plunged  to 
146,334.  A  year  later,  the  Blade’s  circu¬ 
lation  stood  at  152,076,  according  to 
the  latest  report  of  the  Audit  Bureau  of 
Circulations.  The  gain  of  5,742  can  be 
attributed  to  the  Blade’s  multimedia  ad¬ 
vertising  blitz  promoting  the  change¬ 
over. 

Setting  the  conversion  date  and 
staging  the  accompanying  announce¬ 
ment  was  the  first  key.  After  deliberat¬ 
ing  between  an  April  1992  or  a  Sep¬ 
tember  1992  conversion,  the  Blade  set¬ 
tled  on  Tuesday,  Sept.  8,  as  its  sub¬ 
scribers  would  have  returned  from  va¬ 


cations  and  its  carriers  would  be  back 
in  school. 

The  announcement  of  the  morning 
conversion  was  set  for  June  8  —  exact¬ 
ly  three  months  before  the  planned 
date.  After  the  initial  notice,  promo¬ 
tional  activities  ceased  until  Aug.  20, 
1992,  when  the  Blade  launched  an  in¬ 
tensive  multimedia  marketing  cam¬ 
paign. 

Marketing  director  Joe  Frederickson 
said  the  campaign  had  three  objec¬ 
tives. 

“The  first  was  to  reannounce  in 
grand  style,”  he  said.  “The  public  had 
this  vague  notion  that  the  Blade  was 
going  to  become  a  morning  paper,  but 
there  wasn’t  constant  publicity.” 

The  second  objective  was  to  educate 
the  public  about  the  benefits  of  a 
morning  newspaper.“We  were  facing  a 
perception  that  an  evening  newspaper 
brings  you  the  latest  news,  but  it 
doesn’t,”  Frederickson  said. 

The  third  objective  was  to  celebrate 
this  significant  step  in  the  history  of 
the  newspaper. 

To  implement  his  planned  cam¬ 


paign,  Frederickson  requested  a  budget 
of  $425,000.  He  received  $415,000. 

“That  was  by  far  the  most  money 
this  town  has  seen  on  a  promotional 
campaign  in  a  long,  long  time,”  said 
Robert  Higdon,  general  manager  at  the 
time.  “It  was  certainly  the  biggest  pro¬ 
motional  event  this  newspaper  has  ever 
undertaken.  We  wanted  to  saturate  the 
market.” 

The  resulting  “Wake  Up  to  What’s 
Happening”  campaign  featured  a  jingle 
written  by  Frederickson: 

“Wake  up  to  what’s  happenin’.  Start 
my  day  the  right  way  again.  And  1 
know  where  to  begin.  Give  me  my 
Blade  in  the  mornin’.  It’s  got  every¬ 


thing  1  need  to  know.  News,  sports  and 
life,  and  how  the  weather  goes.  It’s  a 
smart  way  to  start  my  day.  Give  me  my 
Blade  every  mornin’.” 

The  marketing  department  spent 
$18,000  to  produce  three  30-second 
television  commercials  featuring  the 
jingle.  Local  talent  was  used;  Freder¬ 
ickson  and  his  15-member  staff  looked 
through  200  photos  to  find  an  appro¬ 
priate  cast. 

The  commercials  aired  a  total  of 
2,150  times  from  Aug.  20,  1992,  to 
Sept.  20,  1992,  at  a  cost  of  $78,000. 

The  marketing  department  also 
spent  $18,000  to  produce  12  radio 
spots;  six  spots  aired  before  Sept.  8, 
1992,  and  six  aired  after  the  conversion 
date. 

Coincidentally,  the  Blade  also  spent 
$78,000  for  radio  advertising  on  25  sta¬ 
tions  throughout  the  region.  The  radio 
spots  primarily  aired  in  the  morning,  as 
the  newspaper  was  promoting  a  morn¬ 
ing  product. 

The  advertising  blitz  was  not  limited 

(See  Shop  Talk  on  page  37) 
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McCaffrey  called  it  “the  smoothest  conversion  that 
any  of  us  in  the  business  have  heard  about.” 


If  You  Think  Newspapers  Have  a  Future, 
We’ll  See  You  in  Tampa 


The  Fifth  Annual  Conference 


Interactive  Newspapers  '94:  The  Multimedia  Mission 
Voice,  Fax,  Online  Services  and  Database  Marketing 
February  14-16, 1994  Hyatt  Regency,  Tampa 
— Program/Speakers  — — 


Introduction  &  Market  Overview 

Andrew  Barnes,  Publisher,  St.  Petersburg  Times 
Ferdinand  C.  Teubner,  Publisher,  Editor  &  Publisher 
John  F.  Kelsey,  III,  President,  The  Kelsey  Group 

Conference  Keynote 

Jerome  Rubin,  Chairman 

News  in  the  Future,  MIT  Media  Laboratories 

The  Multimedia  Mission 

Don  Brazeal,  Editor  and  Publisher,  Digital  Ink, 

Washington  Post  Company 
Marcia  Bullard,  Editor,  USA  Weekend 
Randy  Charles,  Director  of  Marketing  and  New  Business 
Development,  Newsday 
Eric  Philo,  Securities  Analyst,  Goldman  Sachs 

Getting  Started  in  Multimedia  Services 

Colin  Phillips,  General  Manager,  Editor  &  Publisher 
Mike  Silver,  Vice  President-Editorial  and  Development 
Tribune  Media  Services 
Mark  Walsh,  President,  Information  Kinetics. 

Sharon  Smith,  Audiotex  Manager,  The  Morning  Call. 
Allentown,  PA 

Audiotex:  The  Ten  Year  Plan 

Stan  Brannan,  President,  Brite  Voice  Systems 
Sara  Fitzgerald,  Assistant  Manager,  New  Media  Center, 

The  Washington  Post 

Barry  Schwartz,  Executive  Director  for  Voice  Services, 

Bell  Communications  Research 
Clair  Balfour,  Coordinator,  Electronic  Information  Services, 
Southern  Electronic  Publishing 

Online  Transactions:  A  Piece  of  the  Pie 

Andrew  Parkinson,  President,  Peapod 

Gene  Quinn,  General  Manager,  Chicago  Online 

Bill  Tobin,  President,  PC  Flowers/InterMedia  Marketing,  Inc. 

Town  Meeting— 

San  Jose  Mercury  Center:  The  Multimedia  Sequel 

Chris  Jennewein,  General  Manager,  Mercury  Center 

Multi  Media  Keynote 

Ross  Glatzer,  President,  Prodigy  Services  Company 

Classified  Alliances 

Hal  Logan,  General  Manager,  Electronic  Publishing  Group, 
Pacific  Bell  Information  Services 
Nancy  Malitz,  Director  of  Electronic  Projects, 

The  Detroit  News 

Alan  Nierenberg,  Director  of  Planning  and 
Business  Development,  NYNEX 
Richard  O'Neal,  President,  Great  Western  Directories 


Portable  PDA  Newspapers 

Marc  Porat,  Chief  Executive  Officer,  General  Magic 
Jon  Simonds,  President,  Information  Presentation 
Technologies  Inc. 

Interactive  Newspapers  Worldwide 

Shaun  Higgins,  President  and  Chief  Operating  Officer, 

New  Media  Ventures  Inc.,  Cowles  Publishing 
Company;  President,  International  Newspaper 
Marketing  Association 
Terry  Maguire,  Consultant 
Frietkich  Burkhardt  Managing  Director,  IFRA 

Multimedia  Opportunities-Audiotex,  Fax  &  N 1 1 

Gordon  Borrell,  General  Manager,  Landmark  Information 
Services 

Dan  Shorter,  Assistant  Managing  Editor,  Palm  Beach  Post 
John  Williams,  Senior  Vice  President,  PR  Newswire 

Advertising  Strategies  and  Voice  Personals 

Eric  Nelson,  Associate  Editor,  MacDonald  Classified  Service 
David  Samuelson,  Acting  President,  SureFind  Corp. 

Joe  Sulmar,  President,  Nine  Call  Corporation 
Andy  Sutcliffe,  President,  Tele-Publishing  Inc. 

Multimedia  and  Database  Marketing 

Terry  Hebert,  Advertising  Director,  The  Plain  Dealer 
Scott  Hildebrand,  Senior  Director  of  Sales  and  Marketing, 
Media  and  Entertainment,  Epsilon 
Ian  D.  Packer,  President  and  CEO,  MarketLink  Inc. 

Paulette  Wilhelmy,  Director,  The  Mowry  Group 

Welcome  to  Tampa/Brief  Remarks 

Jack  Butcher,  Vice  President  and  General  Manager, 

Tampa  Tribune 

Editorial  Keynote 

Burl  Osborne,  Editor  and  Publisher,  Dallas  Morning  News 

Editorial  Summit 

Mike  Fancher,  Executive  Editor,  Seattle  Times 
John  Hale,  Editor,  Orlando  Sentinel 
John  Pittman,  Executive  Editor,  Greenville  News  and 
Greenville  Piedmont 

Jim  Willse,  Director  of  New  Media,  Newhouse  Newspapers 

The  News  on  Interactive  Television 

Michael  Conniff,  President,  Interactive  Sports  Inc.; 

Columnist,  Editor  &  Publisher 
Jim  Ellis,  Vice  President  of  Creative  Services, 

Tribune  Broadcasting 

Ciela  Irvine,  Vice  President,  Flearst  New  Media 
John  Scheuler,  Executive  Vice  President  and 
General  Manager,  Freedom  Newspapers 


Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  interactive  products/services. 

The  complete  cost  of  the  conference  is  $845. 

For  information  and  a  brochure;  call  Natalie  Kaye  at  (609)  730-1000,  Fax;  (609)  730-1234. 
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